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Welcome to the April issue of your member magazine.

The 2019 BSHAA Congress is fast approaching. This year it’s taking place at the Ricoh 
Arena in Coventry on Friday 21 and Saturday 22 June, with a new format. There’s more 
information inside and on our website at www.bshaa.com/congress. I hope you can make it.

The second joint event from BSHAA, the BSA and BAA took place on 25 March.  
Unfortunately, our print deadline for this issue means we haven’t got a full report for 
you, but you can find out more about the day – and the fascinating workshops about 
future collaboration and the initial plans for a College of Audiology – on our website. 
We’ll have lots more information too in the June issue of BSHAA People.

Hundreds of people have already had their say on a College of Audiology in our online 
survey. If you haven’t given your initial views yet, there’s still time. There’s a link from 
the BSHAA website homepage.

As always, we’ve got all the latest news and developments from across our profession 
in this issue, including the fantastic news that the Level 5 HAD apprenticeship has been 
approved for delivery. David Rist, the chair of the Trailblazer group behind this, gives us 
an update inside and outlines the next steps in what is a hugely significant development.

The deadline for articles and photos for the June issue is Monday 13 May.

Jamie Summerfield 
BSHAA People editor 
editor@bshaa.com 
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President’s Page

I 
sit writing this issue’s article in a café 
overlooking Central Park. I will try and 
channel my inner Carrie from Sex and 

City… but only related to audiology, so 
here goes.

Being the audiology geek that I am, when 
I visit other countries, I go out of my way 
to meet other audiologists and understand 
a bit about the profession in their country. 
I’m always keen to understand the  
similarities and differences between the 
UK and the rest of the world.

After my trip to the US, it’s clear they 
face similar issues to us.

Getting people through the door – 
let’s face it, until very recently hearing 
solutions weren’t what you would call 
fashionable or sexy. With the introduction 
of fully connected devices with many  
additional non-hearing-related features, 
they are getting there, but stigma still 
seems to be the same wherever you go.

Communicating the importance of 

looking after your hearing health and 
treating your hearing loss seems to be 
universal in most places I’ve visited. This 
is often due to the stigma that hearing 
difficulty and hearing solutions often have.

Speaking with a unified voice – this is a 
challenge when there are different groups 
of practitioners. This we have in common 
with the US, only with not quite as many 
different types of ‘audiologist’.  

Having enough clinicians to support 

the population – although we don’t 
seem to be as complex as the US in our 
routes for qualification, we face the same 
challenge with workforce as America.  

Hearing health is not always a  

priority, either by government or by the 
clients themselves. Getting the message 
out consistently that looking after your 
hearing health is vital.

Unlike the US, our healthcare is accessible 
to all through the NHS, but with private 
solutions being affordable for many. Hearing 
healthcare is not so easily accessible to such 
a wide range of clients over the pond. 
When you add in medicare/Medicaid/
state-specific healthcare programmes, the 
whole landscape is much more complicated 
than what we have in the UK.

This, mixed with different qualification 
requirements/practice restrictions in each 
state, only adds to the level of complication. 
Some interesting aspects I picked up from 

// ANDREW
 COULTER

PRESIDENT, BSHAA

> president@bshaa.com
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New York was that an Au.D was the  
qualification that was required to be able 
to practise and perform both hearing 
solutions sales and diagnostics, with  
hearing aid dispensers having a very 
narrow scope of practice. The fact that a 
procedure like wax removal is only able 
to be carried out by ENT surprised me.

For those of you who attended BIHIMA’s 
conference in 2018, you may remember 
Dr Wayne Staab explaining the background 
to the introduction of OTC being  
complexity, access to service, education of 
professionals and affordability to clients. 
Having spoken to Au.Ds in the US, I can 
clearly understand the reasoning behind 
why OTC has been introduced.

In part this is like the UK, only we are 
broadly split into NHS and independent, 
and we have a huge amount we agree on.

We agree that the population could do 
with a much greater understanding of 
their hearing health, in terms of how to 
look after it and how important it is to 
treat hearing difficulty, tinnitus or balance 
issues sooner rather than later. Putting 
the client at the centre of our care is the 
most important thing.

A Strong, Unified Voice
We have a huge opportunity in a potential 
formation of a College of Audiology to all 
focus on our similarities and have a truly 
unified voice, talking about the massive 
difference good hearing healthcare can 
make. We can do this by celebrating our 
differences and strengthening our voice 
on our similarities, ensuring we raise 
awareness for all aspects of hearing health 
and all routes of provision, all whilst putting 
the client at the centre of what we do.

From the initial questionnaire sent 
about the College, we have had a great 
response, with many being hugely positive 
and lots of questions forthcoming about 
what it could look like. I would encourage 
anyone reading this article to read the 
joint statement on the BSHAA website 
and email me with any questions or 
comments. We are at the beginning of a 
process and we are wanting to involve as 
many audiologists in the UK as possible 
in helping chart the future direction, a 
direction that provides clients with the 
best care, however they choose to access 
it, a direction that provides a strong voice 
for all of audiology in the UK and a direction 
that unites the profession in raising 
awareness of hearing health.

Participate in YOUR  
Profession
Being an audiologist is to be part of a 
small but (almost) perfectly formed  
community that grows when it interacts 
with each other. We all grow as  
professionals when mixing with our 
colleagues, participate in education and 
share our views. BSHAA Congress offers 
everyone a chance to participate in the 
profession. If you hadn’t noticed, the 
registration page is up on the BSHAA 
website (www.bshaa.com/congress) and 
we have a slightly different structure 
this year than previous, with the option 
of participating in workshops on Friday 
and then the main education event on 
Saturday. Check out the website for the 
latest educational agenda. Let your voice 
be heard about all things happening within 
the profession, share your opinions and 
help shape the future.

Take this chance to meet, network, learn, 
grow professionally and support your 
profession and your professional body.

I look forward to seeing you at the Ricoh 
Arena in Coventry on 21 and 22 June. r

Putting the client at the  

centre of our care is the  

most important thing.“ ”
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The CEO says…

F
ollowing the twists and turns of the 
way the English language has evolved 
provides a fascinating mystery tour 

full of value. Given the mix of predictability 
and downright surprise, it feels worthy of 
comparison with some of the more popular 
detective stories. It is not uncommon 
to find words with almost diametrically 
opposed meaning sharing a common root.

The word patience shares its root with 
words such as pathos – and suggests a 
high tolerance to pain and suffering. 
Long-suffering is a synonym which retains 
that strong linkage with the initial source. 
In contrast though, we would hardly ever 
associate it in modern parlance with the 
word passion, with which it also shares 
the root. In some religious circles, the 
word passion will still be linked with 
Easter and its story of suffering. However, 
today’s most common usage of the word 
passion surely relates to its overuse in  
job interviews where it characterises an 
expression of the ultimate emotional 
commitment to a particular cause, coupled 
with a willingness to expend boundless 
energy in its pursuit. It is much more 
likely to describe impatience when 
progress towards that cause is too slow, 
mixed with intolerance toward any 
opposition that may be getting in the way.

Although it isn’t my first choice of word, 
simply because of its overuse in  
“management speak”, it is just such a 
passionate outpouring of frustration, 
impatience and intolerance that grips 
me when I see the way audiology is so 
often sidelined and doesn’t ever seem 
to receive the profile it deserves. Our 
recent development day in Bristol on the 
theme of “Hearing – a sense of purpose” 
and organised jointly by BSHAA, BAA 
and BSA did indeed confront some of the 
issues behind these emotions and set us 
on a course to work ever more closely 
together. We were reminded that the 
cumulative effect of unrecognised and 
unaddressed hearing problems makes the 

consequence of poor hearing the fourth 
largest contributor in the UK to the burden 
of disability. Judging by publicity, you 
would be forgiven for not knowing that 
the adverse effects of poor hearing have a 
bigger impact on individuals and  
communities than arises from diabetes. 
The same is true for many other causes 
also accorded a much higher profile. 
This is an important issue for the world 
of audiology to take to heart in a fit of 
passionate indignation, if not quite rising 
fully to the heights of full-on rage! 

We should all be impatient and outraged by 
such facts which have long been clear for 
people to see, but are only just beginning 
to be recognised by those who are in a 
position to make a difference in the corridors 
of power. Like so many forms of disability, 
we know we need to be just as wary of 
over-emphasising disability, especially for 
those Deaf from birth, who continue to 
fight their corner to avoid being  
pigeon-holed by their deafness. A delicate 
balance is required, especially when we 
are pressing the case for more visibility.  

This brings me back to my thoughts on 
the vagaries of the English language. If the 
word patience originates in a forbearance 
with and tolerance of suffering, then I 
have no problem whatsoever with being 
impatient when the suffering is needless. 
We know that failure to hear clearly 
introduces barriers in all walks of life, 
diminishing the freedom and constraining 
the lifestyle of people, leading on a slippery 
slope downwards towards isolationism 
and many other vulnerabilities. We know 
too that modern technology is one of the 
most cost effective interventions available 
that is proven to reduce the adverse 
effects of such disability. As a community, 
audiologists need to become much more 
savvy at seeking out those arguments that 
help us to overcome the tendency to be 
defensive and apologetic when we choose 
to rock the boat. Over the last year or 
so, important evidence has emerged 

// DAVID
 WELBOURN

CEO, BSHAA

> chiefexecutive@bshaa.com

How impatient 
are you?
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from sources that carry the weight of 
professional opinion into new territory 
– especially with the voice of both NICE 
and Cochrane. Now it is the turn of 
audiologists to become better at using this 
evidence in stronger ways.

We all know the weight given to the  
argument that large numbers of hearing 
aids are either under-used or unused. But 
how many of us turn that argument round 
to show that compliance with the clinically 
recommended intervention of wearing 
hearing aids is substantially better than it 
is for the majority of pharmaceuticals. 
When we hear about rationing of hearing 
care on the basis of affordability, how 
many of us draw attention to the fact that 
the total cost of hearing care in the UK is a 
fraction of the wasted cost of prescription 
drugs that are returned unused and 
destroyed each year? When new wonder 
drugs hit the headlines, where is the voice 
of the audiology community pointing out 
that the benefits to both individuals and 
the cohesion of society that are associated 
with the newest generation of hearing 
instruments are much greater?  

All of these arguments become stronger 
and more readily heard, if we can speak 
with the collective authority of the whole 
sector. Our guest speaker from the Royal 
College of Speech and Language Therapists 
talked quite openly about the relative 
ease with which their policy team walked 
the corridors of power and had access to 
opinion-formers at a level that seems out 
of reach for audiologists. Our discussions 
with professional colleagues across the 
hearing care spectrum continue with the 
ambition of making a similar reality for 
audiology. Of the 200 or so responses to 
the joint survey accompanying our joint 
statement with BAA, BSA and NCHA, 
feedback was overwhelmingly positive.

I’m brought back to thoughts of patience 
again! Some of that feedback had a hint 
of impatience. Part of that impatience 
stemmed from the frustration that it has 
taken far too long to begin such discussions 
– similar to my own thoughts when I first 
joined BSHAA as CEO – why would a 
sector accept such divisive fragmentation? 
Some of it stemmed from a desire to 
move forward at pace now that we have 
opened the door. Just like the political 
chaos we are experiencing daily, a simple 

decision can easily turn into even more 
fragmentation if we don’t proceed with 
sufficient care to recognise and deal fairly 
and properly with all the different  
opinions sitting behind the simple and 
obvious decision to work more closely 
together. The why is easy! It is the how, 
when, what and who that will need 
cautious exploration. Five of six Kipling’s 
honest men will keep us on our toes!

Along the journey we have started, we 
are going to hit some difficult discussions, 
where language and culture will clash 
if we aren’t careful. One such example 
brings us full circle. The word patient 
of course has the same root with which 
I started these thoughts. Go back far 
enough into the history of medicine and 
there was only one reason for anyone to 
seek help from physicians, doctors, or 
surgeons. To relieve suffering of some 
form! In the very early days, it was highly 
likely that the intervention itself would 
involve yet more suffering, often in no 
small measure. The term patient became 
synonymous with any individual whose 
suffering forced them to seek out the 
professional who offered some hope that 
the suffering could be alleviated.

The world of healthcare has moved 
forwards dramatically from those early 
days when a decision to consult a doctor 
was a last resort. Thankfully, suffering is 
now able to take a backseat in much of 
health care provision. Early intervention, 
prevention, management of conditions to 
reduce symptoms and effects are now very 
much to the fore. Despite that, we still 
cling on to that title of patient across much 
of healthcare, despite its paternalistic 
implications. I’m sure that those who know 
me well will recognise that I don’t do 
“patient” well. This is yet another example 
of when impatience would be a more 
accurate description. As for the idiom 
“patience is a virtue” – we all know the 
stereotype that men in general don’t make 
good patients. But believe it or not, the word 
virtue derives from manliness – yet another 
of those interesting anachronisms, though 
I will resist the temptation to deviate up 
that branch-line for now and just sow the 
seed for the curious amongst you.

Nowadays, we expect that the relationship 
between a patient and their clinician should 
not involve a one-sided power relationship 

which was inherent in the past. As I teach 
about the healthcare system, I always try 
to encourage clinicians to see each 
consultation as a meeting between two 
experts. The clinician is the expert in the 
possible interventions and outcomes, and 
the patient is the expert in all aspects of that 
individual’s lifestyle choices and expectations. 
The consultation is then an exploration of 
the possible and desirable and negotiation 
towards an agreed intervention plan.

As we move increasingly towards this 
becoming the normal pattern of relationships 
across healthcare, the term patient feels 
more and more outdated. Its use feels to 
be a barrier to progress, but no other 
term has yet emerged that universally 
feels any better. Women are rarely referred 
to as patients during maternity care. 
Mental health services generally recognise 
that the broad stigma faced by those using 
their services is not helped by describing 
them as patients, and are more commonly 
referred to as service users, and the same 
is true for sexual health clinics and 
addiction services. The term patient 
continues to reinforce that power imbalance 
in which the individual is in some measure 
subservient to the clinician.

In audiology, we know that only around 
5% of care has a genuine healthcare risk, 
and the majority of benefit for hearing aid 
wearers is about improving well-being, 
social engagement and lifestyle. The new 
generation of instruments is seeking to 
add more and more functionality  
converging towards the fitness market 
and enhancing lifestyle freedom and 
choices. There is a great hope that finally 
we can cast off the stigma, attract younger 
generations, encourage self-awareness 
in health matters, and promote personal 
ownership of lifestyle and wellbeing 
choices. If audiologists are to succeed in 
bringing about such a change, and  
encourage a significant percentage of 
those with currently unaddressed hearing 
needs, then I encourage you to become 
impatient to cast off the concept of 
describing everyone who crosses the 
threshold of your clinic as a patient. Using 
terms such as client, customer, or even 
person, offers more hope of normalising 
relationships. r
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Sivantos and Widex finalise merger 
to become WS Audiology
In March, EQT funds, owners of Sivantos Pte Ltd (Sivantos), 
and the Tøpholm and Westermann families, owners of 
Widex A/S (Widex), announced the successful completion 
of their merger. 

The newly created company will operate under the name 
WS Audiology and be headquartered in Lynge, Denmark, 
and Singapore. The merger was approved by the European 
Commission in mid-February after being delayed late last year.

The new company represents a strong top-three player in 
the hearing healthcare industry, with combined revenues 
of more than EUR 1.7 billion (US$1.9 billion), over 10,000 
employees, and one of the strongest R&D teams.  
WS Audiology reports that it is driven by a passion to  
improve the quality of life for more than 700 million 
people with hearing needs. Together, the two industry 
pioneers have a combined experience of more than 170 
years and will redefine the competitive landscape in the 
more than 125 countries they are present in, according to 
the company.

WS Audiology will be led by a highly experienced 
management team with a balanced representation from 
both Sivantos and Widex. Former Widex CEO Jørgen 
Jensen will head the new company as CEO. Wolfgang 
Ollig, Sivantos’s current CFO, will continue in the same 
position at the new company. Thomas Ebeling, Chairman 

of the Board of Directors of Sivantos, has been appointed 
Chairman of the Board of Directors of WS Audiology. Jan 
Tøpholm, up to now Chairman of Widex, will take on the 
role as Deputy Chairman. Ignacio Martinez, previously 
CEO of Sivantos, will join the Board of Directors, and 
Henrik Bender, until now CFO of Widex, will lead the 
integration process.

“Today marks the beginning of a great new journey,” said 
Jensen in a press statement. “Two pioneers joining forces 
with one clear ambition: to expand access to hearing aids and 
care to serve the millions of people with hearing needs 
across the world. This merger gives WS Audiology the 
scale and innovation capabilities to deliver on this goal. We 
are setting out to excel with best-in-class products and 
accelerate our shared growth across all our brands. The 
future holds great opportunities and together, as one team, 
we will be able to seize the momentum we have gained.”

“Both Widex and Sivantos have been at the forefront of  
innovation in the industry,” said Thomas Ebeling,  
Chairman of the Board of Directors of WS Audiology.  
“Together, WS Audiology has abundant resources to 
create excellent products and further accelerate  
innovation with creative, high-tech and easy-to-use 
products and services, broadening the choice for hearing 
aid users.” r

// industry // product // people

NHS to improve access 
to cochlear implants 
Updated NHS guidance means that 890 more children and 
adults will be eligible for cochlear implants on the NHS 
each year.

The update comes after a review of the definition of 
severe to profound deafness which is used to identify if  
a cochlear implant might be appropriate. Severe to  
profound deafness is now recognised as only hearing 
sounds louder than 80dB HL at 2 or more frequencies 
without hearing aids. 

Currently around 1,260 people in England receive cochlear 
implants each year. The new guidance could lead to a 70%  
increase in that number, to 2,150 people by 2024/25. The 
annual cost of implementing this guidance is predicted to 
be around £28.6 million at year three. Commissioners 
have until June to implement these recommendations. r

In order to mitigate general risk within the supply chain 
and also with a view towards the imminent withdrawal of 
the UK from the European Union, Sonova intends to shift 
certain services and manufacturing activities provided by 
its UK service centre in Warrington to its regional centre 
in Spain, as well as to its operation centre in Vietnam. 

According to Sonova’s announcement, the measure will 
help to ensure “the best possible seamless service” for  
European customers in case of potential new trade  
barriers.

The process is expected to take several months. r

Sonova to move some  
services and activities  
out of the UK

//
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News

Abstract
Despite the availability of evidence supporting positive health 
outcomes associated with hearing instrument use, hearing aid 
adoption remains low. Why is this the case? Research investigating 
factors that contribute to hearing aid adoption focuses mostly on 
the role of personal factors (degree of audiometric hearing loss, 
personality, attitude) and demographic factors like age and gen-
der, and only focuses somewhat on the role of external factors 
(cost, counselling etc).

Such approaches have undoubtedly increased the field’s  
understanding of why some people tend to obtain and use hearing 
aids. Critically, however, there has been an under-emphasis on 
understanding how interpersonal and contextual factors contrib-
ute to hearing aid adoption. This is somewhat surprising given 
decades of research on decision-making processes from other 
fields such as social and cognitive psychology. To address this gap 
in our understanding of hearing aid adoption, Dr Singh’s research 
has endeavoured to apply frameworks from other fields and 
apply them in the context of patient decision-making in audiology.

This presentation will consist of a brief theoretical review of 
frameworks relevant to better understand decision-making 
processes, a review of how modern data acquisition techniques 
can inform hearing rehabilitation research, a review of several 
large-scale studies investigating hearing aid adoption and  
associated hearing rehabilitation outcomes, and several  
concrete takeaways designed to inform clinical practice.

Learning outcomes
After participating in the webinar, you will understand:

 C how emotion contributes to readiness for behaviour change;

 C relevant social and cognitive factors that contribute to  
decisions regarding hearing aid adoption;

 C several concrete takeaways designed to inform your clinical 
practice.

Our speaker
Dr Gurjit Singh is a senior research audiologist at Sonova AG. In 
addition to being a clinical audiologist, he completed an MA in 
social psychology from the University of Waterloo, an MSc in 
audiology from the University of Western Ontario, and a PhD in 
cognitive psychology from the University of Toronto. Broadly, his 
research investigates factors that contribute to success with hear-
ing instruments and other forms of audiologic rehabilitation. 
Gurjit is an Adjunct Professor in the Department of Psychology at 
Ryerson University, and is an Adjunct Lecturer in the Department 
of Speech-Language Pathology at the University of Toronto.

Our webinar from 28 March is available to view on our website. 
Dr Imran Dhamani, senior audiologist at National Hearing Care in Australia, 

looked at advances in digital technology to enhance psychoacoustic abilities. 

Discover past and current trends, as well as the future scope of digital signal 

processing technology to improve listening ability in individuals with sensorineural hearing 

loss. Learn how digital signal processing strategies can improve speech understanding 

in various scenarios and understand the impact of sensorineural hearing loss on 

psychoacoustic abilities which cause listening difficulty in noisy situations. r

BSHAA webinar Thursday 23 May 2019, 18:45-20:15 GMT

The psychology of hearing aid adoption
Dr Gurjit Singh, senior research audiologist, Phonak Canada

Free to attend for BSHAA members | £20+VAT for guests | 2.5 CPD points
Sign up for the webinar at www.bshaa.com/webinars

Deaf Awareness Week  6–12th May 2019
The theme for this year’s Deaf Awareness 
Week is ‘Celebrating Role Models’.  
Organisations can publicise their role 
models throughout the week and are 
being encouraged to focus on a different 
area of life and work each day: Education/
Employment; Health; Sport; Entertainment; 
Family/Youth; Technology & Politics.

Deaf Awareness Week is an annual event 
primarily owned and promoted by the UK 
Council on Deafness (UKCoD) to provide 
Charities and interested organisations to 
join forces to raise awareness and  
challenges of Deafness and hearing loss.

The aim is to continue to:
 C raise awareness;
 C improve access to education, health, 

social care and employment;
 C ensure people have the accessible 

information they need;
 C advocate and inform Government and 

public about Deafness and hearing loss;
 C raise awareness about the importance 

of embracing and recognising language 
and culture, preventing hearing loss;

 C improve the quality of services for 
people who are Deaf or have a  
hearing loss.

Craig Crowley, Chair of the UK  
Council on Deafness, said: “This year’s 
Deaf Awareness Week is an excellent 
opportunity to showcase our members 
proactively raising awareness of Deafness 
and hearing loss as well as promoting and 
championing the many organisations that 
support Deaf, hard of hearing, deafened 
and Deafblind in the UK”.

You can download resources from:  
https://www.deafcouncil.org.uk/deaf-
awareness-week/publicity-materials/ 

#DAWRoleModels2019 r
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The British and Irish Hearing Instrument Manufacturers 
Association (BIHIMA) has released the Q4 2018/19 results of 
its members, providing an insight into how the UK and Irish 
hearing care market ended its financial year. 

Following a similar pattern to 2017, NHS sales in Q4 were 
considerably above the rest of the year in terms of quantity. 
They were however 0.3% down on the same period last year. 
Private sales continued their strong performance with hearing 
instrument sales up 5.2% on the same period last year. 

Taking 2018 as a whole, the NHS was down 1.3%, a decrease 
of 17,867 hearing instruments on 2017, whilst the private 
sector showed growth of 4.2% during 2018, an increase of 
12,866. This means that there was an overall decrease across 
the whole market (including both NHS and private sector) 
of 4,981 hearing instruments (0.3%) in the UK during 2018. 
This compares to an overall increase of 62,367 hearing  
instruments or 3.8% in 2017 compared to 2016.

The results from Ireland show a strong Q4 performance, 
with the number of units sold up 8.8% for the quarter resulting 
in an increase of 1.3% for the full year.

BIHIMA also tracks the trends in the types of technology  
being selected by patients in the private sector. The Q4 
results demonstrate the ongoing decline of BTE (behind the ear) 
technology, down to just 2.9% of market share, compared 
to the RITE (receiver in the ear) style which continues to 
dominate the market, now accounting for 70.9% of units sold 
privately. 

“It has been an encouraging end to the financial year with the 
private sector continuing to grow as more and more people 
realise the importance of hearing well using the very latest 
technology,” said BIHIMA chairman Paul Surridge. 

In its role as the voice for the hearing technology industry, 
BIHIMA regularly monitors the market and releases the results 
of its members every quarter. Keep up to date with the latest 
market information at www.bihima.com/resources/statistics/ r

BIHIMA releases Q4 data to reveal  
continued strength of private hearing 
care market
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In response to growing demand for 
its services, the National Community 
Hearing Association (NCHA) – part of the 
FODO Group of Companies – announced 
a new operating structure in February, 
including appointing Harjit Sandhu as its 
first-ever Managing Director.

Harjit, who was previously director of 
policy and strategy at the NCHA, will 
now run the NCHA and three other 
FODO businesses, becoming the Group 
MD. David Hewlett, previously the group 
chief executive, will move sideways to 
become group director for leadership, 
transformation and strategic partnerships. 
The NCHA has also announced Peter 
Ormerod as its new chair, who takes over 
from Mark Georgevic. 

Harjit Sandhu said: “I am passionate about 
tackling unmet hearing needs in the UK 
and have put on record that, given the 
weight of evidence, we now have an  
ethical obligation to make that happen. 
I also believe that audiologists are at the 

heart of realising that vision, and with our 
new structure we have a unique opportunity 
to bring even more expertise into the 
sector and achieve our goals. I look forward 
to this next chapter of working with our 
members, all audiologists and other  
stakeholders to make change happen.”

David Hewlett, NCHA director for 
leadership, transformation and strategic 
partnerships, said: “Since we set up 
the NCHA at the end of 2013 we have 
gone from strength to strength, fought 
for hearing care for all and are now the 
leading voice for UK audiology on health 
policy and commissioning matters. I am 
tremendously proud of what we have 
achieved to date and would especially like 
to thank Mark Georgevic our first Chair 
who has been a fantastic leader through 
challenging times. 

“The NCHA enters its sixth year with 
Peter Ormerod as its new Chair. Peter’s 
experience of the hearing sector is  
unrivalled and will be invaluable to the 
NCHA and the sector in the years ahead. 
Our new structure will allow us to be 
more agile in standing up for hearing services 
and offering an even more tailored support 
package to audiologists and audiology 
providers in 2019 and beyond”.

Mark Georgevic, past chair, said: “Five 
years ago the NCHA was established to 
provide a strong voice for UK hearing 
care and to support the sector deliver 
better hearing for all. There is no doubt 
that the NCHA has proven to be a great 
success, especially for patients. I am  
delighted with all that we have achieved 
during my time as Chair, and as the NCHA 

enters its sixth year with Peter Ormerod 
as its new Chair, and Harjit and David’s 
unwavering commitment to better hearing 
for all, the best years lie ahead”.

Peter Ormerod, new NCHA chair, said:  
“I have been involved in the hearing 
sector since 1984 and have seen many 
opportunities to address unmet hearing 
needs and transform audiology for the 
public benefit missed. The NCHA with its 
expertise in health policy and strategy is 
changing that, and this is one of the most 
exciting times to be involved in hearing 
care. I look forward to working with 
sector partners and all stakeholders to 
ensure we tackle unmet hearing needs 
and avert the public health crisis that 
unsupported hearing loss represents”. r

NCHA  
announces 

changes  
in response to 

growing demand

Harjit Sandhu, the first-ever Managing Director 
of the National Community Hearing Association 

(NCHA)

If one particular emoji has been  
conspicuously lacking to date from all 
electronic messaging in the audiology 
world, it is the hearing aid. Finally, this 
key symbol of sensory disability is soon to 
appear on our phone keyboards.

The new official 2019 Emoji 12.0 list, 
approved in February, will bring a total of 
230 new communications icons to major 
platforms, responding to demands for 
greater coverage of disabilities. In comes 
the wheelchair (motorised or manual), the 

guide dog, the bionic arm and the hearing 
aid, among many others

Emoji policy is decided upon by the 
non-profit organisation set up to maintain 
the computer industry standard, Unicode. 
This California-based Unicode Consortium 
has received proposals to amplify its  
symbols in many respects, specifically from 
Apple in the category of disabilities. New 
2019 emoji represent more skin tones, 
relationship types, genders and races, as 
well as more exotic foods and animals.

Now that the decisions on the new emoji 
icons are made, the process begins on 
documentation, uptake by platforms such 
as Google and Apple, specific art for these 
software providers and release. It could be 
some months before the new icons appear 
on your phone or email platform. r

Hearing aid emoji on the way…
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A leading industry competition is open 
for entries as the public across Europe 
is asked to nominate candidates for the 
title of ‘Audiologist of the Year 2019’.

Patients are invited to nominate their 
hearing practitioner and describe the 
difference they have made to their lives. 
These stories highlight and celebrate top 
audiologists in both public and private 
sector settings who go above and 
beyond to provide exceptional, often 
life-changing care for their patients. 

The annual competition, now in its 12th 
year, is organised by Rayovac, in partnership 
with Audio Infos, the European Hearing 
Instrument Manufacturers Association 
(EHIMA) and the European Federation 
of Hard of Hearing People (EFHOH).

Paula Brinson-Pyke, marketing director 
at Rayovac, said: “The competition has 
grown considerably over the past 11 years. 
In addition to the 11 overall European 
winners, more than 270 audiologists, 
including 70 country winners have been 
recognised for their exceptional work.

“Each year we receive a high volume of 
entries showcasing the myriad of ways 
that audiologists are going well beyond 
what would be expected in their delivery 
of service, support and care to their 
patients. The competition is a great way 
for patients to say thank you to these 
dedicated and passionate professionals.”

The winning audiologist will not only find 
themselves recognised by some of the 
most prominent organisations in the 
hearing industry; they will receive a prize 
of £250 along with a generous PR 
package to help them promote their 
practice or department, take home the 
‘Audiologist of the Year 2019’ title and 
receive a year’s free subscription to Audio 
Infos. The patient who submits the 
winning entry is also eligible for a cash 
prize and gift bundle worth almost £500. 

2018 winner, Benjamin Schadow, owner 
of Hörstil in Erfurt, Germany, impressed 
the judges with his use of innovative 
technology, including 3D printing to devise 
bespoke hearing solutions for his clients. 

Speaking about the impact the award 
has made on his practice, Mr Schadow 
said: “Winning the Audiologist of the 
Year has made a big impact on the whole 
team. Being recognised for our work by 
our patients, our peers in the industry 
and the EHIMA was a huge honour. 

“The local and national media interest 
generated by us winning the title, along 
with the PR package we won has helped 
us to gain wider recognition in our area. 
This has contributed to an increase in 
new customers as more people are 
hearing about the practice.”

Individual country winners, chosen by an 
independent panel of industry professionals 

will be announced in September this year. 
These will then compete for the coveted 
title of Audiologist of the Year which will 
be awarded to the top candidate at the 
prestigious ‘Evening of Excellence’ in 
October at the EUHA in Germany.

General Secretary of EHIMA, Dr Stefan 
Zimmer, said: “We’re proud and excited 
to be supporting the Audiologist of the Year 
again. The competition is an opportunity 
to showcase the exceptional talent and 
dedication that exists on an individual 
country level, as well as Europe-wide 
amongst audiology professionals. The 
stories received from patients are always 
very inspiring and we are sure this year 
will yield another bumper crop!”

Judges are looking for examples of 
remarkable practice by audiologists who 
have made an outstanding contribution 
to the hearing industry, changing their 
patient’s lives by providing exceptional 
care, partnering with other professionals 
to achieve better outcomes and finding 
ways to use and share new technologies. 

The competition will close on 1 July 
2019 and is open to entries from the 
United Kingdom, Republic of Ireland, 
France, Germany, Austria, Spain,  
Netherlands, Denmark and Sweden. 
For more information or to download 
promotional materials visit  
www.audiologistoftheyear.eu r

Entries open for 2019 Audiologist of the Year

A new app that harnesses the power of Artificial Intelligence 
(AI) has been designed to help people living with tinnitus.

Glasgow Neuro’s Tinnitus Tailor generates ‘tailors’, personally 
tailored audio sounds: the app plays modifications of different 
sounds and the user teaches it which of these sounds are useful 
for them. They can then play them back whenever they like 
and create multiple variations for different situations.

The app was created by Glasgow University lecturer Dr Bernd 
Porr and was initially a research project between the University 
of Glasgow, University of Nottingham and the MRC. The app 
is available now on Google Play Store and an iOS version is 
currently being developed. r

New app uses AI to help people with tinnitus
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Scrivens Opticians & Hearing Care raised over £20,000 in 2018 for 
its charity of the year, the Alzheimer’s Society, to bring its total to 
nearly £85,000. The partnership which started in 2015 will continue 
in 2019 with its network of 180 branches keen to carry on raising 
awareness of the disease and increasing funds for the cause.

In the last 12 months colleagues and customers embraced the 
campaign with sponsored challenges, cake and book sales, fancy 
dress fun and competitions for children to design a pair of glasses 
and a book cover.

Operations director Adrian Ellis said: “The response from staff and 
customers throughout the business has been fantastic. Alzheimer’s 
touches so many families in the communities we serve and the need 
for care and support continues to grow. We chose Alzheimer’s 
Society as our primary charity partner because of the vital work it 
does and because of the now accepted evidence of a link between 
uncorrected hearing loss and dementia. I’m proud of the efforts 
made and know our staff will once again show they care by 
continuing to raise awareness and funds for a charity which means 
so much to us all.”

Hayley Woodyatt, senior regional corporate partnerships executive for 
Alzheimer’s Society, added: “We really appreciate the wholehearted 
support of Scrivens and are so pleased our partnership will continue. 
We need help to fund services to support people to live well with 
the condition now, and to help find a cure in the future.” r

Scrivens sees support for Alzheimer’s Society grow

Adrian Ellis of Scrivens with Hayley Woodyatt, Alzheimer’s Society
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Cheshire East Council has launched a new integrated 
service for people who experience vision and hearing loss.

The council is working with the charity Deafness Support 
Network to provide the new ‘one-stop shop’. The service 
is available for adults, children and young people with 
sensory impairments, including those who are visually 
impaired, are deaf or have hearing loss, are deafblind  
– sometimes known as dual sensory loss – and those with 
a significant combination of hearing and sight loss. 

In Cheshire East there are:

q 48,334 adults with a moderate or severe hearing 
impairment. This is predicted to increase to 63,774  
by 2030;

q 7,490 adults aged 65 plus have a moderate or severe 
visual impairment. The number of people aged 75 plus 
with registrable eye conditions is 2,522;

q 1,993 people are on the visual impairment register 
(although people are not obliged to register). 

The support available from the new service will be based 
on individual need and may include help in increasing life 
skills, promoting independence, working with conflicts 
of interest and relationships, as well as coping strategies.  
People using the service will be encouraged to learn new 
skills and support will be provided for those with a sensory 
loss to allow them to participate in group activities. Help 
with loss and bereavement will also be provided.  

Cllr Liz Wardlaw, Cheshire East Council cabinet member 
for health, said: “The new service will enable those  
experiencing hearing and/or sight loss to learn new life 
skills, meet with other people/children with the same 
conditions and form a new network of support.”  

Deafness Support Network chief executive Bob Birchall 
said: “Our combined service for residents of all ages, who 
suffer from both vision and hearing loss, will be easier to 
access. We’re proud of our team, our volunteers and other 
supporters who offer a first-class service for children, 
young people and adults with sensory impairments”. r 

The Level 5 Hearing Aid Dispenser 
(HAD) apprenticeship has been 
approved for delivery by the Institute 
for Apprenticeships with a £12,000 
funding cap.

A Trailblazer group made up of  
representatives from a large number 
of employers has been working on 
the new apprenticeship for a couple 
of years. And thanks to their work, 
we now have a national apprenticeship 
programme that will offer a  
nationally-recognised standard 
through which to develop a career  
in audiology.

While the HAD apprenticeship 
standard is not intended to provide 
eligibility to apply for HCPC  
registration on its own, the standard 
is mapped to the HCPC standards of 

proficiency and the scope of practice 
and standards set out by BSHAA, the 
professional body.

It is expected that the first opportunities 
to become an apprentice HAD will 
become available later this year.

BSHAA president Andrew Coulter 
said: “One of the most pressing tasks 
for us all is to encourage more people 
into our profession, so this is great 
news. The Level 5 HAD apprenticeship 
will open up this fantastic career to 
more people and help us collectively 
to meet population needs. Huge  
congratulations to the Trailblazer 
group and all other stakeholders that 
have made this possible.” 

The Trailblazer group – chaired by 
David Rist of Hidden Hearing – was 

formed of representatives from the 
following employers: Boots Hearingcare, 
Specsavers Hearing Centres, Amplifon, 
Hidden Hearing, Scrivens, Bloom, 
Claritas Group, UK Hearing Care, 
Chime, Correct Hearing, Sonetik UK, 
The Outside Clinic and Isle of Man 
Hearing Solutions. The group had the 
full support of BSHAA.

You can find full details on the  
apprenticeship on the Institute’s  
website at www.bit.ly/2FpuR5f r

Institute for Apprenticeships signs off 
HAD apprenticeship 

Combined vision and hearing loss 
service launched in Cheshire
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To coincide with World Hearing Day on  
3 March, a new group was launched in 
the United Kingdom.

The UK Hearing Conservation Association 
(UKHCA) has been established by a 
group of professionals from across a 
variety of disciplines and associations. 
The aim is to be a credible, independent 
source of information, providing practical 
advice and solutions to common noise 
and hearing problems inside and outside 
the workplace.

The Association’s mission is to prevent 
damage to the nation’s hearing health and 

to reduce other noise-related health 
conditions by promoting practical,  
evidence-based and cost-effective  
solutions. The UKHCA has been  
established to provide impetus for action 
against wholly preventable hearing health 
harm, both at work and across society. 
Experience has shown that the approach 
to managing work related noise is often 
based on outmoded ideas and there is a 
general lack of knowledge about or respect 
for our hearing and how it can be harmed.

Over a million workers in the UK are 
exposed to noise that puts them at risk of 

hearing damage. In addition, an increase 
in social and leisure noise exposure, 
particularly for younger generations, and 
an increasingly ageing working population, 
means that more people will exhibit signs of 
hearing impairment in our workplaces. r

New UK Hearing Conservation  
Association launched

advertisement

Start your own audiology business
Full support and coaching to get you on the road to success

Take the first step to running your own audiology business 

today. Call 07894 108869 or email rory@kewney.net

Want to set up your own audiology business  
but don’t know where to start? Audibox will  
help you every step of the way. 

Every aspect of starting your own business is  

covered in our bespoke support package, including 

5 Equipment purchased and set up for you

5 High-quality leads supplied

5 Website delivered and digital marketing training available

5 Registration with Companies House and HMRC taken care of

5 Heavily discounted hearing aid manufacturer accounts

5 Training on any aspect of dispensing available

5 Business funding arranged. And much more

When your business is up and running, it’s your business.  
You keep 100% of the profit. It’s our mission to help you get there.
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Starkey officially launched its Livio AI hearing aid in London 
on 20 March. Livio is being hailed as the world’s first hearing 
aid with artificial intelligence that tracks brain and body 
health, offers real-time language translation and advanced  
environmental detection. It’s been termed the world’s first 
‘Healthable’ hearing aid to utilise integrated sensors and 
artificial intelligence, and the first to track physical activity 
and cognitive health.

“First and foremost, Livio AI is the best performing and 
best sounding hearing aid we have ever made,” said Starkey 
president Brandon Sawalich. “We have transformed a  
single-use device into the world’s first multi-purpose 
hearing aid, a Healthable with artificial intelligence. Livio AI 
is so much more than just a hearing aid, it is a gateway to 
better health and wellness.”

Livio AI interfaces with a new mobile app – Thrive™ Hearing 
– and three new wireless accessories: the Starkey Hearing 
Technologies TV, the Remote and the Remote Microphone+. 
With the Remote Micorophone+, Livio AI is also the first 
hearing aid to feature Amazon® Alexa connectivity.

“I have dreamed about this for so long, and we are finally 
realising this vision thanks to our incredible team,” said 
Starkey CEO Bill Austin. “My vision has always been to 
help people live better. By giving them better technology, 
we will help them live longer, healthier, happier lives.”

Livio AI also provides:

 C Integrated language translation;

 C Fall detection with inertial sensors within the hearing aids;

 C Integration of the physical activity data measured by 
inertial sensors of the hearing aids with Apple Health 
and Google Fit apps. 

“AI is rapidly changing the world around us,” said Starkey 
chief technology officer Dr Achin Bhowmik. “This 
technology optimises users’ hearing experiences and 
enables them to continuously monitor and improve their 
overall health.” This cutting-edge technology allows people 
to take a proactive and personal approach to treating 
hearing loss, which has been linked to dementia, cognitive 
decline and social isolation. r

Starkey launches Livio AI

Sivantos unveiled its latest innovation –  
Signia’s Styletto Connect – in March. 
Built upon Signia’s revolutionary SLIM-RIC 
form factor and the Signia Nx technology 
platform, Styletto Connect combines 
exceptional design with high-quality 
connectivity to the wearer’s smartphone 
to stream calls, music and TV via Bluetooth, 
plus fully portable rechargeability.

Styletto Connect comes with a pocket-sized 
portable charging case that powers a full 
day’s worth of wearing, with five hours 
of streaming on a single charge. A 
30-minute fast charge adds five hours of 
use, or three hours of streaming, for 
complete flexibility on the move. Fully 
loaded, the charging case delivers four 
days of user autonomy, free from plugs or 
cables – ideal for a weekend getaway or 
a business trip. Three times smaller and 
half the weight of other chargers with a 

built-in power cell, it is easy to fit in the 
wearer’s pocket and carry with them.

As more people develop hearing loss, but 
many remain reluctant to wear hearing 
aids, Styletto Connect was developed to 
offer a viable solution. It is a sleek, elegant 
device people can be proud to wear, 
while providing the latest audiological 
technology for better hearing and speech 
understanding in any situation.

Styletto Connect is available in the  
performance levels 7, 5 and 3 and 
includes remote-control options via the 
Signia myControl app.

Commercial director Philip Stores 
said: “Sivantos aims to create hearing 
solutions that don’t just help people hear 
better, but also help them live life to the 
fullest. Our Styletto Connect delivers on 
this goal by offering high-tech hearing 

aids that combine cutting-edge style 
and direct streaming with on-the-go 
charging. The Signia brand offers hearing 
care professionals the greatest choice of 
Li-ion rechargeable hearing aids so their 
patients can benefit from market-leading 
sound performance, stylish design, and 
the utmost convenience.” r

Sivantos launches Styletto Connect

Phonak’s Marvel hearing aid, which 
combines clear, rich sound quality with 
universal “made for all” Bluetooth 
connectivity, has been named a finalist in 
the Consumer Electronics & Information 
Technology category in the 2019 Edison 
Awards. 

The Awards recognise the world’s best 
innovators and innovations. Gold, silver 
and bronze award winners were due to 
be announced at the Edison Awards Gala 
on April 4 in New York, as BSHAA People 
was going to print.

The final ballot is sent to an independent 
panel of more than 3,000 professionals 
from the fields of product development, 
design, engineering, science, marketing 
and education, including professional  
organisations representing a wide variety  
of industries and disciplines. r

Phonak Marvel named 2019 Edison Awards finalist 
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Vorotek has announced the appointment of Audiology Planet as 
the UK distributor for its O Scope range. 

Audiology Planet will offer expert guidance on Vorotek O Scope 
model selection and customers in the UK can discuss their  
requirements with Dr Jay Jindal, the CEO of Audiology Planet. 

Charles Vorrath, director at Vorotek, said: “Vorotek is delighted 
to be working with Audiology Planet. Dr Jindal’s knowledge of 
the market will be invaluable in supporting Vorotek to provide 
UK customers with expert advice and excellent customer service.” 

Dr Jay Jindal said: “Vorotek O Scope is a real game-changer in the 
earcanal visualisation for all kinds of ear work. This is the only 
portable true binocular system available in the world that converges 
the light beam to form one image, akin to a microscope. No wonder 
over 90% of Australian ENT surgeons use O Scope in their clinics.

“When you use the loupes, it is usually the dominant eye which 
forms the image in the ear canal, so you get a mono-ocular 
image and, therefore, compromised depth perception. After 
being frustrated with the current offering in portable ear canal 
visualisation equipment for my earcare service, I procured an O 
Scope and put it through its paces before deciding that – after 
the surgical microscopes – it was the best product in the market 
to do the job. We are delighted to offer this remarkable product 
to colleagues in ENT and audiology in the UK and Ireland. It will 
change your practice for the better.” r

For more information or a quote, email oscope@audiologyplanet.com, 

visit www.audiologyplanet.com/oscope or call 0330 2233453.

Vorotek appoints new UK  
distributor for the O Scope

advertisement



//

To mark Tinnitus Awareness Week in February, The Hearing Care 
Centre secured the time of three UK leading experts in tinnitus 
and hearing loss for a special event.

The Tinnitus & Hearing Care Show was held at Fynn Valley Golf 
Club in Ipswich with the aim to raise awareness about tinnitus and 
empower those with the condition by arming them with more 
information about how to manage it.

Headlining the event was one of the world’s leading experts on 
tinnitus, Professor David Baguley of Nottingham University, who 
spoke about tinnitus from a clinical perspective and gave great 
insight into the treatments that are currently being researched. 
Other speakers included David Stockdale, chief executive of the 
British Tinnitus Association, and Hearing Care Centre MD and 
lead audiologist Karen Finch.

Over 100 people attended the show, along with a number of 
exhibitors who offered free advice and guidance on tinnitus and 
hearing loss. One attendee commented: “The speakers were very 
good and gave a thorough explanation of the current status of 
research and support activities. The number of people attending, 
proves that events such as this are very worthwhile and beneficial.”

After the event, speaker Karen Finch – former BSHAA president – 
said “Our passion fuelled the desire to organise an event that 
would help the local community find out more information and 
allow them to meet other like-minded people. Tinnitus is a 
condition which affects around 10% of the UK population and 
research has shown that a high proportion of tinnitus sufferers also 
experience hearing loss.” r

There was a great opportunity in February for health professionals 
and patients to learn more about the latest developments in treating 
Tinnitus in a seminar at Royal Surrey to mark National Tinnitus Week.

Over 180 people attended the Tinnitus and Hearing Impairment 
Seminar which showcased new research from Royal Surrey specialists 
who treat the painful and distressing hearing condition. 

The Worshipful the Mayor of Guildford, Councillor Mike Parsons, 
officially opened the seminar. The CEO of the Royal Surrey County 
Hospital, Louise Stead, awarded Karen Lammaing (Head of Audiology) 
and Jemma Hatton (Seminar organiser, and Tinnitus Specialist) with 
certificates of excellence.   

In the first session of the seminar, Royal Surrey tinnitus team lead 
Dr Hashir Aazh explored the relationship between the severity of 
hearing loss and the loudness of tinnitus. 

Most people who experience tinnitus also have some form of hearing 
loss, but not all patients with hearing loss have tinnitus. To complicate 
matters, some people with normal hearing have tinnitus suggesting 
that hearing loss per se not be the dominant factor for induction of 
tinnitus. Tinnitus patients often ask whether the loudness of their 
tinnitus will increase if their hearing gets worse. In a pioneering 
study, Dr Hashir Aazh and Professor Richard Salvi (Director of 
University at Buffalo’s Centre for Hearing and Deafness in United 
States) explored the relationship between hearing loss and tinnitus 
loudness in over 400 patients. The final report of this study is 
planned to appear in print in the September 2019 issue of Journal of 

the American Academy of Audiology. 

Drawing from this new research he outlined a number of key 
findings:

q Tinnitus will generally get louder as hearing loss worsens but not 
by a large factor

q Using hearing protection to try and mitigate further hearing loss 
and related ‘safety- seeking’ behaviours are likely to contribute 
to tinnitus related anxiety

q ‘Safety-seeking’ behaviours that restrict a patient’s life experience 
are likely to make the patient feel that the tinnitus ‘sound’ gets louder

q There are a wide range of rehabilitative approaches that can 
minimise the annoyance that tinnitus causes and its impact on 
the patient’s life

In the second part of the seminar, consultant audiovestibular 
physician Dr R Srinivasa Raghavan looked at medical evaluation and 
treatments for tinnitus combined with hearing loss.  A question and 
answer session which addressed patient experience was led by Jemma 
Hatton, a specialist in Tinnitus and Hyperacusis Rehabilitation. r

Experts gather for Tinnitus Awareness Week

Tinnitus under the spotlight 
at Royal Surrey 

tinnitus
awareness week
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BSHAA 
Congress 2019

It’s More than Hearing  

Full details and online booking at www.bshaa.com/congress

Whatever your role or wherever you work, the 2019 BSHAA 
Congress is a platform to:

 C network with industry peers and cement new relationships;

 C see the latest technology and game-changing innovations;

 C source business solutions to take your practice to the  
next level;

 C explore career options and pathways;

 C access the latest insights into clinical and business practise 
though BSHAA’s respected workshop and lecture programme.

For 2019, Congress has a new format, with each day offering a 
distinct learning experience. 

The opening day of Congress is devoted to clinical and business 
workshops in pre-defined morning and afternoon sessions. 
Choose which workshops you would like to attend to customise 
your Congress experience. At the end of the day, following the 
BSHAA AGM, enjoy an informal reception in the exhibition hall.

A line-up of internationally-renowned experts will deliver the 
latest insights in clinical and business practise on the Saturday.

The Congress exhibition is divided into three distinct zones: 
technology, business and careers to help you source the latest 
technology and see the next game-changing innovations; 
find solutions to manage your business more effectively; and 
explore career options and pathways.

Take your business to the next level
Dr Brian Taylor, the director for scientific and product marketing 
at Signia, will be with us on both days to share his expertise in 
differentiating and marketing your hearing care practice. On 
Friday, he’s delivering a business strategy masterclass: discover 
how digital disruption and consumer-driven healthcare can work 
for you, and how to implement an effective marketing strategy. 
On Saturday, his keynote lecture will look at essential  
communications skills in the era of consumer-driven healthcare.

On the Friday, you can also find out what it takes to build a 
successful dual hearing and sight care practice from an industry 
expert. And the Congress exhibition on the Saturday will feature 
a dedicated business hub, with a range of companies ready to 
demonstrate solutions to help you manage your business more 
effectively. In a dynamic and changing market, take the 
opportunity to find new ways of working. There will also be 
more information about the new Level 5 HAD apprenticeship, 
and how your business can get involved.

Get up to speed on the latest clinical 
practise
Our in-depth workshops on the Friday are your opportunity 
to dig deep into some key areas of clinical practice, with 
masterclasses in cognitive behavioural therapy, aural care and 
cognition. Keynote speakers on the Saturday will be looking at 
the latest tinnitus research, auditory processing of older adults, 
tests for assessing auditory function, implantable hearing 
devices and lots more. 

See the latest technology and 
game-changing innovations
The technology hub at the BSHAA Congress exhibition will 
feature the latest technology from a range of manufacturers and 
technology companies. If you’re looking to source the latest hearing 
technology and discover the next game-changing innovation, 
you’ll find everything you need to know at Congress.

Network with industry peers and  
cement new relationships
Each day has extensive opportunities to meet with colleagues 
from across the country and to cement new relationships. 
Congress provides a valuable platform for BSHAA members to 
come together, face to face. If you’re joining us on the Friday, 
you can enjoy an informal reception at the end of the day’s 
workshops. This is taking place in the exhibition hall, giving you 
the chance to preview the exhibition while networking with 
fellow members. Saturday is a packed day, but there are ample 
opportunities throughout the day for networking. 

Friday 21 & Saturday 22 June | Ricoh Arena, Coventry

➜
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FRIDAY 21 JUNE
The opening day of Congress is devoted to clinical and business 
workshops in pre-defined morning and afternoon sessions. 
Simply choose which workshops you would like to attend 
when you register to customise your Congress experience.

The day ends with an informal reception in the exhibition hall. 
Discuss the day’s workshops with fellow delegates end enjoy 
a selection of canapés and refreshments, network with new 
contacts and get a preview of the Congress exhibition, which 
officially opens at 8am on the Saturday.

9.00 Coffee, pastries and networking

10.00 Choose ONE of these in-depth, 2.5-hour clinical 

workshops:

 Aural care masterclass: advanced skills in aural care

 Find out more about earwax removal methods, how 
to manage this service and the importance of risk 
assessment and record-keeping

 CBT masterclass: advanced skills in cognitive  

behavioural therapy for audiologists

 With Beth-Anne Culhane, team lead for hearing therapy at 
St George’s University Hospitals NHS Foundation Trust

 This interactive, practical workshop is designed to help 
you develop clinical skills in mindfulness-based CBT to 
manage people with tinnitus and/or hearing issues. We 
will cover how to use CBT techniques in your clinical 
practice, discuss various theoretical models of this approach 
and how to apply the theory into practice via real-life 
examples and group work. The conceptual framework 
of CBT - including Socratic questioning, formulation, 
Hot Cross Bun Model (Padesky’s work), thought records, 
behavioural experiments and cognitive distortions - will 
be explained, followed by a discussion on how these 
concepts can be used in daily clinics. Be prepared for 
lots of interaction, case-study based exercises in 
groups, and to learn skills that will help you grow your 
clinical knowledge and develop your business further. 

 Beth-Anne Culhane is an advanced audiologist and the 
team lead for hearing therapy at St George’s University 
Hospitals NHS Foundation Trust. She is responsible 
for the tinnitus self-management service, which offers 
sound therapy, relaxation courses, CBT-informed 
approaches and the eight-week Mindfulness Based 
Cognitive Therapy for Tinnitus course. She has  
previously been the Chair of the British Tinnitus 
Association’s Professional Advisors’ Committee and is 
actively involved in research.

12.30 Lunch and networking

13.30 Choose TWO workshops from:

 Business strategy masterclass – how to differentiate 

your practice

 With Dr Brian Taylor

 Discover the latest global trends in hearing care, how 
digital disruption and consumer-driven healthcare 
can work for you, and how to implement an effective 
marketing strategy

 How to build a successful hearing and sight care 

partnership

 Find out what it takes to build a successful dual  
practice from an industry expert

 Cognition masterclass: cognitive ability in older 

adults and its effect on their audiological care

 With consultant psychiatrist Dr James Warner BSc MB BS 
MD FRCP FRCPsych FHEA

 Over 800,000 people in the UK have dementia. One 
third never get diagnosed despite dementia causing 
significant problems with cognitive and functional health. 
Recent research has found that dementia may be 
avoidable in up to 20% of people, and the biggest 
correctable risk factor is hearing loss. This interactive 
session will explore the common types of dementia; 
how they manifest and progress, what treatments are 
available and what impact dementia has on the individual. 
Participants will also be asked to share their experiences 
of dealing with clients with suspected dementia and 
share learning on how best to support this client group.

 Dr Warner is a consultant psychiatrist specialising in 
older adult’s mental health. He qualified as a doctor 
from Charing Cross Hospital Medical School in 1986. 
He has been a consultant psychiatrist at Central North 
West London Foundation Trust since 1998 specialising 
in diagnosis and treatment of dementia, depression, 
psychosis and other mental illnesses affecting older 
people. He was chair of the Faculty of Old Age Psychiatry 
at the Royal College of Psychiatrists 2012-2016, and 
National Professional Advisor for old age psychiatry at 
the Care Quality Commission. He is also the Medical 
Director of Halcyon Doctors.

17.15 BSHAA Annual General Meeting

18.00 Informal reception in the exhibition hall

 Discuss the day’s workshops with fellow delegates and 
enjoy a selection of canapés and refreshments, network 
with new contacts and get a preview of the Congress 
exhibition, which officially opens at 8am on the Saturday.

BSHAA Congress 2019

Congress 
Programme
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SATURDAY 21 JUNE
Day two will see a line-up of internationally-renowned experts 
delivering the latest insights in clinical and business practise, with 
keynote speeches from Dr Doris Bamiou, Dr Brian Taylor and 
Curtis Alcock.

The lecture hall is right next to the Congress exhibition, which 
is divided into three distinct zones: technology, business and 
careers to help you:

 C source the latest technology and see the next game-changing 
innovations;

 C find solutions to manage your business more effectively, 
from CRM systems and websites to clinic design and 
telehealth;

 C explore career options and pathways.

8:00  Exhibition opens. Registration and networking

10:00  Welcome from BSHAA President Andrew Coulter

10.15 KEYNOTE: The public health agenda

 A senior figure from Public Health England will outline 
current thinking on hearing as a public health issue 

10.50  The impact of hearing in the workplace

11.10 KEYNOTE:  A perspective on auditory processing 

of older adults and the relationship with the pure 

tone audiogram

 Professor Doris Bamiou. Professor in neuroaudiology at 

the UCL Ear Institute, and honorary consultant in  

audiological medicine at UCL Hospitals and Great  

Ormond Street Hospital

 Older adults present with reports of speech in noise 
difficulties, even when their audiometric thresholds are 
relatively preserved. These difficulties may reflect 
cognitive effects, auditory processing deficits, peripheral 
hearing deficits, or an interaction of these mechanisms. 
It may not always be possible to disentangle the effects 
of peripheral-type hearing impairment to that of auditory 
processing – but there is plenty of evidence that 
demonstrates age-related degrading of different aspects 
of auditory processing at relatively early stages of the 
auditory pathway. This presentation will discuss the 
hearing deficits and needs of older adults, in cognitively 
normal as well as cognitively impaired populations. It 
will make a case for the need to consider both peripheral 
hearing and central auditory processing mechanisms, 
together with cognition, when evaluating hearing 
impaired older adults, and will provide a framework 
for professionals to carry out this evaluation.

11.45  KEYNOTE: Tests for assessing auditory function 

and their applications to the selection and fitting 
of hearing instruments

 Professor Brian Moore. Emeritus professor of auditory 

perception, Cambridge University

12.15  Lunch

 Congress exhibition and networking 

14.15  KEYNOTE: Essential communications skills in the 

era of consumer-driven healthcare

 Dr Brian Taylor. Signia director for scientific and product 
marketing, and editor-in-chief of the Hearing Healthcare 
& Technology Matters blog

 Using some of the guiding principles of motivational 
interviewing, Dr Taylor will demonstrate how individual-
ised communication goals and treatment options can 
be generated during a consultation. Learn how to build 
trust, gather information and set goals and treatment 
plans

15.00  What’s new in the world of implantable hearing 

devices

15.20  Tinnitus and tonotopic reorganisation in the cortex

 Elouise Koops. Dept of Otorhinolaryngology, University 

Medical Centre, Groningen, Netherlands

 Neuroscientist Elouise Koops’s PhD project is investigating 
brain plasticity as a result of hearing loss and tinnitus. 
She is looking at differences in the functional response 
of the brain, as well as the structural changes that are 
associated with hearing loss. To investigate if any changes 
that occur in the brain are specifically related to 
tinnitus, psychophysics and neuroimaging methods are 
being used to compare people with hearing loss, with 
and without tinnitus. Find out more about Elouise’s 
fascinating research in this presentation.

15.45  Coffee Break in the Exhibition Hall

16.15 To be confirmed

16.35 KEYNOTE: Hearing and the meaning of life

 Curtis Alcock. Founder of the Audira think tank and 

Audify MD

 A thought-provoking finale to the 2019 Congress. The 
theme of the event is It’s More Than Hearing, and 
Curtis will give his own take on exactly what this means.

17.25 Congress Exhibition Prize Draw

17.45 Congress Ends

Friday 21 & Saturday 22 June | Ricoh Arena, Coventry

See www.bshaa.com/congress for the latest programme updates

Beth-Anne Culhane

Dr Brian Taylor Curtis Alcock Dr Doris Bamiou

Professor Brian Moore
Dr James Warner
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Full details and online booking at www.bshaa.com/congress

Congress speaker awarded Daniel Ballinger  
Memorial Fund for tinnitus research
One of our speakers at this year’s BSHAA 
Congress has been awarded a £5,000 
grant from the Daniel Ballinger Memorial 
Fund in a unique collaboration between 
the British Tinnitus Association (BTA) 
and online community Tinnitus Talk.

Elouise Koops is a PhD student at the 
University of Groningen in the Netherlands. 
Her research project is entitled ‘Neural 
Plasticity in Tinnitus and Hearing Loss’ 
and is examining the changes in the 
auditory pathways which occur when 
tinnitus and hearing loss is experienced.

Members of Tinnitus Talk and the 
greater tinnitus community donated 
a total of £5,000 in memory of Daniel 
Ballinger. Danny was a much loved 
and respected member of the tinnitus 
community, with a keen interest in 
pharmacological treatments and cures 
for tinnitus. Each application was judged 
by donors to the fund.

Elouise said: “I am very grateful to 
receive the support from the tinnitus 
community, in honour of Daniel Ballinger. 
The willingness of the people with 
tinnitus to dedicate their time and efforts 
to help the quest to resolve tinnitus is 
overwhelming. The link between 
tinnitus and hearing loss is strong, but 
we cannot explain why some people 
develop tinnitus whereas others do not. 
I hope to provide more information on 
the source of tinnitus in the human 
brain, eventually aiding the person 
whose brain is bringing along tinnitus.”

Markku Vesala, founder of Tinnitus Talk, 
said: “This fund came to life as a truly 
grassroots effort from Tinnitus Talk 
members – most notably Eddie Clarke 
– wanting to honour the memory of 
Daniel Ballinger (“Danny Boy”) by raising 
money to further the quest for a tinnitus 
cure. The fact that the grant beneficiary 

was chosen 
directly by the  
fund donors sets  
an example for  
patient engagement in  
tinnitus research. We wholeheartedly 
congratulate Ms. Koops and look forward 
to seeing the fruits of her research!”

David Stockdale, BTA chief executive, 
added: “The vision of the BTA is ‘a world 
where no-one suffers from tinnitus’. 
Ultimately, we want a cure for tinnitus, and 
by researchers, organisations and individuals 
coming together like we have in memory 
of Daniel, we get closer to this vision.” 

Elouise (pictured above) will be talking 
about her research on day two of 
BSHAA Congress on Saturday 22 June.

You can see Elouise discussing her  
research project in a video at  
www.bshaa.com/news r

Building the future of our profession
BSHAA president Andrew Coulter will be joined by his  
counterparts at the BAA, Sue Falkingham, and the BSA, Ted 
Killan, to answer questions on future collaboration in our  
profession, notably the initial plans for a College of Audiology 
to deliver a unified voice. A senior figure from Public Health 
England will be giving the latest information on hearing as 
a major public health issue, and how our profession can 
influence this. We’ll be looking at the issue of hearing in the 
workplace, and Curtis Alcock – founder of the Audira think 
tank – will be giving his unique perspective on the future of 
our profession. 

Early bird tickets have almost run out…
If you want to take advantage of a generous early-bird 
discount, don’t delay! We saved 100 Congress tickets to be 
available at a special rate – and when they’re gone, the full 
price will be applicable. At the time of going to print, we were 
getting close to selling all of the early-bird tickets, so if you 
want to save money on your Congress registration, head to 
the website now. 

Full details and online booking at 
www.bshaa.com/congress 

Friday 21 & Saturday 22 June | Ricoh Arena, Coventry

➜



News// research 

Researchers at the University of Virginia School of Medicine in the 
US have discovered a new potential contributor to age-related 
hearing loss. The auditory receptors of the inner ear, hair cells, pick 
up sounds using a vibration-sensing antenna called the hair bundle. 
While much research into hearing loss has focused on the hair bun-
dle, UVA’s discovery spotlights the foundations those antennas stand 
on. The finding suggests that genetic predisposition can cause this 
“cuticular plate,” as the foundation is known, to weaken over time. 

“We find that it [the cuticular plate] is important for the ability of the 
hair cells to detect sound but also for the overall vibrations that happen 
in the cochlea,” said UVA researcher Jung-Bum Shin, PhD. “Defects 
in this cuticular plate appear to lead to progressive hearing loss.”

Shin, of UVA’s Department of Neuroscience, is one of the earliest 
explorers of the molecular composition of the cuticular plate. Until 
now, he said, scientists have largely lacked the tools to probe its 
workings. Shin and his team, however, found an innovative way to 
investigate what he called “the mechanical foundation on which the 
skyscrapers of the hair bundles are sitting”.

By identifying a protein particular to the cuticular plate, the team 
determined that the gene Lmo7 is vital for the plate’s long-term 
stability in mice. When the researchers blocked the gene’s effects, 
the mice gradually developed age-related hearing loss. Without 
the Lmo7 protein, “the structure of the plate is not as strong as it 
should be,” Shin said. “At some point, the system notices, leading to 
deterioration of overall function.”

The study was conducted in mice, but Lmo7 is preserved in all 
vertebrates, which suggests that mutations in Lmo7 could lead to 
age-related hearing loss in humans. Other genes may also play a 
role, Shin suspects, as do many other factors. He noted that age-re-
lated hearing loss is a complicated condition because there are many 
contributors, from well-known ones such as exposure to loud noise 
to lesser-known ones such as consumption of certain drugs. Sorting 
out the effects of these various factors is an important, if challenging, 
task. Shin can imagine doctors one day screening patients to deter-
mine their genetic risk. 

“Let’s say you are 40 years’ old. You get your genome sequenced 
and learn that you carry genetic risk factors for age-related hearing 
loss,” he said. “You could prepare yourself and minimise your other 
risk factors, and, at the first signs of hearing loss, you can get hearing 
aids fitted. We know that hearing loss contributes to dementia, for 
example. The earlier you act, the better you can counteract hearing 
loss and some of the devastating side effects.”

For his next steps, Shin plans to continue looking into the effect of 
Lmo7, particularly with regard to how genetic risk intersects with 
other risk factors, such as exposure to harmful noise.

This study, led by Ting-Ting Du, a postdoctoral researcher in the 
Shin lab, was a collaborative effort with other laboratories at UVA, 
the National Institutes of Health and Stanford University. The 
researchers published their findings in the scientific journal Nature 
Communications. r

Study investigates how hearing loss affects 
personal relationships
How does hearing loss affect our relationship 
with our better half? Hearing Loss as a 

Social Problem: A Study of Hearing-impaired 
Spouses and Their Hearing Partners, a newly 
published study in the Hearing Review and 
funded by the Ida Institute, describes how 
people with hearing loss and their partners 
experience and manage hearing loss in the 
context of their marriage or partnership.

The study highlights how hearing loss puts 
pressure on personal relationships by 
complicating the conversational exchanges 
at the core of human interaction.  
Anthropologist Tine Tjørnhøj Thomsen 
and her co-author, Ida senior anthropologist 
Hans Henrik Philipsen, take a nuanced 
look at the social implications of hearing 
loss and how social factors affect individual 
experiences and behaviours in the context 
of our relationships.

Relationships, the researchers suggest, are 
affected by the way hearing loss disturbs 

the natural give-and-take of conversations, 
interrupting the connectedness of the 
interactions. Both the people with hearing 
loss participating and their partners 
bemoaned the loss of spontaneity and 
the difficulties of sharing unexpected 
experiences, observations, and small talk 
in everyday interactions. This influenced 
their relationship because sharing is a basic 
foundation of intimacy.

Hearing partners in the study cited how 
having to repeat themselves eventually 
makes them sound annoyed when speaking 
to their partner who has hearing loss. 
Hearing partners also say that they end up 
filtering their language to make sure that 
the person with hearing loss understands 
them correctly. People with hearing loss 
said they often felt guilty about relying on 
their hearing partner to fill in gaps for them 
at times when communication was difficult

The couples also acknowledged that 

communicating outside of their home was 
difficult because of environmental noise. 
While restaurants and pubs were the most 
frequently cited locations, shopping malls, 
grocery stores, cars, and public transportation 
were all mentioned as difficult places to 
have conversations.

Anthropological methods were used to 
interview people with hearing loss and 
their communication partners. Researchers 
employed a method called participant 
observation, in which they spent time with 
study participants in different settings,  
including in their homes and during different 
activities. The study illustrates that hearing 
loss cannot be considered an individual 
problem and reinforces that treatment 
should include communication partners.

You can read the full study at  
www.bit.ly/2Y3Ywbf

 

New contributor to age-related hearing loss identified

BSHAA PEOPLE | APRIL 2019 23



24 BSHAA PEOPLE  | APRIL 2019 

// industry // product // people
//

 P
E

O
P

L
E

The British Tinnitus Association (BTA) has announced its 
2019 charity ambassador.

Comedian, actress, broadcaster and writer Samantha Baines 
can now add ‘ambassador’ to her résumé of success as she 
will be representing the BTA and supporting their mission to 
see a world where no-one suffers from tinnitus. 

As someone with tinnitus and hearing loss herself, Samantha 
has already used her voice to champion the BTA, supporting 
a number of campaigns and speaking at the 2018 BTA annual 
conference. Samantha has already helped to spread  
awareness and raise the profile of tinnitus in both the  
mainstream media and on her social media channels. 

BTA chief executive David Stockdale said: “We are thrilled 
Samantha has agreed to become an ambassador for us. She 
is an exciting talent with a clear passion for helping us raise 
awareness of tinnitus and the support for those living with 
the condition. Samantha is a great role model for people 
with tinnitus and hearing loss, not letting them hold her back 
in her career. We can’t wait to work with her more and 
we’re very pleased to have her in the team.” 

Samantha added: “I am really honoured to be asked to be 
the British Tinnitus Association Ambassador 2019.  

Tinnitus is a condition that affects so many people and 
can be overwhelming and frustrating. I have two types of 
tinnitus, as it was ‘buy one get one free’ and I love a bargain! 
I look forward to helping raise awareness and making those 
noises in my head count.”

Who is Samantha Baines?

Samantha Baines is an award-winning comedian and actress 
trained at the Central School of Speech and Drama.

Samantha’s acting credits include The Crown, Silent Witness 
and Call the Midwife. She is also a broadcaster and works 
regularly with BBC radio stations including BBC Radio 4 and 
BBC Radio London.

Samantha is currently starring in Magic Mike Live directed 
by Channing Tatum playing at the Hippodrome Casino in 
London.

Pun Championships Finalist 2017, 2018. Sold out shows at 
the Edinburgh Fringe Festival 2016, 2017.

Sam discovered she had tinnitus when she went to the  
doctor because she thought she had a spider living in  
her ear! r

BTA reveal 2019 charity ambassador
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News

The Health and Care Professions Council 
(HCPC) has appointed Christine Elliott as 
its new Chair. 

Before taking up her role at HCPC on  
1st March, Christine was the Senior  
Independent Director on the College of 
Policing Board, where she has chaired the 
Regulatory Consultative Group and Audit 
and Risk Committees. She is an independent 
member of the Editors’ Code of Practice 
Committee and Chair of Borough Market. 

In her career, Christine has held a number 
of Chief Executive roles, including Bletchley 
Park, where she led the regeneration of 
the Second World War code breaking site, 
turning it into an internationally renowned 
and award-winning museum. She has also 
been the Chief Executive of the Institute 
for Turnaround, the UK’s leading source of 
knowledge, education and best practice in 
transformation. She is currently concluding 
her role at Collaborate COC, a think tank 
tackling complex social challenges. 

Christine said: “I am honoured to have 
been appointed Chair of the HCPC 
Council. This is a hugely important time 
for regulation with Government proposing 
reforms to how regulation is delivered and 
an acceptance within the sector that  
regulators need to move away from the 
current reactive model to one which 
actively support professionals’ practice to 
help prevent harm to service users. 

“The Council and Executive have an  
ambitious and growing agenda, and I am 
looking forward to working with them 
and the wider stakeholder community to 
continue the HCPC’s development and 
ensure that we continue to deliver a high 
level of public protection. I very much look 
forward to working with our stakeholders 
and everyone at the HCPC to achieve this” 

Marc Seale, Chief Executive and Registrar 
of the HCPC, said: “It was with great  
pleasure that everyone in the HCPC 
learned that Christine has been appointed as 

our new Chair.  She has a wealth of  
experience and we all look forward to 
working together to continue to deliver our 
important responsibility of public protection.”

Christine’s term of office runs for four 
years to 28 February 2023. r

Christine Elliott becomes new chair at HCPC

Industry heavyweight Dr Brian Taylor, AuD, has joined Signia as 
the company’s director for scientific and product marketing.

With more than 25 years of experience in the hearing industry, 
Dr Taylor is a well-known author and speaker in the hearing 
care sector. He has contributed to more than 25 publications, 
including several years as a leading contributor and editor with 
Hearing Health and Technology Matters. Most recently he 
served at Fuel Medical Group as director of clinical audiology.

“Having followed Signia closely over the years, I know first-hand 
how the company is a pioneer in the industry,” Taylor said, noting 
the company’s world-first innovations, from rechargeable  
technology to entirely new hearing aid form factors.

Signia is one of the two leading brands of WS Audiology, the 
world’s third-largest hearing aid company. WS Audiology was 
formed by the merger of Signia parent Sivantos with Widex, the 
combined company’s other flagship brand. The new company 
is battling other ‘Big Five’ global hearing-aid manufacturers for 
industry leadership.

“With his dynamic experience, significant accomplishments, and 
familiarity with the industry, Brian is a strong asset to Signia,” 
said Pamela Burton, Vice President, Customer Care and Product 
Management. “His expertise will be crucial in highlighting the 
benefits of our technology and advancing our market position.”

An audiologist since 1991, 
Taylor received his AuD  
from Central Michigan  
University in 2006 and  
spent a number of years in  
hands-on clinical practice,  
professional development  
and training.

Hear Brian Taylor at the 2019 BSHAA Congress
Brian Taylor will be delivering a keynote lecture on the  
Saturday of the 2019 BSHAA Congress (21 and 22 June, Ricoh 
Arena) titled ‘Essential communications skills in the era of  
consumer-driven healthcare’. Using some of the guiding principles 
of motivational interviewing, Dr Taylor will demonstrate how 
individualised communication goals and treatment options can 
be generated during a consultation. Learn how to build trust, 
gather information and set goals and treatment plans.

As well as his Saturday keynote lecture, Dr Taylor will also be 
delivering a business strategy masterclass on the Friday of  
Congress, which is dedicated to clinical and business workshops.

Find out more about the 2019 BSHAA Congress and book your 
place at www.bshaa.com/congress r

Signia signs Brian Taylor as director  
for scientific and product marketing
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// World Hearing Day 2019

Hearing aid battery manufacturer Rayovac helped to raise 
awareness of hearing loss by releasing a video of a fun, educational 
hearing protection workshop, held with children, this World 
Hearing Day. 

By teaching children about noise-induced hearing loss in an easy to 
understand and entertaining way, Rayovac aims to ensure they 
can hear more, for longer, by being aware of preventable causes of 
hearing loss. The video was produced at a Rayovac manufacturing 
facility in Washington, UK, where a lesson on hearing loss 
awareness and prevention was carried out with a group of local 
children, led by Harrogate-based audiologist Emily Balmer.

Paula Brinson-Pyke, Rayovac marketing director, said: “World 
Hearing Day is an opportunity to raise awareness of how to prevent 
hearing loss and deafness around the world. This year’s theme 
focuses on early identification and intervention for hearing loss. 
There are some simple things we can all do to help stop loud noises 
from permanently damaging our hearing, no matter our age.”

The children donned high-vis jackets for a tour of the facility before 
taking part in a variety of hands-on, hearing protection-themed 
activities. Using coloured pipe cleaners to represent the fragile 
hair cells in the ear undergoing damage from loud noise and 
playing a verbal ‘pass the message’ game while wearing ear 
defenders not only raised smiles but provided the children with a 
range of information about noise-induced hearing loss, its impact 
and how to prevent it. The children were also given some learning 
techniques to help them communicate better with people with a 
hearing disorder.

Emily Balmer, an audiologist from The Hearing Suite, said: “As 
audiologists we see cases of preventable hearing loss on a regular 
basis. With more and more children using headphones and earbuds 
for extended periods of gaming, listening to music and watching 
videos online, we need to teach our children about the risks 
around noise-induced hearing loss and how to prevent it.” r

Hidden Hearing were out in force on 
World Hearing Day to relaunch its support 
for the national Campaign For Better 
Hearing and get the nation ‘testing their 
ears at 55 years’.

TV’s Dr Hilary Jones and Claire Foster, 
Hidden Hearing’s marketing director, 
addressed a packed hall and led an  
impassioned plea to encourage early  

diagnosis of a hearing loss through regular 
testing. Real emphasis was placed on 
greater involvement of friends and family 
to join in, to help safeguard their  
relationship and the individual’s health.  

Many lives have been changed in 2018 
thanks to Hidden Hearing’s support of the 
campaign’s Give Back programme, and the 
event gave the worthy recipients a platform 

to share their stories and encourage more 
people to join the campaign in 2019.

For more information about the campaign 
visit www.campaignforbetterhearing.co.uk

Pictured below: Dr Hilary Jones greets  

recipients of Hidden Hearing’s Give Back 

programme

World Hearing Day is held by the World Health Organisation (WHO) on 3 March each year to raise  

awareness of how to prevent deafness and hearing loss and promote hearing care across the world. 

The theme for this year’s event was ‘Check your hearing’. Here we report on some of the activity

Hidden Hearing relaunches support for national campaign

Rayovac supports World Hearing Day with hearing 
protection for children
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News

Around three million people in the United 
Kingdom are living with an untreated,  
disabling hearing loss, which costs the UK 
£25.5 billion each year, according to a new 
report that was published as part of this 
year’s World Hearing Day.

This is a cost to society of £8,500 for every 
person with a disabling hearing loss each 
year. The costs are related to lower quality 
of life and higher unemployment among 
people with a disabling hearing loss.

The detailed findings and conclusions in a 
new report, Hearing Loss – Numbers and 

Costs, were presented at a lunch debate at 
the European Parliament in Brussels on 6 
March. Lower quality of life due to disabling 
hearing loss in the UK costs £16.5 billion 
each year. Lost productivity in the UK due 
to higher unemployment among people 
with a disabling hearing loss costs £9  
billion each year. In total, this is £25.5  
billion. The cost does not cover extra 
health care costs caused by hearing loss.

In the EU, untreated, disabling hearing 
loss costs 185 billion Euros each year. A 
disabling hearing loss is defined by the 
Global Burden of Disease research group 
(GBD) as a hearing loss greater than 35dB.

The report documents that the use of 
hearing aids and other hearing solutions 
improves health and increases quality of 
life. It also highlights that people with an 
untreated, disabling hearing loss are at 
greater risk of social isolation, depression, 
cognitive decline and dementia, while people 
who treat their hearing loss do not experience 
a higher risk than people without hearing loss.

There are 4.5 million people with a disabling 
hearing loss (>35 dB) in the UK. Around 
3 million are not treated for their disabling 
hearing loss as only around one in three in 
Europe with a disabling hearing loss use 
hearing aids or other hearing solutions. 
With a steadily ageing population who live 
longer and longer and with an earlier 
onset of hearing loss due to increased 
noise exposure, this growth will increase 
even further in the years to come.

The report is a meta study which has 
analysed and compared hundreds of 
scientific studies and papers in the last two 
decades about the prevalence and 
consequences of hearing loss and the use 
and benefits of hearing aids. It has been 
produced for hear-it AISBL by Professor 
Emerita Bridget Shield, Brunel University 
in London, with the assistance of 
Professor Mark Atherton.

BSHAA president Andrew Coulter said: 
“BSHAA welcomes this important report, 
which sets out clearly the dramatic 
economic and social impact of untreated 
hearing loss on our society – not to  
mention the impact of untreated hearing 
loss on individuals.

“Untreated hearing loss is a major public 
health issue and we have been campaigning 
for some time for a national public health 
campaign. The evidence for hearing’s vital 
role in the nation’s health and well-being 
continues to stack up, so we call on the 
government to recognise this and to take 
action.”

Professor Emerita Bridget Shield said: 
“The report shows that hearing loss 
represents a very large cost to society in 
terms of reduced quality of life and lost 
productivity. It is therefore important, for 
the sake of the hard-of-hearing individuals 
and for society as a whole, that hearing 
loss is identified early, and appropriate 
treatment and support provided.” r

You can read the full  
report at: 
www.bit.ly/2Fp7GYJ

What did your business do to mark this year’s World Hearing Day?  

Email stories and photos to editor@bshaa.com and we’ll feature you in the June issue

The World Health Organization (WHO) launched hearWHO on 
World Hearing Day, a free application for mobile devices which 
allows people to check their hearing regularly and intervene early in 
case of hearing loss. The app is targeted at those who are at risk of 
hearing loss or who already experience some of the symptoms 
related to hearing loss. Early detection of hearing loss is crucial to 
identify risky behaviours that need to be changed and ascertain the most 
appropriate intervention needed to address hearing loss. Interventions 
to prevent, identify and address hearing loss are cost-effective.

“Many people with hearing loss are unaware of it and as such they 
miss out on educational, professional and everyday life opportunities,” 
said Dr Etienne Krug from WHO. “Regular hearing checks ensure 
that hearing loss is identified and addressed as early as possible.” 

The hearWHO app is based on a validated digits-in-noise technology: 
users are asked to concentrate, listen and enter into their mobile 
devices a series of three numbers when prompted. These numbers 
have been recorded against varying levels of background sound, 
simulating listening conditions in everyday life. The app displays the 
user’s score and its meaning and stores the outcome of the test so 

that the user can monitor hearing status over time. Reminders to 
take the test regularly can be set by users. The app can be used by 
individuals as well as health providers with a view to facilitating hearing 
screening especially in low-resources settings.  

 “Above all, this app will help us increase awareness of the importance 
of ear and hearing care,” said Dr Shelly Chadha, WHO technical officer. 
“Through World Hearing Day, and with the support of this app, we 
encourage people to ‘Check your hearing!’ in order to help preserve 
this valuable gift that helps us to enjoy life.” Search for hearWho in 
your mobile app store. r

Untreated hearing loss in the UK costs £25 billion each year

hearWHO mobile app to help detect hearing loss
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News// research 

Exposure to loud sounds combined with alcohol consumption is a 
dangerous cocktail, a Dutch study has shown. Drinking alcohol during 
a concert at which you are exposed to loud music puts people at higher 
risk of developing a noise-induced hearing loss, according to the study.

The study examined factors associated with temporary threshold 
shift after exposure to loud music at an outdoor music festival. It 
found that a large alcohol consumption was associated with the 
amount of time spent near loud speakers, increasing the risk of tinnitus 
and noise-induced hearing loss. The study also found that the use of 
earplugs was associated with reduced temporary threshold shifts.

The study examined participants at an outdoor festival in Amsterdam. 
All participants attended the music festival for 4.5 hours. Some of 
the participants were instructed to use earplugs. After the festival, 
the participants completed a questionnaire regarding alcohol use, 
time spent near stages and loudspeakers, loudness of music,  
subjective hearing loss and tinnitus. r

Alcohol consumption during concerts 
increases risk of hearing loss

Giving permission to care 

for people with dementia 

in residential homes

How is stigma  
associated with hearing loss?
How adults with a hearing impairment might feel shame and how 
this stigma can prevent them from seeking help is the focus of a 
University of Queensland study awarded $248,000 in funding. The 
project was awarded as part of The Hearing Industry Research 
Consortium funding for stigma-related factors influencing the 
uptake of hearing aids.

Professor Louise Hickson from UQ’s School of Health and  
Rehabilitation Sciences said the research has the potential to 
improve outcomes for adults with hearing loss and increase the 
uptake of hearing devices.

“In our recent studies, we noticed a recurrence of adults  
identifying stigma related to hearing loss and hearing aids as a 
possible barrier to seeking help, both within interviews with 
people with hearing impairment and their families, and within our 
video-recorded audiology appointment interactions,” Professor 
Hickson said. “These observations highlighted to us the  
significance of stigma in the everyday lives of adults with hearing 
impairment and their families.”

“We hope this research will be used to inform adults with hearing 
impairment, family members, hearing care professionals, referring 
practitioners, and hearing device manufacturers about how to 
counsel adults with hearing difficulties and their families about 
the pros and cons of acknowledging hearing loss in everyday 
life,” Professor Hickson added. “The team is thrilled to have this 
opportunity to undertake this research project as we believe it 
will make a valuable contribution to the field.”

The research team consists of researchers from UQ’s School 
of Health and Rehabilitation Sciences including Professor Louise 
Hickson, Dr Katie Ekberg, Dr Barbra Timmer, Associate Professor 
Nerina Scarinci, Dr Carly Meyer and Dr Monique Waite. r

A research paper from Brian Crosbie, Melanie Ferguson, Geoff 
Wong, Dawn-Marie Walker, Stevie Vanhegan and Tom Dening 
looks at managing hearing communication for residents in 
long-term care settings.

Managing hearing communication for residents living with hearing 
loss and dementia in long-term care settings is challenging. The 
paper explores how care can be effective in optimising hearing 
communication for residents living with dementia. The researches 
argue that the underlying notion of permission or authorisation  
allows care staff to do what they know will be effective in providing 
person-centred care that enhances hearing communication. The 
paper also indicates that this notion of permission can usefully be 
applied to other areas of care home practice.

To address hearing-related communication in care homes, they 
conducted a realist synthesis (RS). As a theory-driven approach 
to reviewing literature, it also uses expert opinion to understand 
complex health situations. Using RS, a theory surrounding the 
management of hearing-related communication in care homes 
was developed. Applying formal processes to the literature search 
and data extraction, the analysis uncovered relevant mechanisms 
and contexts to help confirm, refute or refine our understanding 
of how hearing communication could be improved.

Forty-three papers were selected for the realist synthesis. The 
documents were analysed to construct five context-mechanism- 
outcome configurations (CMOCs). The CMOCs represent 
possible care interventions to optimise hearing-related communication 
in care homes for person living with dementia and hearing loss 
(PLWDHL). They include leadership promoting positive regard 
and empathy through person-centred care, communication 
training for staff, ‘knowing the person’ and relationship building 
for responsive awareness of residents’ hearing needs, maintaining 
and monitoring hearing communication through care planning, and 
managing noise in the care home environment.

Conclusions

Leadership that provides appropriate training and resources is 
likely to enhance knowledge and skills, leading to staff feeling able 
and equipped to respond to the hearing-related communication 
needs of PLWDHL. Collaboration with local hearing services is 
likely to raise awareness of hearing loss among care home staff. 
Importantly, care staff require a sense of permission from  
leadership, to work with knowledge and autonomy in the interest 
of residents living with dementia and hearing loss.

You can read the full report at www.bit.ly/2W7O5Bz r
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H
istorically, hearing aid manufacturers 
have timed their product launches 
around the big global hearing aid 

conferences, the American Academy of 
Audiology Conference in each Springtime 
and the German, EUHA, Congress every 
autumn. But their attendance at the CES 
(Consumer Electronics Show) in Las Vegas 
appears to be growing each year. 2019 
saw five of the big six hearing industry 
manufacturers unveil their latest innovations 
amongst the technology giants at CES.

CES is billed as the world’s gathering 
place for all those who thrive on the 
business of consumer technologies and 
is owned and produced by the Consumer 
Technology Association (CTA). CES 
showcases more than 4,500 exhibiting 
companies, including manufacturers,  
developers and suppliers of consumer 
technology hardware, content, technology 
delivery systems and more; a conference 
program with more than 250 conference 
sessions and more than 182,000 attendees 
from 160 countries. CES has served as 
the proving ground for innovators and 
breakthrough technologies for 50+ years 
– the global stage where next-generation 
innovations are introduced to the  
marketplace. As the largest hands-on 
event of its kind, CES features all aspects 
of the industry and attracts the world’s 
business leaders and pioneering thinkers.

CES 2019, in early January, showed artificial 
intelligence will influence every aspect of 

our lives. IBM Chairman, President and 
CEO Ginni Rometty’s opening keynote 
explored how AI will prove data is the 
“world’s greatest natural resource,” 
enabling revolutions from smart cities to 
health care, transportation to robotics. 
During Rometty’s keynote, Delta CEO Ed 
Bastian and Walmart EVP of Food Charles 
Redfield shared examples of AI and  
blockchain technology in their businesses.

“CES showcases the power of innovation 
to solve global problems and improve 
lives around the world,” said Gary 
Shapiro, president and CEO, Consumer 
Technology Association (CTA). “The 
passion, ideas and business connections at 
CES make this the most significant global 
tech event – and the most inspirational 
week of the year.”

This year, in amongst the 4,500 exhibiting 
companies showing products as varied 
as smart toothbrushes, smart wood and 
smart toilets (with a heated seat, mood 
lighting, personalised cleansing and dryer 
functions, in-built speakers and Amazon 
Alexa integration, Kohler promises to 
make sitting on the loo a “fully immersive 
experience”) were smart hearing innovations 
from Oticon, Phonak, ReSound, Starkey 
and Widex. All the hearing companies 
were CES 2019 Innovation Awards  
honourees, but Widex went one further 
and was named as CES 2019 Best of 
Innovation Award honouree.

// VICTORIA  
 ADSHEAD

Chief editor, Audio Infos magazine

> victoria.adshead@parresia.fr

CES 2019: the smart place 
to be for hearing innovation

Has CES overtaken AAA and EUHA as the place to unveil the latest hearing 

technology innovations? Anyone attending CES2019 in Las Vegas earlier this 

year might think so. Products being launched in 2019 were on show from GN 

Hearing, Oticon, Starkey and Widex, and Phonak were also in attendance with 

their latest products.
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GN Hearing: intuitive and personalised 
hearing solution
GN Hearing revealed its first hearing solution that intuitively adapt 
to the hearing aid user’s personal preferences in any given sound 
environment at the 2019 CES. This innovation employs GN’s 
artificial intelligence (AI) solution in tandem with Apple’s Siri virtual 
assistant and will be available through the company’s Smart app. 
The company press release states that this new offering follows 
years of investment in GN’s dedicated inhouse AI research centre, 
investments in audEERING and extensive collaboration with other 
partners and academic research institutes. The launch extends GN’s 
innovation footprint and partnership philosophy in the hearing care 
industry by offering the most intuitive and personalised hearing solution.

The app will include two new features, Just Talk and Just Swipe. 
Just Talk will be a voice-activated feature where the user can tell 
Siri to change the hearing aid to a certain programme or profile 
and the hearing aid will change. Just Swipe will show a notification 
based on the environment the wearer is in and will recommend a 
change. The user then just swipes to change.

“At GN, we believe that technology is at its best when it helps 
address people’s everyday needs and challenges. Employing AI 
technology in GN’s products brings this specific technology and 
innovation to the hearing aid space and is the first step in the journey 
to create a seamless hearing experience that will allow hearing aid 
users to ‘forget’ that they are wearing one. This is core to GN’s 
purpose of making life sound better,” says Marcus Desimoni, CFO 
of GN and Interim CEO of GN Hearing.

GN Hearing were recognised as an CES 2019 honouree in  
Accessibility for the Premium-Plus hearing solution ReSound LiNX 
Quattro. The new offering from GN Hearing will be available from 
February.

Phonak: ShowStopper display
Phonak took part in the ShowStoppers part of CES. This is a 
turnkey table-top showcase where companies demonstrate their 
products to invited journalists, bloggers, industry analysts and 
industry leaders. The American team were there showcasing 
Phonak Marvel and the Virto B Titanium. Both products were 
honourees; Phonak Audéo Marvel was given a CES2019 Honouree 
award in the accessibility category for being the first hearing 
instrument to fully support stereo audio streaming from Android 
and iOS devices. The product streams music, phone, video and 
more to both ears from billions of Bluetooth devices. The Phonak 
Virto B-Titanium was an Innovation award honouree in the 3D 

printing category as it is the world’s first 3D-printed titanium 
hearing instrument. Marvel was featured by Dave King “Dr. 
CoolTech” via national TV & Radio syndication, and both products 
were also featured in the Innovation Showcase.

Oticon Kaizn: a personal AI assistant for 
the ears
Launching globally during 2019, following its unveiling at CES 2019, 
is Oticon Kaizn. Described by the Danish manufacturer as a  
‘personal AI assistant for the ears’, Kaizn will be made available 
for the latest Oticon hearing aids in the Oticon ON app enabling 
wearers to train their hearing aid according to their lifestyle. 

Using every day iOS devices, such as the Apple Watch, Oticon 
Kaizn communicates with users to determine their hearing 
intentions in different sound environments. By also understanding 
the typical listening environments where users live, work and 
socialise, such as cafés or the office, Kaizn will continuously train 
to automatically implement informed changes to a user’s hearing 
aids settings, and ultimately improve a user’s hearing experience in 
every-day life.

“We appreciate that every hearing aid user is different and that 
their needs and preferences are changeable,” explains Michael 
Porsbo, Oticon Project Manager. “Only the user knows whether 
they want to hear the conversation at their table, or relax to the 
music playing in the background, which is why with Kaizn, we take 
a leap forward in human-driven hearing healthcare by using AI to 
optimise a more personal sound experience.

ReSound LiNX Quattro hearing aids and charging case (GN Hearing)

Oticon Kaizn (Oticon)

John Urbaniak & Abby Poyser at Phonak’s ShowStoppers display (Phonak)

➜
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“An Oticon hearing aid connected to Kaizn will persist in getting 
better and better over time, enabling continuous user optimisations 
to positively affect hearing health and ultimately overall well-being. 
Just as Spotify recommends new songs based on a user’s past 
selections, thanks to artificial intelligence, Kaizn keeps getting to 
know a hearing aid user and their preferences as it learns from 
the data it collects. It is our dream that Oticon Kaizn, as an ever 
expanding, ever improving solution and system, will provide  
continuous added value to hundreds of thousands of Oticon  
hearing aid users worldwide,” concludes Michael.

Oticon was recognised by the CES team with Innovation Awards 
in 2017 and 2018, and Oticon Kaizn also captured the attention of 
the CES Innovations Awards judges to be selected as an Honouree 
in two 2019 CES Innovation Awards categories.

Starkey Hearing Technologies: world’s 
first healthable
Starkey used CES2019 to build on the recent launch of the world’s 
first Healthable™ hearing technology, Livio AI, Starkey Hearing 
Technologies with enhancements that include the first-ever Fall 
Detection and Alert capability within a hearing aid, a Heart Rate 
Measurement and the built-in ‘Thrive’ Virtual Assistant. And then 
there is a new rechargeable option; Voice-to-text Transcription; Self 
Check for hearing performance; translation in 27 languages; natural 
user interface with tap control and Amazon Alexa connectivity.

“This is such an exciting time to be a part of the hearing industry. 
We continue to transform the hearing aids with embedded sensors 
and artificial intelligence – whether it be through integrating Fall 
Alert, Heart Rate Measurement, Translation or a built-in Virtual 
Assistant,” Chief Technology Officer and Executive Vice President 
of Engineering of Starkey Hearing Technologies, Achin Bhowmik 
Ph.D., said. “And we are just getting started – with advanced  
environmental detection, geotagged settings, a natural user interface 
and now a rechargeable option, Livio AI is the ultimate in sound 
quality, in usability and a multi-functional, must-have device.”

Dr Bhowmik continued, “Artificial intelligence is disrupting the 
world. Starkey Hearing Technologies is the company bringing it 
into the hearing industry. Starkey has done for hearing aids what 
Apple did for phones. Before Apple, the phone was only used 
to make calls. Now your phone is a camera, GPS and a tool to 
browse the internet. Livio AI is no longer ‘just’ an incredible 
hearing aid. It’s a multi-functional device that tracks brain and body 
health, offers real-time language translation and soon will even 
detect falls. This is a new era for the hearing industry.”

Starkey was named as a CES 2019 Innovation Award honouree for 
its Livio AI hearing aid which is available from 20th March in the UK.

Widex: world’s first battery free  
hearing aid
Previewed at CES 2019 and available later in the year, Widex EVOKE 
will be the first hearing aid powered by fuel cell technology when 
released in Summer 2019.

“With WIDEX EVOKE featuring WIDEX ENERGY CELL technology, 
the world will finally get to see its first hearing aid powered by fuel 
cell technology,” said Jeff Geigel, President, Widex USA. “Most 
hearing aids today use batteries or battery chargers connected to 
power outlets. Our new hearing aid will require neither. This is 
exciting new technology that will be hassle free for the user while 
providing superior sound quality and app control that makes the 
hearing aid easy to manage in any setting.”

Widex Energy Cell™ is the world’s smallest commercial fuel cell. 
Fitted into a discreet hearing aid, the technology helps users  
re-energize hearing aids in 20 seconds – ready for 24 hours’ run 
time. Users get easier handling and don’t have to worry about 
power outlets or batteries.

Fuel cell technology powered the space-race in the 1960s and 
1970s and today, fuel cell technology is used in the car industry and 
in power back-up systems, though in much larger sizes. WIDEX 
ENERGY CELL is the Widex technology based on a miniature fuel 
cell. Widex has developed the intelligent refill unit in collaboration 
with the Danish Technological Institute, and with financial support 
from Innovation Fund Denmark. The miniature fuel cells draw on 
DTI’s cross-disciplinary engineering skills and specialist knowledge 
within nanotechnology. 

Livio (Starkey Hearing Technologies)

Evoke Energy cell (Widex)

CES 2019 (continued)
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“Together we have created a small fuel cell that can fit inside a 
hearing aid without compromising performance and durability.  
The fuel cell powers the hearing aid through a safe electrochemical 
reaction using oxygen and methanol. The only waste from this 
reaction is a small amount of water and carbon dioxide,” says Leif 
Højslet, Director at DTI.

The device was named a CES 2019 best of innovation awards 
honouree at the CES 2019 Innovation Awards in the fitness, sports 
and biotech product category.

Who are audEERING?
audEERING was founded in 2012 as a spin-off of the Technical 
University of Munich. Today, audEERING is the only European 
company driving innovation in emotional artificial intelligence 
focused on intelligent audio analysis. Using innovative machine 
intelligence and deep learning techniques, audEERING’s products 
are able to automatically analyse e. g. acoustic scenes, speaker 
states as well as over 50 emotional states. audEERING’s customers 
include multinational companies such as Huawei, BMW, GfK, Red 
Bull Media House and Ipsos. r

CES: history and numbers
The first CES kicked off in 1967, with 250 exhibitors and 
17,500 attendees in New York City. Since then, CES has 
grown by more than 10-fold and now encompasses both 
traditional and non-traditional tech industries.

Major trends and innovations have made a splash at CES 
over the years. Some of those highlights include the 
videocassette recorder in 1970, the compact disc player in 
1981, the Microsoft XBox in 2001 and tablets in 2010.

50 years later, more than 180,000 attendees travel from 
more than 155 countries to see what the next innovations 
will be from the thousands of exhibitors. 700,000 products 
have been launched at CES over five decades.

advertisement
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Last word
One of the most significant challenges 
facing the independent hearing profession 
is how to meet the growing demands 
of providing specialist hearing care in an 
ever-expanding market. Links to mental 
wellbeing, an increasing aging population, 
more people engaging in social activity 
and maintaining their careers later into 
life all contribute to the challenge which 
appears compounded by the numbers of 
people joining our profession. 

When an opportunity to promote the 
profession to the workforce of tomorrow 
came along, a group of employers,  
collectively ‘The Trailblazer’*, got together 
to explore the new approach to  
apprenticeships in England. The Trailblazer 
consists of both national and smaller specialist 
employers with additional links and  
representation from public and community 
audiology and hearing care providers.

The apprenticeship reforms of 2017 
move the responsibility for defining 
Apprenticeship Standards to employers 
and provides funding opportunities for 
schemes approved within England. The 
journey ahead of the Trailblazer features 
several milestones, some of which have 
still to be reached:

 C the formalisation of the Trailblazer 
and employer support;

 C gaining acceptance from the Institute 
for Apprenticeships of the need to 
create a standalone standard for the 
role;

 C defining the occupational standard for 
an Apprentice Hearing Aid Dispenser;

 C working with HCPC and education 
providers to define a route of education 
that fits with current professional 
registration standards and  
HCPC-approved courses at Level 5;

 C creating an end point assessment plan 
that defines how the apprentice’s 
knowledge, skills and behaviour will be 
assessed as a Level 5 apprenticeship;

 C identifying and working with end 
point assessment organisations in the 
preparation of end point assessment 
processes;

 C supporting education and training 
providers in the creation or  
enhancement of programmes to 
deliver the required knowledge, skills 
and behaviour.

Along the route the Trailblazer has liaised 
and communicated with other organisations, 
including BSHAA and BSA, to create an 
apprenticeship standard that is both fit 
for purpose and is suitable for a wide 
cross-section of employers. The proposed 
Hearing Aid Dispenser Standard was 
the subject of consultation, facilitated by 
BSHAA as the professional body.

So where are we now, as we approach 
two years into our journey? On 15 March 
2019 the Institute for Apprentices and 
Skills for Health published the Hearing 
Aid Dispenser Apprenticeship, as a Level 
5 apprenticeship, effectively opening 
enrolment for apprentices. 

Communication continues with education 
providers, especially those who already 
have programmes approved by the 
HCPC, to provide eligibility to apply for 
registration, with a strong desire that first 
candidates could start their apprenticeships 
later this year. Existing providers of  
foundation degrees and equivalent  
certificate or diploma courses will need to 
realign their programme content and  
ensure its continual approval by the HCPC.

Employers of apprentices registered on 
an approved programme can also receive 
financial benefit. As part of the reforms, 
employers with an annual pay bill over £3 
million already pay an apprenticeship levy 
and regardless of whether a levy-paying 
employer, government help is available to 
pay for apprenticeship training and  
assessment. As part of the approval 
process, a £12,000 cap per apprentice 
is currently available. Employers with 

// DAVID
 RIST

Chair of the HAD Apprenticeship  

Trailblazer group

> dvri@hiddenhearing.co.uk

Blazing a trail on the apprenticeship jour
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Blazing a trail on the apprenticeship journey
a smaller pay bill, who don’t need to 
pay the levy, are required to pay 10% 
towards the cost of apprentice training 
and assessment. The government will pay 
the rest (90%) up to the £12,000 funding 
band maximum, directly to the approved 
training provider. 

Apprenticeships within England are not 
limited or restricted by age, although 
there are additional financial benefits 
for employers of younger people (16 to 
24-year-olds) based on the apprentice’s 
individual circumstances.

 This must be a great time to think about 
expanding the profession, to be better 
able to meet the market demands of the 
future, and anything that we can do to 
promote a career in hearing health care 
to the wider workforce surely has to be 
considered. It’s clear that not everyone is 
suited to traditional university education 
and the Hearing Aid Dispenser  
apprenticeship offers a clear vocational 
training alternative in a way that reduces 
the financial commitment of the  
employer.

While education and training providers 
have still to be finalised and their details 
published, the full standard and end point 
assessment can be accessed at  
www.instituteforapprenticeships.org r

*The Trailblazer employers involved in creating the 
apprenticeship were: Hidden Hearing Ltd, Specsav-

ers, The Hearing Care Centre Ltd, Chime Social 
Enterprise CIC, Sonetik UK Ltd, Scrivens Limited, 
Correct Hearing, Bloom Hearing Specialists, Amplifon 
U.K. Ltd, Boots Hearingcare, IOM Hearing Solutions, 
UK Hearing Care, The Outside Clinic

advertisement

BSHAA webinar

Thursday 23 May 2019
18:45-20:15 GMT

The psychology 
of hearing aid 

adoption
with Dr Gurjit Singh
senior research audiologist 
at Phonak Canada

Free to attend for BSHAA members 

£20+VAT for guests 
2.5 CPD points

Sign up for the webinar at:
www.bshaa.com/webinars
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recruitment & classified advertising



If you want to be part of our record breaking team, get in 
touch. We guarantee to challenge your current earnings – 
we believe we pay the highest in the industry! 

In the past year, 27 hearing aid dispensers have chosen to 
join us. Why? Because we have:

q Our own lead generation company.

q An expert marketing team that use a multi-channel approach 
to generate quality leads in considerable quantities.

q Our own tele-appointing team – we don’t use agencies.  
Our in-house team have been trained by the best. And what’s 
more, they only appoint for hearing and only for us.  
Does your current tele-appointer do that?

q Our own diary management team who are highly effective 
at not just booking appointments into your diary, but keeping 
them there.

q An exclusively home based service, because it’s nothing less 
than what our customers want or expect. And unlike many of 
our competitors, we ensure our dispensers are fully supported 
for remote working and with remote diary management.

q A highly experienced management team and a sales director 
with more than 30 years’ hands on qualified dispenser  
experience. That means you can be assured we understand 
the industry, your needs and the challenges you face.  
Most importantly, we don’t just listen to your problems, we 
give you solutions! Can you say the same about your existing  
management team?

What we can promise you:
q We’ll work with you so you can be the best you can be.

q High quality appointing from a daily supply of fresh hearing enquiries.

q Your own focussed diary manager and tele-appointer – 
working to your needs and caring about your work/life  
balance. If you want more time for a hearing test, you have it!

q An industry leading salary and commission package. The majority 
of our dispensers earn over 4x the UK national average salary.

q A generous car allowance with fuel card.

q Flexibility – we encourage flexible and part-time working.

q Training and support to fulfil your potential, including a  
prestigious annual conference.

If you’re ready to become a record breaker, please get in touch.
For a confidential chat, and the opportunity to talk to our current dispensers, contact:

Martyn Gavaghan National Sales Manager: 07730 052270 
martyn.gavaghan@hearfocus.co.uk

Russell Borland HAD, MSHAA, Sales Director: 07789 540579 or 02920 537880 
russell.borland@hearfocus.co.uk

Do you want to  
be part of a record 
breaking team?

Our ‘Going above and beyond’  tele-appointing team award winners  celebrating our success at our February 2019 conference in the 5i Celtic Manor Resort

Balancing exceptional sales performance with first class customer care, and still putting our dispensers 
at the centre of everything we do isn’t easy. But it’s what we excel at.

Domicillary care hearing is what we do, it’s the only thing we do, and we do it  
exceedingly well. In fact, so well we’re breaking sales records every month…

January was up 43% on the same period last year!

And February was up 145% on last year!

March diaries are overflowing with tests! 

That’s why we need more hearing aid dispensers.

Over the next 6 months we expect to see further substantial growth.

Looking for dispensers nationwide, especially in Northern Scotland, Dumfries and Borders,  
East Anglia, West Wales and Northern Ireland as next phases of expansion




