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Welcome to the December issue of BSHAA People.

Another year has gone whizzing by in the blink of an eye, but 
thoughts are already turning to 2019. Next year sees the return of 
the BSHAA Congress, as well as the second collaborative event with 
BAA and BSA. Planning is well advanced for both and there are more 
details inside.

We have a report from October’s EUHA congress, and a fascinating 
article from the National Theatre’s executive director on their smart 
caption glasses initiative. BSHAA vice president Andrew Coulter 
gives his take on BOSE’s entry into the hearing aid market, and we 
report on all the latest news and research from across the sector.

The deadline for news and articles for the February 2019 issue of 
BSHAA People (I told you thoughts were turning to the new year) is 
Monday 14 January. If you have news from your business, a feature 
or a case study, I’d love to hear from you.

Have a wonderful Christmas and all the very best for a peaceful and 
prosperous new year.

Jamie Summerfield, BSHAA People editor

editor@bshaa.com 
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President’s Page

Unbelievably, this is my final column for 
BSHAA People as your president – so forgive 
me if my column this time reads very 
much like a leaving speech!

When I had the honour of becoming 
the Society’s president in November 
2016, I knew my term of office would go 
by quickly – but I had no idea just how 
quickly. All BSHAA Council members are 
volunteers, giving their time to work on 
behalf of all the Society’s members for the 
good of all of us and the wider profession, 
and I can honestly say that I’ve had the 
busiest couple of years of my life.

Looking back over the last couple of 
years, I can honestly say that it has been a 
privilege to serve as president. I’ve developed 
my skills and experience in so many areas, 
not least chairing meetings and being 
involved in lobbying and behind-the-scenes 
activities. Public speaking isn’t one of my 
strengths, so I’ve really had to fight my 
fears as president in this area, but I’m 
really pleased that I have. 

When I became president, I said that one 
of my key aims was to see BSHAA working 
much more collaboratively with other 
organisations in the sector, and I think 
we’ve made great strides in this area. 
I was particularly proud to have been 
involved in setting up the first ever joint 
conference with the BAA and BSA, which 

took place in February this year in Leeds 
and was a huge success. I’m delighted that 
a follow-up event will be held in March 
2019 in Bristol.

We supported BIHIMA’s inaugural  
conference this year, too, and made the 
difficult decision to postpone the 2018 
Congress as we looked to work more 
closely with others. We’re certainly having 
more joined-up conversations now on 
many of the important issues that we all 
face as a profession, wherever we work 
and whatever organisations or bodies 
we’re part of. 

Finally, the realisation that we really are 
stronger together has started to take 
root. It’s encouraging to see that hearing 
is creeping up the national policy agenda; 
we still have plenty of work to do here, 
but progress is being made. And it’s in this 
area – of fighting for a hearing national 
public health campaign, of making sure 
that hearing care is on the national agenda 
– that we have a much higher chance of 
changing things if we can find common 
ground and challenge the politicians and 
policy-makers.

NICE’s hearing loss guidelines were  
published this year, which BSHAA helped 
to shape through our consultation response, 
and the first national government loneliness 
strategy includes the importance of good 

“It has been a privilege
to serve as president”

// SARAH
 VOKES

PRESIDENT, BSHAA

> president@bshaa.com

mailto:president@bshaa.com
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hearing to connecting people to their  
families, their friends and their communities.

Let’s use the research 
evidence
The body of evidence that is showing the 
power of hearing care has been growing 
and growing over the last couple of years. 
A 25-year study published earlier this year 
by Professor Hélène Amieva found an 
increased risk of disability and dementia in 
those with untreated hearing loss, and an 
increased risk of depression in men. This 
followed a study in The Lancet last year 
that provided unmistakable evidence that 
mid-life hearing loss tops nine risk factors 
that contribute to the risk of dementia. 
Ground-breaking research in 2017 
from the NIHR Nottingham Biomedical 
Research Centre also demonstrated the 
life-changing, health-improving impact of 
hearing aids.

In this issue of BSHAA People we report on 
new research from Dr Piers Dawes and 
Dr Asri Maharani at Manchester University 
that shows how cognitive decline is 
slowed when hearing is corrected.

The researchers and academics are giving 
us lots of positive news. As a profession, 
are we doing enough with it? Have we 
constructed a compelling narrative for 

hearing care? I don’t think so – yet. We’re 
taking steps in the right direction, but we 
have some way to go.  

The increasingly vital role 
of the professional
Looking ahead, the rumbles from the 
over-the-counter legislation continue. The 
latest development is the entry of BOSE 
into the market with the first self-fitted 
hearing aid to be licensed in the States. 
Your next president, Andrew Coulter, 
gives his thought on this elsewhere in this 
issue.

What is clearer than ever for me is the 
need for us all to go beyond the technology 
that we dispense. As truly wonderful 
as the latest innovations are, if all we 
do is dispense technology, then there’s 
the chance that we become obsolete as 
markets shift, technology gives consumers 
increasing levels of control, and we are 
under-cut and out-manoeuvred. The role 
of the professional is going to be even 
more important over the next few years.

The Society has been calling this year 
for a national public health campaign on 
hearing. We made the call when NICE 
published their guidelines, which led to 
a meeting with Public Health England’s 
chief executive. We made the call again 

in our consultation response to NICE’s 
consultation on quality standards. And I 
know it’s something we’ll continue to do 
in 2019. There’s still lots more to do to 
push hearing up the public health pecking 
order but BSHAA – along with others – 
will be working hard to achieve this.

One of the highlights of my time in 
office was the 2017 BSHAA Congress. 
After seeing it take a break this year, I’m 
delighted that the event will be back in 
2019, at the Ricoh Arena in Coventry on 
21 and 22 June. As a Society, Congress is 
a chance for us all to come together, to 
make new connections and to celebrate 
the vital work that we do. Registration 
will open for the 2019 Congress in the 
new year and I hope that you will book 
your place and support the event.

I’d like to thank all Council members 
for their support over the last couple 
of years, and to our chief executive and 
officers. And I would like to wish the 
best of luck to Andrew Coulter, our next 
president, who I know has all the skills 
and qualities to do a fantastic job. I’m 
looking forward to taking a step back and 
supporting him!

Finally, a very merry Christmas to you and 
best wishes for the new year. r

“It has been a privilege
to serve as president”
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The CEO says…

At this time of year, there is an 
inevitability about the theme 
 chosen by CEOs from all walks 

of life. I see no reason to break with such 
an established pattern, so will take my 
opportunity to be a modern day Janus 
– simultaneously looking back over the 
year drawing to a close, whilst looking 
ahead in speculation about what the new 
year might bring. Will it be a ray of hope 
bringing real promise for a bright and 
glorious future, or might it threaten to be 
more difficult, perhaps filled with more 
turbulence, chaos and uncertainty?  

I was just looking back over the themes I 
chose for my CEO article in recent copies 
of BSHAA People, hoping that I might 
find some additional inspiration for this 
edition, and as I turned to the equivalent 
issue a year ago, I was not surprised that 
my opening paragraph mused on the 
chaotic state of negotiations for our  
withdrawal from Europe, but I was 
shocked at how little appeared to have 
changed politically. When I wrote last 
year, I suggested that we still hadn’t got 
beyond the simple stage but could  
potentially look forward to the point at 
which each of the 27 began flexing their 
individual muscles on specific priorities 
relevant to their individual local political 
conflicts faced by each leader as they 
sought to shore up their own credibility at 
home in response to growing populism.  
A year on, and that opening sentiment  
appears just as valid today, though some 
of that local positioning is at last just 
emerging. I won’t even try to predict 

what the state of play will be like when 
you read this, as we are just feeling the 
beginning of seismic rumbles.

So, as we come to the end of another 
calendar year, perhaps more turbulent 
than any other year in memory, it appears 
that we could mistakenly believe that 
nothing had changed very much at all. In 
truth though, we would have had to sleep 
very soundly through most of the year to 
believe that.  

I’m always amused when people draw on 
metaphors that don’t really stand up to 
scrutiny, failing to be credible when given 
more than a passing moment’s thought. 
The rollercoaster is my favourite amongst 
such misused metaphors – so often 
used to depict events in life which are 
turbulent and unpredictable. The image 
of a rollercoaster certainly lives up to 
the turbulent part, but fails miserably to 
represent the unpredictability of  
outcomes. Yes, it offers a high energy ride 
and generates large rushes of adrenalin 
and excitement, but it always brings you 
back to where you started. You can’t 
get much more predictable than that. It 
appears that this last year has been one 
of the few occasions when likening life to 
a rollercoaster has been a slightly more 
realistic metaphor. We do indeed appear 
to have ended the year with almost no 
real change in outcome, despite being 
exhausted, feeling even more fragile in 
anticipation of the next sharp U-turn. We 
have certainly had a bumpy ride, created 
huge amounts of adrenalin, surprise, 

2018:
A landmark year 

for better hearing 

// DAVID
 WELBOURN

CEO, BSHAA

> chiefexecutive@bshaa.com

mailto:chiefexecutive@bshaa.com
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excitement, screams of fear, and ended 
up right where we started, having wasted 
lots of energy, resources and goodwill 
along the way. As a metaphor it still 
breaks down though, as few could have 
predicted precisely where we would be 
one year on. Pundits would have argued 
for a range of outcomes, almost none of 
which would have brought us close to our 
starting point!

Enough of politics though. My intention 
was to introduce the political futility as a 
foundation from which I could illustrate 
just how much has been achieved in the 
world of hearing care during the year. The 
contrast could hardly be more stark. Yes, 
we too have had many moments that 
have contributed to rushes of adrenalin, 
generated excitement, spent the odd bit 
of energy, had a few sharp U-turns in more 
than one plane at any one time, and 
developed a fair share of new fears too. 
Despite a turbulent, often unpredictable, 
difficult and frequently frustrating journey, 
no-one could sensibly suggest that we are 
back where we started at the beginning of 
the year. We have moved forwards in leaps 
and bounds. That is true whether we look 
at the sector as a whole, or whether we 
look more parochially at the part that 
BSHAA, your professional body, has played.

Amongst all that has happened in hearing 
care throughout the year, a few key points 
will shine out as having greater impact 
than others. Opinion is likely to be divided 
if we seek to single out the one most 
important and pivotal point in the year.

A clear contender for the “moment of 
the year” must be the publication of the 
NICE guidance on Hearing Loss. In itself 
the guidance contained little that was 
new. Most of its content was well-known 
to the audiology world, in much the same 
way that all the other emerging evidence 
is only reinforcing what most practitioners 
know from their everyday experience 
in their clinics. But the significance has 
nothing to do with the content or the 
message. Its significance has everything 
to do with credibility. When an external, 
highly respected body, makes a  
pronouncement, others listen to messages 
that they would otherwise ignore. The 
NICE guidance on hearing loss is a large 
document that may be incomprehensible 
to many, and may include details with 
which some BSHAA members may hold a 
fundamental disagreement, but all of this 
is utterly irrelevant against the backdrop 
that at long last, the medical fraternity can 
no longer dismiss the significance of hearing 
care. There is a credibility and a new 
provenance which cannot be overlooked. 
The true value does not rest within the 
hands of clinicians – it is now placed firmly 
in the hands of those prepared to make 
the impassioned argument in the political 
domain, and rock the boat sufficiently to 
cause embarrassment for inactivity. How 
much leverage is exerted on that credibility 
is down to the strength and fortitude of 
the world of hearing care, and its  
determination to make political mileage 
from its new credibility.  

Continuing strengthening of evidence 
about the linkages between hearing 
capacity and quality of life must also be a 
strong contender. There is still a strong 
demand for proof of causation, but the 
evidence of correlation, and the scale of 
powerful observational studies is growing 
so rapidly that it is becoming almost  
undeniable that more support is required 
for better hearing care.  

This evidence about the contribution 
good hearing care can make to better 
outcomes across a whole swathe of 
related morbidities is complemented by 
growing support that interventions in 
hearing care are both cost effective and 
successful. This too is supported by 
quantitative evidence that the excellent 
support provided by the audiologist 
makes a big difference to outcomes. Data 
on high satisfaction levels amongst hearing 
aid users is helping to overturn the 
persistent myths bandied around by too 
many other professionals. There is 
enormous power of persuasion in reports 
that the majority of hearing aid wearers 
look back with the benefit of hindsight, 
regretting not seeking help earlier.

Allowing hearing care to continue being 
marginalised with acceptance of Cinder-
ella status should no longer be tenable. 
Sadly, the snail-like pace with which 
attitudes within the care system adapt to 
new insight does not mean the battle is 
yet won. There remains a difficult battle 
of hearts and minds still to be waged, and 
this has to be waged against other areas 

2018:
A landmark year 

for better hearing 

➜
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of healthcare each of which repeatedly 
comes out fighting for their own bigger 
share of both resources and attention. It 
is a battle that will not be won for hearing 
care unless the profession as a whole 
unites to shake off its generally passive 
acceptance of the status quo.

What a great segue into the progress 
made to draw the audiology profession 
into closer working relationships. In 
February, we had the professional 
development day jointly organised by 
BAA and BSA with BSHAA, followed by 
a partnership with BIHIMA in May 
instead of our own Congress. Discussions 
are ongoing about converging on a single 
protocol for onward referral, and we 
have a meeting just before Christmas to 
pursue our aspiration to create a single 
umbrella body to speak jointly on key 
professional issues – a college of audiology 
if you like, in which all the individual 
bodies continue to work on behalf of 
their own specific interests, but are able 
to speak out with one voice on the bigger 
issues facing the profession. From the 
moment I joined BSHAA I have described 
the inevitability of convergence, the 
debilitating and weakening effect of 
fragmentation, and the need to rise up 
from our comfort of interminable 
victimhood. Take a look elsewhere in 
this edition about the BSHAA response 
to the NICE quality guidance – setting 
out five priorities to improve the quality 
of outcomes. All five speak to convergence 
and unity within the sector. Let’s break 
out that spirit of Chutzpah!  

Then there is another contender for  
moment of the year, which has almost 
nothing to do either with the  
evidence-base or with the profession of 
audiology at all. Ever since the promise 
of changing legislation in the USA to 
permit over the counter sales of hearing 
aid-like devices, there has been much 
speculation about the impact on 
audiology, generating a mix of both fear 
and excitement. Like many technology 
revolutions, there has been more hype 
on the surface than is deserved when 
the underlying detail is properly 
understood. But the contender for 
moment of the year has nothing to do 
with the legislation which is still 
incomplete, and is still likely to be 
subject to more regulation and approval 
than acknowledged by many observers. 

Once again, the moment is one of 
perceived shifting of power. Long before 
the legislation and specification for OTC 
devices is fully published, Bose  
announced its entry. Pre-empting any 
details of legislation. The cynic might 
argue that in the vacuum of detail, Bose 
has simply used its muscle to enter the 
market and shape the future details to 
its advantage, but I couldn’t possibly 
make that suggestion. It isn’t their entry 
into the market that counts. It is the 
reaction in the world’s financial markets 
that elevates this event to a strong 
contender. On the day of Bose’s 
announcement, all the major hearing aid 
manufacturers saw a steep fall in their 
value. The world had woken up and 
taken notice of the true value of hearing, 
recognising that the current market is 
inadequately served. Inadequately 
served, not because the technology is 
poor – we all know that current hearing 
instruments have astonishing capability. 
No, the real significance is that the 
world was waking up to the truth that 
there is currently no serious solution 
capable of reaching more than the 
35-40% of those whose lives could be 
significantly enhance, if only they 
recognised their hearing limitations, and 
the way this hampered their true 
fulfilment of potential. Reaching this 
untapped market can only be achieved 
with radically new solutions, and Bose, 
along with other consumer focused 
solution companies, marks the beginning 
of something totally new. Not in 
technology, but in power, influence, 
reach and market desirability.

I have one further moment to offer. It is 
early days, and it might yet fizzle. But I’m 
optimistic. You will note that the true 
impact of all the moments I’ve mentioned 
so far can be characterised by yet 
another brick taken out of the barrier 
currently isolating audiology and hearing 
care from mainstream. It is a war of 
attrition that will change the world for 
ever with no going back. It might seem 
over-optimistic to use the Berlin Wall as 
a metaphor, but piece-by-piece we are 
breaking out of the isolation caused by 
poor hearing, and we are breaking away 
from the silo in which audiologists have 
been kept for decades.  

It is in this context that I look back over 
the relationship that the Hearing Alliance 

has had with NHS England since the 
government’s publication of the Action 
Plan on Hearing Loss. Working with 
NHSE, we have made great steps 
forward in the publication of the  
Commissioning Framework, that has 
helped prevent further restrictions on 
access to hearing care, and ultimately 
has supported the pressure on NICE to 
develop its guidelines. Together, we have 
produced a number of practical guides 
to support increased understanding and 
awareness of important issues for 
hearing care. The next key document 
will be the publication of a JSNA (Joint 
Strategic Needs Assessment) guide –  
information for every community to use 
to ensure that the real requirement for 
hearing care services is fully understood.  
Ever since the publication of the Action 
Plan, our partnership journey with 
government has been focused through 
the NHS, with the obvious risk of 
over-medicalising hearing. We all know 
that it is predominantly a social issue, 
and the real breakthrough will come 
though public awareness and proper 
education about all the emergent 
evidence and its significance. For me the 
breakthrough moment of the year was 
when I seized the opportunity to 
capitalise on the NICE guidance to 
engage Public Health England in this vital 
agenda. I look forward to a 2019 in 
which we can take this relationship 
further and really join together all these 
successes of 2018 to raise the profile of 
hearing and create real opportunities 
that are not just about defending the care 
available to the 35-40% of the population 
currently receiving some form of help, 
but really push the boundaries so that 
we can at last dream of enhancing the 
lives of the majority of people who are 
held back from full potential because of 
restrictions on their hearing.

In the grand scheme of things, this has 
been a powerful and pivotal year for 
hearing care in 2018 and has created a 
strong foundation on which to build 
strong hopes and aspirations for 2019, 
to take the world by storm, and really 
focus on improving many more lives with 
better hearing. Have a great Christmas 
season and set your sights high for the 
coming year, and look forward to 
something on each of these topics in our 
new formal Congress in June. r

// the CEO Says (continued)
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// membership

NICE quality standards are a concise set of prioritised 
statements that are designed to drive measurable  
improvements. You can see more at  
www.bit.ly/nicestandards1 

This latest work from NICE comes after the publication in 
June of its guidance on treating hearing loss. In the quality 
standards consultation, NICE (the National Institute for 
Health and Care Excellence) wanted to hear the key areas 
for improvement which have the greatest potential to 
improve the quality of care in adult hearing.

You can see the full response from BSHAA on our website, 
but chief executive Prof David Welbourn recommends that 
the key priorities for access to hearing care are:

CC a public health campaign to raise awareness, promote 
the importance of hearing care as a key contributor to 
healthy and productive ageing, remove the perceived 
barriers to take-up, challenge the many false myths 
surrounding attitudes to hearing instruments and their 
success at improving quality of life;

CC integration of the approaches to private and NHS provision 
of hearing instruments, to allow clients/patients to 
move seamlessly between providers, including provision 
for private purchase of “top-up” services over the basic 
NHS provision, as is readily available in eyecare;

CC widen access to the proven benefits of direct referral 
into audiology services to reduce unnecessary burden 
on GPs in primary care, and reduce the barriers faced 
by those seeking help with hearing;

CC reduce the considerable (and inappropriate) variation 
in the number of referrals into non-routine pathways to 
make better use of resources and reduce delays/costs 
for patients, by ensuring that the recommended range 
of assessments is properly covered within routine 
appointment costs and times;

CC move all hearing care professionals to a single statutory 
regulation process to avoid confusion and unnecessary/
unhelpful barriers to seamless care. r

Fellowship is the highest level of BSHAA 
membership and a public commitment 
to the highest of professional standards. 
Many BSHAA Fellows have been applying 
to renew their FSHAA status over the 
last couple of months.

The original renewal deadline for all those 
whose FSHAA status was due to expire 
this year was at the end of September. 
However, a number of Fellows made us 
aware of some anomalies in the traditional 
route guidance and application, which 
we’re very grateful for. Subsequently, 
the guidance and form were clarified and 
simplified, and we extended the deadline 
to the end of October.

Many Fellows applied to renew their 
FSHAA status successfully, demonstrating 
an impressive range of professional  
development and an admirable  
commitment to their profession. Thank 
you to all Fellows who applied to renew.

We are particularly pleased that a 
number of Fellows are going way above 

the requirements, with a rich and varied 
record of professional development. 
Special congratulations must go to these 
members, who each accrued well over 
100 BSHAA CPD points in their renewal 
applications: 

CC Selma Becker;
CC Robert Beiny;
CC Elizabeth Duffy;
CC Lynn Falzarano;
CC Kevin Jeffery;
CC Marianne Jones;
CC Ray Jones.

Unfortunately, many Fellows did not 
submit their renewal application by 
the extended deadline of 31 October. 
Council agreed to give these Fellows one 
more opportunity to renew by the end 
of the year.

New membership card for Fellows
After reviewing the benefits of Fellowship, 
we felt that the small FSHAA text on a 

standard membership card underplayed 
the importance of this prestigious award 
– the new card boldly declares a member’s 
Fellowship status and we hope all BSHAA 
Fellows will be proud to use it.

The Society has more to do to ensure 
that Fellows are properly recognised 
within the BSHAA family and in the wider 
profession. We’ll be looking in more 
detail at this in 2019 so if you have any 
ideas you would like us to consider, let us 
know by emailing fellowship@bshaa.com 

Applying for Fellowship in 2019
Members who are looking to become a 
Fellow of the Society for the first time 
can find more information and a portfolio 
template at www.bshaa.com/fellowship. 
You can submit an application at any time. r

BSHAA responds to latest NICE consultation
BSHAA responded on behalf of members to a consultation on NICE’s quality standard for the 
assessment and management of hearing loss in adults.

Fellows demonstrate impressive  
professional development

http://www.bit.ly/nicestandards1
mailto:fellowship@bshaa.com
http://www.bshaa.com/fellowship
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News
As you know, Congress took a break in 2018 as we developed 
a new collaborative event with BAA and BSA, and supported 
the inaugural conference from BIHIMA, the British Irish Hearing 
Instrument Manufacturers Association.

However, we’re delighted to report that Congress will return 
in 2019, on Friday 21 and Saturday 22 June at the Ricoh Arena 
in Coventry, with a brand-new format.

FRIDAY will be an afternoon and early-evening session. You 
can book one of a selection of in-depth workshops to really get 
to grips with a specialist audiology or business topic, hear the 
latest news and developments at the BSHAA AGM, preview 
the exhibition and enjoy an informal early-evening reception.

SATURDAY will be a full day and features the Congress  
exhibition, with dedicated technology, business and career 
hubs. See the latest ground-breaking technology all under one 
roof, discover the latest business tools and systems, and find out 
more about career opportunities and the future work patterns 
of our profession. Our keynote speakers, meanwhile, will 
ensure you have the latest insights across clinical and business 
practice, technology and the wider public health agenda.

Tickets will be available for one day only, or for the whole event. 
Please get the dates in your diary. We look forward to seeing 
you in Coventry next June.
Sign up for Alerts
The full programme and online registration will be available 
early in the new year, but you can sign up for email alerts now 
at www.bshaa.com/congress to be the first to hear when  
registration opens, programme announcements and more.

Exhibition and sponsorship opportunities
Please email congress@bshaa.com to register interest in  
exhibition and sponsorship opportunities. r

Joint BSHAA/BAA/BSA 
event – Bristol, 25 March
After the success of our first collaborative event in Leeds in 
February this year, we can bring you news of the next BSHAA, 
BAA and BSA collaborative event.

‘Hearing: A Sense of Purpose’ will be held at the Mercure 
Bristol Grand Hotel on Monday 25 March 2019.

The full agenda will be released soon but to give you a flavour 
of the day we will present the latest thinking on a hearing 
health public awareness campaign. And we’ll be looking at 
workforce, too: career attraction, recruitment, development 
and retention.

As well as leading speakers, we’d love to hear your ideas for 
the breakout sessions. If you have any ideas around themes or 
specific topics, please email Jay Jindal at education@bshaa.com 

Please get the date in your diary – 25 March 2019 – and look 
out for booking details soon. r

BSHAA Council election
The Council election was held in November, with six vacancies 
to be filled on the Society’s governing body. Three of the 
current Council members (Paul Harrison, Rory Kewney and 
Anna Pugh) had come to the end of their appointment and we 
were pleased to see them stand again. And we were delighted 
to see that three other BSHAA members – Samantha Dixon, 
Alan Hopkirk and Heather Kennington – also stood.

Even though we had six candidates for the six vacancies, it 
was still extremely important that members voted. It is vital 
that Council members have a clear mandate by reaching the 
threshold of votes required to be elected, and the position 
of each candidate after the ballot would determine how long 
each Council member will serve. 

This issue of BSHAA People went to print before the ballot 
closed, but there is more information about the election result 
on our website.

Alongside their vote in the Council election, members were 
also encouraged to approve changes to the Articles of  
Association which will allow Council to continue improving 
the efficiency and effectiveness of the organisation. r

BSHAA Congress is back in 2019!

http://www.bshaa.com/congress
mailto:congress@bshaa.com
mailto:education@bshaa.com
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National charity Action on Hearing Loss 
has launched a new online guide for HR 
professionals and employers on how to 
best support both prospective and current 
staff with hearing loss and deafness.

The Employer Guide has been developed 
in response to research conducted by 
the charity which found that more than 
half of people with deafness had been 
mocked or teased about their condition 
in their workplace, and that more than a 
third had felt bullied by their colleagues.

The guide offers support on how to 
make workplaces more accessible for 
people with deafness and hearing loss 
– from simple deaf awareness tips for 
staff and management to providing more 
detailed information on how to take 
advantage of the Government’s Access 
to Work scheme to cover the cost of 
additional communication support.

The new guide forms the latest part of 
Action on Hearing Loss’s Working for 
Change campaign, which is seeking to 
break down the barriers faced by people 
with deafness and hearing loss when  
accessing and progressing in employment.

Dr. Roger Wicks, Director of Policy and 
Campaigns at Action on Hearing Loss, 
said: “Although there are around five 
million people of working age in the UK 
with some form of deafness and hearing 
loss, the results of our survey indicate 
there is a profound lack of awareness 
and understanding of its impact. It 
doesn’t have to be like this. There are 
a number of ways HR professionals and 
employers can educate themselves and 
their staff. Deafness and hearing loss do 
not limit anyone’s capacity for excellence, 
and we want employers to make the 
most of this huge pool of talent by  

enabling existing and prospective staff 
with deafness and hearing loss to thrive 
in the workplace.

“This guide is not only a resource that 
can educate employers and staff about 
hearing loss and deafness, it also sets out 
best practice and explains what support 
there is, such as the Government’s 
Access to Work scheme, to create an 
inclusive environment. We believe that 
the more educated and aware people 
are about deafness and hearing loss, 
such negative attitudes will become a 
thing of the past.”

To read Action on Hearing Loss’  
Employer Guide and for other available 
resources, visit: 
www.actiononhearingloss.org.uk r

Action on Hearing Loss launches online support resource for employers

Calling out for listening heroes
Scrivens Opticians & Hearing Care is on the hunt to  
recognise unsung heroes who take the time to chat and 
listen to people in need. 

Scrivens launched the Listen In Awards as part of November’s 
Hearing Awareness Month, and entries are open until 29 
December. The campaign aims to shine a spotlight on the 
issue of age-related hearing loss, which affects 11 million 
people in the UK according to Action on Hearing. 

The need for raising awareness was highlighted in a recent 
survey, commissioned by Scrivens, which revealed that a 
quarter of the 2,000 UK adults polled admitted they struggle 
to hear what people say to them when talking face to face. 
Almost 53% had never had their hearing checked.

Scrivens spokesman Adrian Ellis said: “Any degree of  
hearing loss can be very isolating and being an ageing 
society, so many people face loneliness and ultimately 
depression, so taking the time to speak and listen to our 
neighbours is very important. We want to recognise these 
wonderful people who take time out of their busy lives to 
support someone in need.”

There is more information at: 
www.scrivens.com/listen-in r

http://www.actiononhearingloss.org.uk
http://www.scrivens.com/listen-in
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News

Dementia training standards 
framework highlights the  
importance of hearing loss 
Health Education England (HEE) has 
published a Dementia Training Standards 
Framework which recognises the importance 
of people with dementia having access to 
hearing care. 

The framework sets out the “essential skills 
and knowledge necessary across the health 
and social care spectrum”. It is funded by the 
Department of Health and Social Care and 
sets out the importance of taking sensory 
impairments seriously.

The framework stresses the importance 
of ensuring “individuals have any required 
support”, including hearing aids, to enable 
successful communication.

HEE has published a video which sets out how 
hearing loss and other sensory impairments 
can have an adverse impact on people with 
dementia. You can view the video at: 
www.bit.ly/video1058 r

Risk of readmission to hospital  
higher for older people with  
hearing loss
Researchers have found that patients with difficulty communicating with medical staff 
had a 32% increased likelihood of being readmitted to hospital within 30 days.

The research team from New York University (NYU) studied the extent to which  
hearing loss might have an impact on hospital readmission risk. To carry out their study, 
the team used the Medicare Current Beneficiary Survey (MCBS) and identified patients 
over 65 who said they had difficulty communicating with healthcare staff due to their 
hearing loss. They then compared the hospitalisation experiences of these patients with 
those who did not have these difficulties.

The increased risk found in the study took into account differences between the two 
groups, such as age, number of medical problems, and a range of other  
socio-demographic factors, according to a press release from NYU.

“People with hearing loss often have difficulty understanding speech in noisy and  
stressful situations,” said Jan Blustein, professor of health policy and medicine at the 
university. “Hospitals are noisy, chaotic places and people with hearing loss may have 
trouble understanding key information, such as what medicines they should take after 
discharge, or how they should watch for or manage exacerbation of their symptoms. 
This puts them at risk for difficulties after they are discharged from hospital.” r

Number of people living with tinnitus to rise 
by more than half a million by 2028, says BTA

The number of people living with tinnitus 
is set to increase by more than half a 
million over the next decade, according 
to research conducted by the British 
Tinnitus Association (BTA). 

The charity released the figures to 
coincide with the Royal College of GPs 
conference in Glasgow in October and 
said that GPs need to be more aware of 
how to deal with patients reporting  
tinnitus symptoms. The BTA released 
further support for GPs – a postcard- 
size phrase guide to use with patients 
– to supplement its tinnitus guidance 
issued in 2017. 

David Stockdale, chief executive of the 
BTA, said: “We already know that, sadly, 
many GPs simply don’t understand  
tinnitus and how it can be managed. 
This means that often, those who are 

living with the condition are left feeling 
dismissed and unsure of how to manage 
it. Many end up back in their GP’s 
surgery, creating a real revolving door 
problem that is stressful for patients and 
costs the NHS money. 

“We hear reports from patients saying 
they’ve been told that they have to 
get on with it, or some who have even 
laughed at by their GP. That’s why, on 
the back of these worrying statistics 
which show more people will develop 
the condition, we’ve compiled a new 
‘What to Say to a Patient’ guide, to help 
GPs take a more helpful and understanding 
approach when presented with a patient 
with tinnitus.” 

The research, based on previously 
available tinnitus prevalence figures and 
population projections from the Office 

of National Statistics (ONS), shows an 
additional 559,838 people will develop 
the hearing condition over the next 
10 years, bringing the total estimated 
number of tinnitus patients in the UK to 
more than 7.6 million people. 

Prof Chris Dowrick, a GP in Liverpool 
and member of the BTA’s professional 
advisers’ committee, said: “Every GP 
wants to feel that they are supporting 
and helping their patients in the best 
way possible but with a condition such 
as tinnitus, where the latest treatment 
options and resources available aren’t 
as widely known, this isn’t always easy. 
This latest addition from the BTA is very 
much welcomed and I hope GP  
practices across the country will take 
note.” r

http://www.bit.ly/video1058
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HCPC updates confidentiality 
guidance for registrants 
The HCPC has updated its confidentiality 
guidance for registrants to include data 
protection principles under the General 
Data Protection Regulation (GDPR). 

The HCPC’s standards of conduct,  
performance and ethics say that registrants 
must keep up to date with and follow the 
law, HCPC guidance and other 
requirements relevant to their practice. 
Reviewing this updated guidance will 
therefore help registrants meet HCPC 
standards.

Updated guidance: www.hcpc-uk.org r 

Eurotrak data reveals the economic 
benefit of hearing devices
Recent research from the Eurotrak 2018 study reveals the significant cost saving for 
European economies as a result of people wearing hearing devices.

We’ve covered the latest Eurotrak study in BSHAA People earlier this year, and 
delivered a webinar for members in May with Dr Stefan Zimmer, Secretary General 
of the European Hearing Instrument Manufacturers Association (EHIMA). If you 
haven’t viewed it yet, it’s available at www.bshaa.com/webinars

In November, the British and Irish Hearing Instrument Manufacturers Association 
(BIHIMA) focused on one important aspect of the Eurotrak data: the high financial 
cost to society of unaddressed hearing loss. 

The World Health Organisation estimates that, in the UK, adult onset hearing loss 
will be in the top 10 disease burdens, above diabetes and cataracts, by 2030.  
Moreover, the UK economy loses £25 billion a year in productivity and unemployment, 
with 30% of people of working age with severe hearing loss unemployed. Those 
with severe hearing loss who do not use hearing devices have unemployment rates 
nearly double those who do.  There is also the cost of treating and managing related 
illnesses: in the UK, older people with hearing loss are 2.5 times more likely to 
develop depression according to NHS England.

However, the recent Eurotrak data from the UK shows the positive impact that 
hearing devices can have on the work environment: 87% of employed hearing 
device owners reported that their instruments are useful for their job. Between 
32-35% of people surveyed also believed that there is an increased chance of those 
who wear hearing devices getting promoted, securing their desired job, and being 
paid a higher salary, than those with unaddressed hearing loss.

Furthermore, the data showed that hearing aid owners have a lower risk of being 
depressed: 34% of respondents thought that hearing loss could be linked to depression. 
Indeed, the research showed that those deemed at highest risk of developing a 
major depressive disorder is doubled in people who do not wear hearing devices.

“This is important evidence that we urge policy makers to take note of,” said 
BIHIMA chairman Paul Surridge. “There needs to be greater investment in the 
hearing health of the public through a preventative approach using effective hearing 
technology.” r

The British and Irish Hearing Instrument 
Manufacturers Association (BIHIMA) is 
bringing together a panel of experts in 
audiology that they will consult twice a 
year. Their aim is to ensure the technology 
developed by their members is influenced 
by the knowledge and expertise of 
audiologists, and so that BIHIMA’s 
contribution to public discussions around 
hearing loss remains well informed.

The group of eight manufacturers 
have stated that they value the unique 

skills and understanding of audiologists 
and want to invite their input on how 
to make their hearing products as 
accessible as possible, and to ensure 
that BIHIMA’s efforts to raise awareness 
of hearing loss is backed up by good 
research and expert opinion.

The consultation process involves just 
two multiple choice surveys a year, each 
taking no more than 10 minutes, and 
will canvas audiologists’ professional 
opinion on vital subjects such as patient 

insights on future technology needs.

BIHIMA chairman Paul Surridge said, 
“All the research shows that we need 
a joined-up, collaborative approach to 
effectively tackling hearing loss and  
improving the lives of the increasing 
numbers of people with hearing  
impairment. This initiative is about 
wanting to work closely with  
audiologists, to hear their voice and 
benefit from their expertise.”

Sign up at: www.bihima.com r

Oticon wins injunction 
against online hearing 
aid retailer
Oticon has announced that it has won 
a lawsuit brought against the online 
hearing aid retailer BuyHear.com.

According to the message obtained by 
the Hearing Health Matters website, 
Hearsite (the owner and operator of 
BuyHear) has agreed to a consent  
judgement and permanent injunction that 
prohibits the company from “offering for 
sale, selling or servicing Oticon products, 
or from assisting any third party to sell 
Oticon products over the internet and/
or without face-to-face consultations”.

Full article at www.bit.ly/oticon2 r

Manufacturers seek input from audiologists 
with new advisory panel

http://www.hcpc-uk.org
http://www.bshaa.com/webinars
http://www.bihima.com
http://BuyHear.com
http://www.bit.ly/oticon2
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News

Hearing aids and cataract surgery are 
strongly linked to a slower rate of  
age-related cognitive decline, according to 
new research by University of Manchester 
academics.

According to Dr Piers Dawes and Dr Asri 
Maharani, cognitive decline – which affects 
memory and thinking skills – is slowed 
after a patient’s hearing and sight are 
improved.

The rate of decline was halved following 
cataract surgery and was 75% less  
following the adoption of hearing aids.

The research on hearing aids, published in 
the Journal of the American Geriatrics  
Society in September, was carried out 
using 2,040 participants in the American 
Health and Retirement survey from 1996 
to 2014.

The research on cataract surgery –  
published in PLOS ONE in October – was 
carried out using 2,068 individuals who  
underwent cataract surgery between 
Wave 2 and Wave 6 of the English 
Longitudinal Study of Ageing survey 
from between 2002 to 2014. They were 
compared with 3,636 individuals with no 
cataract surgery.

Both surveys assess cognitive decline by 
testing memory, asking participants to  
recall 10 words immediately and then at 
the end of the cognitive function module. 
The researchers compared the rates of 
decline before and after the patients had 
surgery or started wearing a hearing aid.

Dr Piers Dawes said: “These studies 
underline just how important it is to 
overcome the barriers which deny people 
from accessing hearing and visual aids. It’s 
not really certain why hearing and visual 
problems impact on cognitive decline, 
but I’d guess that isolation, stigma and 
the resultant lack of physical activity that 
are linked to hearing and vision problems 
might have something to do with it.

“And there are barriers to overcome: 
people might not want to wear hearing 
aids because of stigma attached to wearing 
them, or they feel the amplification is not 
good enough or they’re not comfortable. 
Perhaps a way forward is adult screening to 
better identify hearing and vision problems 
and in the case of hearing loss,  
‘demedicalising’ the whole process so 
treatment is done outside the clinical 
setting. That could reduce stigma.

“Wearable hearing devices are coming 
on stream nowadays which might also be 
helpful. They not only assist your hearing, 
but give you access to the internet and 
other services

Dr Maharani said: “Age is one of the most 
important factors implicated in cognitive 
decline. We find that hearing and vision  
interventions may slow it down and 
perhaps prevent some cases of dementia, 
which is exciting – though we can’t say 
yet that this is a causal relationship. Other 
studies have attempted to look at rates 
of cognitive decline – but have not really 
succeeded as it’s hard to consider  
demographic factors. But the beauty of 
this study is that we’re comparing the  
progress of the same individuals over 
time.”

‘Longitudinal Relationship Between  
Hearing Aid Use and Cognitive Function 
in Older Americans’ is published in the 
Journal of the American Geriatrics Society. 
You can read the full study online at:  
www.bit.ly/research1018 

This research was funded by the European 
Commission’s Horizon 2020 Framework. r

Hearing and visual aids linked to slower 
age-related memory loss

http://www.bit.ly/research1018
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Digitisation was the focus of the 63rd International  
Congress of Hearing Aid Acousticians, held in Hannover 
from 17 to 19 October. More than 8,000 delegates from 
83 countries took part, while 142 exhibitors presented 
their innovations on 15,000 square metres of exhibition 
floor space.

For hearing aid acousticians and manufacturers of hearing 
systems, digitisation is nothing new. What is new, in fact, is 
that thanks to growing acceptance of technological advances 
and suitable fitting provided by hearing aid acousticians, 
customers may enjoy a multitude of new possibilities. This 
means more quality of life for the individual’s everyday 
life. The Congress was also a place to find out how this 
new age can be made accessible to customers. Among 
the special features of the Congress were topics such as 
artificial intelligence in hearing systems, innovative designs 
and translation functions. 

Technological development is advancing at rapid speed. In 
order for hearing aid acousticians to know what is possible 
and will be possible in the future, the European Union of 
Hearing Aid Acousticians (EUHA) offered a programme 
comprising 20 lectures, seven tutorials and a roundtable 
talk. Over the course of three days, 32 lecturers from 
Germany and abroad discussed their research topics, 
innovations and their practical implementation. 

Keynote address
Keynote speaker Peter Holzer told the audience how it is 
possible to remain confident in difficult situations. His point 
was: if we avoid difficult situations, the problems become 
bigger. Anyone who wants to manage difficult situations 
with confidence must assume responsibility. Responsibility 
for oneself and for one’s own self-determined life. Based 

on the triad of success (sympathy, competence, authority), 
he showed how we can succeed in leading a more  
confident life. 

New EUHA President voted in 
During the Congress, a new Executive Committee was 
elected. The new president of the EUHA will be Beate 
Gromke from Leipzig. Beate Gromke has been a member of 
the EUHA’s Executive Committee since 2010 and will now 
steer the EUHA together with Vice President Eva Keil-Becker 
and Vice President and Treasurer Jürgen Matthies. Her goals 
for her upcoming term of office are to maintain the high 
standard of the International Congress of Hearing Aid 
Acousticians, to put the Congress and the EUHA even 
more in the spotlight on an international level, and to 
provide better opportunities for connecting EUHA members. 

63rd International Congress of Hearing 
Aid Acousticians
Report by Sabine Stübe-Kirchhof, European Union of Hearing Aid Acousticians

The exhibition space

Keynote speaker Peter Holzer

New EUHA president, 
Beate Gromke
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News
Martin Blecker, the previous EUHA President, was awarded 
the EUHA’s Golden Badge of Honour at the opening 
ceremony of the Congress. In his laudatory speech, EUHA 
Vice President Jürgen Matthies referred to Martin Blecker 
as the “all-rounder” who has advanced the EUHA. “The 
EUHA’s culture has always been one of sharing knowledge 
and learning from each other,” Matthies emphasised. The 
audience expressed their gratitude to Martin Blecker with 
a standing ovation. 

EUHA Sponsorship Award
EUHA Vice President Eva Keil-Becker awarded the EUHA 
Sponsorship Award for the ninth time. The laudatory 
speaker emphasised that “all papers were characterised 
by high sustainability and customer benefit”, before she 
requested thunderous applause from the audience for 
Leif Johannsen, the winner of first prize. He received the 
award for his “Examination of microphone directivity of 
hearing aids in situations with multiple speech signals”. 
Second place went to Sebastian Griepentrog for his  
“Comparison of the individual benefit of a wireless remote 
microphone system in the laboratory and with the situation 
in a classroom”. Nikolai Kienitz was awarded third prize 
for his “Evaluation of noise reduction systems by signal 
separation in the frequency domain”.

Research Award
Prof. Dr. Karin Schorn presented the Research Award of 
the Research Association of German Hearing Aid  
Acousticians (FDHA) to Prof. Dr. rer. nat. Jürgen Kießling. 
He received the award for his special commitment as  
editor-in-chief of the German journal of audiology, 
Zeitschrift für Audiologie – Audiological Acoustics. Kießling 
received his post-doctoral lecturing qualification in audiology 
in 1982, and has published more than 300 publications 
and given some 500 lectures to date. Prof. Schorn asked 
the prize winner: “Einstein explained to us why the fourth 
relation exists. Perhaps you can tell us why you are never 
in a hurry and always admirably calm?” In addition, she 
paid tribute to a non-prize winner: Werner Köttgen was 
honoured for his tireless commitment to the Research 
Association of German Hearing Aid Acousticians. 

Media coverage
Almost a hundred representatives of the media from 
Germany and abroad were present at the 63rd International 
Congress of Hearing Aid Acousticians, and covered the 
event in texts, images and sound. The EUHA offered a 
special programme for media representatives on the first 
day of the Congress. 

Those who did not manage to attend the Congress, or 
wish to recap in peace and quiet what they heard, will 
soon be able to watch all the presentations online at  
www.euha.tv – this is also an achievement of digitisation! r

EUHA Vice President Jürgen Matthies with Martin Blecker

EUHA Vice President Eva Keil-Becker presents the EUHA  
Sponsorship Award

Prof. Dr. Karin Schorn & Prof. Dr. rer. nat. Jürgen Kießling

Media briefing

http://www.euha.tv
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Starkey Hearing Technologies UK won two Stockport  
Business Awards for International Business and The  
Innovation Award.

The Stockport Business Awards celebrate businesses- 
excellence in the area with an incredible mix of established 
global brands and innovative emerging companies. Stockport 
is a dynamic business community home to world-leading 
businesses like Adidas and MAN Diesel & Turbo UK. 

Neil Pottinger, Starkey sales and marketing director, said: 
“It’s wonderful for everyone in the Starkey UK team to be 
recognised in our home town. It is thanks to the hard work 
and dedication of every employee at Starkey UK that we 
were able to demonstrate to the judging panel how we 
continuously grow our business through innovation,  
exceptional customer service and commitment to helping 
people around the world hear better and live better.” r

Starkey Hearing Technologies win 
two local business awards

The World Health Organisation has released  
environmental noise guidelines for the European 
region.

The guidelines provide strong evidence that noise is 
one of the top environmental hazards to both physical 
and mental health and well-being in Europe.

Launched to countries and stakeholders in Basel, 
Switzerland, in October, the document identifies 
levels at which noise has significant health impacts 
and recommends actions to reduce exposure. For 
the first time, a comprehensive and rigorous  
methodological framework was applied to develop 
the recommendations.

“Noise pollution in our towns and cities is increasing, 
blighting the lives of many European citizens. More 
than a nuisance, excessive noise is a health risk –  
contributing to cardiovascular diseases, for example. 
We need to act on the many sources of noise  
pollution, from motorised vehicles to loud nightclubs 
and concerts, to protect our health,” said Dr  
Zsuzsanna Jakab, WHO Regional Director for  
Europe. 

“The new WHO guidelines define exposure levels 
to noise that should not be exceeded to minimise 
adverse health effects and we urge European  
policy-makers to make good use of this guidance for 
the benefit of all Europeans.”

Compared to previous WHO guidelines on noise, this 
version contains five significant developments:

CC stronger evidence of the cardiovascular and  
metabolic effects of environmental noise;

CC inclusion of new noise sources, namely wind turbine 
noise and leisure noise, in addition to noise from 
transportation (aircraft, rail and road traffic);

CC use of a standardised approach to assess the 
evidence;

CC a systematic review of evidence, defining the 
relationship between noise exposure and risk of 
adverse health outcomes;

CC use of long-term average noise exposure indicators 
to better predict adverse health outcomes.

Targeted at decision-makers and technical experts, 
the new guidelines aim to support legislation and 
policy-making at local, national and international level. 

“Through their potential to influence urban, transport 
and energy policies, the Environmental Noise  
Guidelines contribute to the 2030 Agenda for  
Sustainable Development and support our vision of 
creating resilient communities and supportive  
environments in Europe,” Dr Jakab added.

You can see the guidelines at www.euro.who.int r

New  
WHO noise 
guidelines 
for Europe  

released

http://www.euro.who.int
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We reported earlier this year in BSHAA 
People on a landmark ruling which found 
in favour of a musician claiming he had 
suffered ‘acoustic shock’ during loud 
rehearsals at the Royal Opera House. 

Chris Goldscheider, a former viola player 
in the orchestra at Covent Garden, said 
he could no longer work as a musician 

due to the acoustic shock he suffered 
over a weekend rehearsal of Wagner’s 
Ring Cycle in 2012. He said the noise he 
was exposed to was unacceptable.

At the end of October, the Royal Opera 
House won the right to take the case to 
the Court of Appeal. Legal representatives 
are reported as saying that the ROH 

“effectively requires musicians  
permanently to wear ear plugs during 
almost all performances and rehearsals”. 

The outcome of the case will have  
significant implications for the  
entertainment sector and is also being 
keenly watched by experts in hearing loss 
prevention. r

Royal Opera House to appeal ruling over musician’s hearing loss 

News

The US Food and Drug Administration (FDA) has authorised the 
first hearing aid that can be fitted, programmed and controlled by 
the user, without assistance from a health care professional.

The Bose Hearing Aid, intended to amplify sounds for individuals 
18 years or older with perceived mild to moderate hearing  
impairment, was authorised for marketing by the FDA in October.

“Hearing loss is a significant public health issue, especially as  
individuals age,” said Malvina Eydelman, M.D., director of the 
Division of Ophthalmic, and Ear, Nose and Throat Devices at 
the FDA’s Center for Devices and Radiological Health. “Today’s 
marketing authorisation provides certain patients with access to a 
new hearing aid that provides them with direct control over the fit 
and functionality of the device. The FDA is committed to ensuring 
that individuals with hearing loss have options for taking an active 
role in their health care.”

Around 37.5 million adults aged 18 and over in the US report 
some trouble hearing without a hearing aid, ranging from “a little 
trouble” to “deaf”.

The Bose Hearing Aid is a user-fitted wireless air conduction hearing 
aid. Patients can adjust the hearing aid through an app on their 
phone. This technology enables users to fit the hearing aid settings 
themselves, in real time and in real-world environments without 
the assistance of a health care professional.

While users may fit, programme and control the Bose Hearing Aid 
on their own, the device must comply with applicable federal and 
state laws regarding the sale of hearing aids, including state laws 
that might require hearing aids to be purchased from or dispensed 
by a licensed hearing aid dispenser. The Bose Hearing Aid has also 
been labelled to inform the consumer when to consult a hearing 
health care professional.

The FDA is in the process of drafting proposed regulations for a 
new category of over-the-counter hearing aids as required by the 
FDA Reauthorization Act of 2017.

In authorising marketing of the Bose device, the FDA reviewed 
data from clinical studies of 125 patients. The data demonstrated that 
“outcomes with self-fitting of the Bose Hearing Aid are comparable 
on average to those with professional fitting of the same device 
with respect to the amount of amplification selected, speech in 
noise testing and overall benefit”. 

In addition, when participants self-fit the Bose Hearing Aid, they 
generally preferred those hearing aid settings over the  
professionally-selected settings, according to the FDA. 

The Bose Hearing Aid was reviewed under the FDA’s ‘De Novo 
premarket review pathway’, a regulatory pathway for some  
low- to moderate-risk devices that are novel and for which there 
is no prior legally marketed device. r

Read Andrew Coulter’s take on this development on Page 35

FDA allows marketing of first  
self-fitting hearing aid controlled by the user
Bose enters the hearing aid market
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In the August issue of BSHAA People, Jeanette Blom from 
the Ida Institute outlined the range of person-centred care 
tools available to hearing care professionals. New research 
has shown the value of using these tools.

Since 2016, the Ida Institute Research Committee has 
awarded grants to projects that investigate the outcomes of 
using Ida Institute methods and tools and develop evidence 
to show the effect of person-centred hearing care. The first 
grant recipients have now submitted their reports and their 
findings add to a growing body of evidence that demonstrates 
the value of person-centred care in clinical practice. 

Here’s a summary of the three research projects. You can 
find out more about the grant recipients – and the Institute’s 
person-centred care tools – at www.idainstitute.com

Living Well tool creates  
patient-centred framework
Project: Researchers explored the way audiologists convey 
information about communication and hearing loss  
management in appointments with adults with hearing loss 
and their communication partners.

Ida tool: Living Well 

The study found that using the Ida Living Well tool shifted 
the emphasis in appointments away from difficulties of 
living with hearing loss to more positive and proactive 
communication and lifestyle decisions. The audiologists 
who participated in the study found that the Living Well 
tool was a helpful, easy-to-use tool, particularly at the start 
of the session where it provided context that helped to 
determine client goals.

Lead researcher: Dr Nerina Scarinci, University of 
Queensland 

Readiness for rehabilitation
Project: Researchers examined how incorporating the Ida 
Motivation Tools into initial assessment appointments with 
adult clients can help audiologists better identify clients’ 
readiness for hearing rehabilitation.

Ida tools: Motivation tools

Audiologists in the study who used the tools improved 
their ability to identify their clients’ stages in the patient 
journey and successfully solicited clients’ readiness for 
rehabilitation and potential concerns regarding hearing aids. 

The findings emphasised the importance of the discussion 
that is initiated by using the tools and not relying solely on 
the clients’ scores.

Lead researcher: Dr Katie Ekberg, University of  
Queensland

Ototoxic hearing loss among  
childhood cancer survivors
Project: Researchers explored the support needs of  
childhood cancer survivors and their parents during the 
hearing rehabilitation process. 

Parents whose children acquire hearing loss through cancer 
treatment must deal with the stress of both cancer and 
hearing loss. Many of the children will need hearing aids and 
special support to help their language and speech skills develop. 
Their parents will need support to provide an environment 
that encourages listening, speech and language skills. 

In the study, parents, teachers and audiologists all described 
the intense emotional demands on both parents and 
children. They also noted a frequent misunderstanding 
by parents of the far-reaching impact of hearing loss on 
their child’s wellbeing. Both teachers and audiologists 
acknowledged the families’ need for support of all kinds, 
but primarily social-emotional support to facilitate family 
adjustment. The researchers determined that audiologists 
and teachers of deaf and hard-of-hearing children need 
both person-centred and family-centred skills and are 
well positioned to provide limited but important support 
through collaboration and consistency. 

Lead researcher: Dr Janet Jamieson, University of British 
Columbia r

New research proves the value  
of person-centred care tools

http://www.idainstitute.com
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Business rates are a fixed tax on the  
premises community hearing providers 
operate from. If your practice has a rateable 
value of £51,000 or less your business 
rates will reduce from April 2019. You can 
find out your rateable value at  
www.gov.uk/correct-your-business-rates. 
If you think you are not getting business 
rate relief that you are entitled to then you 
should contact your council.

Apprenticeship levy. From April 2019 
large businesses will be able to invest up 
to 25% of their apprenticeship levy to 
support apprentices in their supply chain. 
Some community hearing providers might 
also be able to pay five rather than 10 per 
cent of apprenticeship training costs – with 
the Government paying 95%. More details 
will be published in early 2019.

The National Living Wage (NLW) will 
increase by 4.9%, from £7.83 an hour to 
£8.21 from April 2019. This might increase 
costs for some businesses. You can find 
out more about the NLW at www.gov.uk/
national-minimum-wage.

Most people employed in the hearing  
sector will find they pay slightly less 
income tax. This is because the annual 
tax-free personal allowance will rise to 
£12,500, and the higher rate threshold will 
increase to £50,000. The changes come 
into effect from April 2019. The rate will 
then rise in line with inflation. 

Off-payroll working in the private 
sector. The Government will reform 
off-payroll working rules (known as IR35) 
in the private sector by April 2020. After 
that date an organisation, agency or other 
third party engaging the worker will become 
responsible for compliance with off-payroll 
working rules. The Government has clarified 
that tax and NI changes will not be 
retrospective – i.e. HRMC will not carry 
out an enquiry into earlier years when 
companies start paying employment taxes 
under IR35 for the first time. HMRC will 
provide support and guidance to medium 
and large organisations ahead of imple-
mentation. Small organisations will be 
exempt from these new rules, and 
compliance with off-payroll working will 
remain with the worker.

NHS hearing care. NHS funding will 
increase by £20.5 billion after inflation by 
2023-24. This increase has been  
welcomed by all stakeholders, but many 
have warned that this represents an 
increase of just over three per cent per 
year after a sustained period of austerity, 
and against a backdrop of large structural 
deficits and increasing demand. It is  
therefore very likely that NHS hearing care 
will remain under pressure to transform 
and innovate in order to meet growing 
population needs. The NCHA will continue 
to support the NHS transform services, 
including improving coding methods so 
that every NHS pound is used to maximise 
patient outcomes. 

More information? The Budget might be 
subject to change in the event of a no-deal 
Brexit. You should seek professional advice 
before basing any business decisions on 
the recent Budget.

You can find out more about the NCHA at 
www.the-ncha.com r

The Budget – what might it mean for community 
hearing care? 
The Chancellor presented his Budget to Parliament at the end of October. 

The National Community Hearing Association (NCHA) shares a handy overview with BSHAA members 
on what the Budget might mean for community hearing practices…

The first ever government strategy to tackle loneliness in England 
has been published, with the impact of unaddressed hearing loss 
acknowledged.

‘A connected society: a strategy for tackling loneliness – laying 
the foundations for change’ was published in October and the 
Government said it “marks a shift in the way we see and act on 
loneliness, both within government and across society”.

The Government acknowledges that ‘disabilities’ like hearing loss 
can “significantly impact someone’s life and weaken their 
connection to society” and that people living with such  
disabilities or long-term conditions “often report prolonged 
periods of loneliness”. 

The strategy also notes that hearing care professionals have a key 
role to play in helping people to make the most of hearing technology. 
It states: “Unaddressed hearing loss can increase the risk of  
loneliness across all age groups. Without appropriate support, 
people with hearing loss may become isolated from friends, family 
and work colleagues. Hearing aids reduce these risks, but people 
will often need support to get the most out of them.”

The strategy signposts readers to the British Association of Social 
Work (2018) Good Practice Guide for Social Workers in England 
and Wales: Working with Adults with Acquired Hearing Loss, and 
Action on Hearing Loss’s ‘Hear to Meet’ service. 

Read the strategy on loneliness at: www.bit.ly/govloneliness r

Government’s first loneliness strategy acknowledges 
the role of hearing
The consensus paper provides recommendations for hearing care professionals on how to shift from theory to practice.

http://www.gov.uk/correct-your-business-rates
http://www.gov.uk/national-minimum-wage
http://www.gov.uk/national-minimum-wage
http://www.the-ncha.com
http://www.bit.ly/govloneliness
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In November, Sivantos UK launched 
their latest Li-ion rechargeable hearing 
aids on the Signia NxTM hearing aid 
platform. 

Motion Charge&Go Nx offers wireless 
rechargeability and Bluetooth connectivity 
to wearers of behind-the-ear hearing 
aids with mild to severe hearing loss, 
and the most varied fitting requirements.

The revolutionary Signia Nx platform 
improves spontaneous acceptance 
by 80% by replicating the natural 
sound of the wearer’s own voice via 
Own Voice Processing (OVP). OVP 

frees hearing care professionals from 
having to compromise on audibility to 
improve the sound of the own voice. It 
detects and processes the sound of the 
wearer’s voice completely  
independently from all surrounding 
sounds, including all other voices. 
In addition, the high-capacity Li-Ion 
power cell of Motion Charge&Go 
Nx supports continuous Bluetooth 
connectivity.

Full live remote tuning after the first 
fitting is supported by Signia TeleCare 
and the powerful Connexx fitting 
software. This provides the optimal 

tool to keep hearing aid trials on track 
converting patients with hearing loss 
into satisfied customers.

Also in November, Sivantos launched 
the world’s first in-the-ear custom 
hearing aids with the natural hearing 
experience of the Signia Nx platform 
and Bluetooth connectivity. Compatible 
with StreamLine Mic and StreamLine TV, 
the almost invisible Insio Nx in-the-canal 
(ITC) and the discreet in-the-ear (ITE) 
hearing aids are made to connect to 
the wearer’s smartphone, TV and 
other Bluetooth-enabled devices. r

The latest hearing device technology has been included in the CES 2019 Innovation 
Awards shortlist. 

Phonak’s Audeo Marvel, ReSound’s LINX Quattro and Starkey’s Livio AI all 
feature in the Accessibility category. Oticon’s KAIZN AI hearing care assistant 
features in the Tech For A Better World category, and is also up for the overall 
Best In Innovation prize.

The Innovation Awards winners will be revealed at CES – the world’s biggest 
technology show – in January in Las Vegas. The shortlists were revealed in  
November in New York and can be seen in full at www.ces.tech/innovation  

An annual program that celebrates outstanding design, the CES Innovation Awards 
recognise ‘honorees’ across 28 product categories. A panel of judges – including 
designers, engineers and members of the tech media – review submissions based 
on design, functionality, consumer appeal, engineering and how the products 
compare with competition.

Helen Ljungdahl Round, senior vice president, global marketing, at GN Hearing, 
said: “We are honoured to receive an honoree status with the prestigious CES 
Innovation Awards. Innovation is part of our DNA at GN Hearing. We strive to 
support people living with hearing loss access the latest technology that helps them 
hear more, do more and be more than they ever thought possible. With the launch of 
ReSound LiNX Quattro, as well as other major technology launches and innovation 
partnerships, GN Hearing is continuing to shape the future of hearing care.” r

New rechargeable hearing aids 
from Sivantos

Hearing  
technology 
makes CES 
2019 Innovation 
Awards shortlist
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News
The impressive 30 Euston Square, the 
headquarters of the Royal College of General 
Practitioners, recently played host to a 
packed-out event and lecture hall as Phonak 
embarked on its biggest ever product 
launch to date.

The product in question was the new Marvel 
hearing aid, already touted as a revolutionary 
piece of audiological innovation, which drew 
a 250-strong crowd of audiologists to the 
London-based UK launch.

Jon Billings, Managing Director of Phonak, 
welcomed attendees and outlined the  
significance of the day: “Today’s event 
represents the biggest product launch in 
the history of Phonak,” he said. “Marvel will 
amaze you.”

Love at first sound
The Marvel family of hearing aids produces 
exceptional sound quality, resulting in  
reduced listening effort in noisy environments. 
Additionally, the series of new and unique 
features developed for Marvel includes 
the ability to stream all audio content from 
iOS and Android devices, access real-time 
remote support, and real-time voice-to-text 
transcription of phone calls.

Thomas Lang, Senior Vice President of 
Phonak Marketing, presented Marvel to the 
crowd, walking through each of its features 
including the eight ‘world first’ innovations. 
He said: “Marvel delivers the best first fit 
Phonak has ever developed… this is the 
pinnacle of audiological performance.”

The clear, rich sound delivered by Marvel is 
thanks to AutoSense OS™ 3.0, developed 
with artificial intelligence (AI), which 
provides an exceptional sound quality from 
the first fit, better speech understanding in 
noise, a reduced listening effort and a rich 
sound when streaming. Built-in microphones 
allow completely hands-free phone 
conversations from both iPhone and 
Android devices while the conversation is 
heard in both ears, and the smart apps 
enable remote fine-tuning and live  
voice-to-text phone transcriptions.

“Audiology is at the heart of everything we 
do,” explained Lang. “It’s our passion; our 
mission has always been to enable people to 
thrive socially and emotionally by improving 
their ability to communicate with each other. 
With the introduction of Phonak Marvel 
hearing aids, we’ve created a love at first 
sound experience.”

The first Marvel hearing aid to feature the 
breakthrough technologies is the Phonak 
Audéo™ M, now available to order. The 
new hearing aids are RogerDirect™ ready, 
meaning they can receive signals from Roger™ 
microphones directly without attaching a 
separate receiver in the future for better 
understanding in noise and over distance. 

Marvel-ous smart apps
Following a lunch provided by Searcy’s of 
London, audiologists were treated to an 
afternoon of interactive workshops and 
sessions, enabling them to experience the 
full benefit of Marvel’s new innovations. 

Examples of the new smart apps proved 
popular, and those testing the sound quality 
of the new hearing aid were impressed with 
the clarity and richness of sound. 

BSHAA member Steve Witts from The 
Outside Clinic was at the launch event. He 
said: “What an incredible product launch. It’s 
clear there are many new ground-breaking 
benefits with Marvel and we are really 
looking forward to incorporating this into 
our portfolio. We’re also excited about the 
online ‘Hearing Screener’ as this will help 

generate more awareness of hearing loss, 
particularly online and across various social 
media channels.”

The new smart apps have been designed to 
enhance the user experience. The suite of 
apps will include myPhonak, which allows 
wearers to have their hearing aid adjusted 
in real-time via a video call. It will also give 
customers the ability to rate their hearing 
aid satisfaction in various environments 
– this information is sent directly back to 
the hearing care professional to assist their 
customer care and provide a more bespoke 
service for their customers. 

Lastly, the myCall-to-Text app provides live 
transcription of phone calls and is enabled in 
more than a staggering 80 languages. This app 
is the ideal solution for noisy environments, 
or for those who prefer additional visual 
captions when using the phone.

Earlier that day, attendees were taken 
through the “customer journey of today” 
– demonstrating how the ground-breaking 
Marvel technologies can benefit the wearer 
in a range of everyday situations. 

The Phonak event team’s 35 members 
were also on hand to speak to audiologists 
throughout the day, and in a final session 
provided support and advice about launching 
Marvel into their business.

After the day’s event came to a close, an 
evening dinner was held at the magnificent 
St Pancras Hotel. r

Phonak launches its most innovative 
product yet
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New role 
for Melanie 

Gregory

Melanie Gregory has joined Leightons and 
The Hearing Care Partnership as clinical 
commercial lead.

Melanie has 20 years’ experience working 
with families, children and adults with 
hearing loss, qualifying as an audiologist in 
South Africa before running her own  
practice. Moving to the UK she has held 
roles at William Demant’s Oticon and 
the IDA Institute in Denmark and more 
recently at The Ear Foundation in  
Nottingham. Her area of interest is  
person-centred practice and rehabilitative 
audiology. She has written numerous 
articles on motivational engagement, 
the patient journey and person-centred 
practice.

Melanie said: “I am looking forward to  
applying all that I have learnt over the 
years, combining my business and clinical 
experience with my passion for  
person-centred practice and rehabilitative 
audiology to support Leightons businesses 
and their growing team of audiologists.”

Ryan Leighton, CEO of Leightons and 
founder of The Hearing Care Partnership, 
added: “We are very excited to be working 
with Melanie. She will help to further 

improve our learning and development 
programmes, with an even stronger focus 
on person-centred care.” 

Leightons Opticians & Hearing Care is 
a family owned business. Established 
in 1928, they have 34 practices in the 
South East of England. The Hearing Care 
Partnership was set-up by Leightons in July 
2017 to help connect market-leading  
audiology services with independent 
optometry. It currently partners with 48 
practices to offer audiology services. r

Anders Hedegaard has resigned as 
CEO of GN Hearing after accepting  
a position as chief executive in 
another company outside of the 
hearing industry, according to the 
company.

Marcus Desimoni will act as interim 
CEO of GN Hearing, in parallel 
with his role as CFO of GN Store 
Nord and GN Hearing, until a new 
CEO for GN Hearing is appointed. 

Desimoni and GN Audio CEO René 
Svendsen-Tune will constitute  
GN Store Nord’s executive  
management team.

According to the brief press  
statement from GN, Hedegaard will 
support a smooth transition.

“GN is thankful to Anders for his 
services during the last four years, 
in which GN has executed on its 

ambitious plans to continuously lead 
its respective industries in terms of 
innovation and growth,” said Per 
Wold-Olsen, chairman of the board 
of directors of GN Store Nord.

Hedegaard was appointed as CEO 
of GN ReSound and member of 
GN’s executive team in August 
2014, when he took charge after 
Lars Viksmoen stepped down for 
family reasons. r

Anders Hedegaard resigns as  
CEO of GN Hearing
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A dedicated Hertfordshire audiologist has received a prestigious 
award in recognition of the life-changing impact her work has had 
on patients in her care.

Bridgitte Harley, BSHAA member and director at The Hearing 
Clinic in Radlett, was named the 2018 UK Audiologist of the Year 
in October. She was nominated by a patient who praised Bridgitte 
for helping her to hear from her left ear for the first time since she 
developed single-sided deafness (SSD) at the age of four.

In her heart-warming nomination, Tina, 61, from Essex, said: 
“From the age of four, I have effectively had no hearing in my left 
ear after measles damaged a nerve. As I grew up, I learned how 
to lip read, ensured people were on the right-hand side of me at 
school, social and business events and, on occasions, explained to 
people in a busy social or work atmosphere that I was unable to 
hear from the left.

“But Bridgitte’s in-depth auditory testing, patience and experiments 
with different hearing aids led to a solution using two digital hearing 
aids that has enhanced my hearing and given me a better quality of life.”

The competition is organised by Rayovac, a world-leading hearing 
aid battery manufacturer and division of Spectrum Brands Holdings 
Inc., in partnership with Audio Infos, a leading international hearing 
publication for the audiology industry, the European Hearing 
Instrument Manufacturers Association (EHIMA) and the European 
Federation of Hard of Hearing People (EFHOH).

Now in its eleventh year, the competition honours the UK’s top 
hearing professionals, as voted for by their patients, who have 
received excellent levels of support, service and care.

Tina added: “For the first time in decades, I could hear sound 
from the left, I understood what directional hearing was, and most 
importantly to me, I didn’t have to keep asking people to repeat 
what they said or ask my family ‘what did they say?’ in TV dramas.

“I could tell which direction sound came from or when someone 
called my name instead of turning in the wrong direction and being 
puzzled.

“Bridgitte also took the time to assess my hearing out in the local area 
and educate me in what to be aware of in busy atmospheres, such as 
in a café, helping me understand acoustics and how sound bounces 
off reflective surfaces such as glass and where to therefore sit.

“She also sent me information and blogs to read on understanding 
SSD and also a link to a video for my family to watch and listen to 

with earphones, which they did. For the first time my family understood 
what it is like to have SSD and, while they have always been empathetic, 
they hadn’t truly appreciated what it was like. Bridgitte doesn’t just 
go the extra mile, she goes an extra hundred miles.

“I am so grateful to Bridgitte, her expertise and professionalism for 
making such a difference to my life. The care, attention to detail 
and desire to find the best solution for me is second to none. I am 
forever grateful to Bridgitte, she truly deserves to be recognised 
for her extraordinary work.”

Celebrating a decade of industry excellence, a panel of independent 
hearing care professionals came together over the summer to 
judge the high volume of UK entries to determine who deserved 
to be crowned as the winner.

Competition Judge Stefan Zimmer, Secretary General for EHIMA, 
said: “We are proud to be part of a competition that brings so 
many professionals from the industry together to recognise their 
life-changing accomplishments. It was hard to pick a winner 
from so many moving nominations, but the judges all agreed that 
Bridgitte is a deserving recipient of this award, demonstrating a 
level of care that goes well beyond the consulting room.”

Paula Brinson-Pyke, marketing director at Rayovac, said: “With 
the support of our sponsors, we are honoured to once again be 
able to celebrate the achievements of hardworking and dedicated 
hearing care professionals, like Bridgitte, who go the extra mile for 
their patients. We’ve received an incredible number of entries to 
the competition, now in its 11th year, showcasing the high standard 
of work that is taking place.

“The award is not only an accolade in its own right but plays a key 
role in supporting the practices of winning audiologists in the UK 
and across Europe.”

Benjamin Schadow, owner of Hörstil in Erfurt, Germany, was 
announced as the 2018 European Audiologist of the Year after 
scooping the German Audiologist of the Year title. The judges 
were particularly impressed by his innovative use of the latest 
technologies, including 3D printing, to find bespoke solutions to 
the hearing difficulties of his patients. r

BSHAA member 
Bridgitte wins  
UK Audiologist  
of the Year award
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Our mission at the National Theatre 
is to make world class theatre for 
everyone. It means that we spend 

a lot of time thinking about who is making 
our work and who is able to see it, and  
a huge priority for us is opening up our 
theatre to more people. Several years ago, 
we recognised that one of the areas where 
we hadn’t made progress was in improving 
access for people with hearing loss.  

Part of the magic of theatre is it’s live and 
a shared experience – the performance of 
a story night after night, fresh and slightly 
different each time. For audience members 
who are deaf or have hearing loss, taking 
part in that experience depends on theatres 
offering ways to enhance or access aural 
information.  

There are no universal or perfect solutions, 
so developing a variety of options for 
audiences is important. Like most theatres, 
the National Theatre offers infra-red 
audio systems for hearing aid users, but 
these are not suitable for everyone. We 
are proud to offer live open captioning for 
our productions, but this is usually only 
available for two or three performances. 
In addition, open captions require users 
to sit in a particular area of the auditorium, 
and to turn their heads away from the 
action on stage to read the dialogue on 
screens.  

Last month, we launched the new smart 
caption glasses service for our three 
London theatres. These augmented reality 
glasses will offer personal closed captioning 
at any performance, from any seat in our 
theatres, free of charge.  

The glasses receive text from software 
that listens to the actors’ voices, as well as 
sound, video and lighting cues, and matches 
it to the programmed play script. This 
means that as the live performance 
unfolds, audience members using the 
service can see what is being said in real 

time and experience moments of drama 
or humour at the same as those around 
them. With text appearing in the field of 
vision of the user, customisable in size, 
colour and position in the field of view, it 
is much easier to remain absorbed in the 
production and the performances on stage.  

The listening software – Open Access 
Smart Capture – was developed as a 
collaboration between our technical 
teams at the National Theatre led by 
Jonathan Suffolk, and Professor Andrew 
Lambourne, an expert in live-subtitling. 
Accenture, the NT’s Partner for Innovation, 
was brought on board to ‘build’ the app 
which delivers the text to the user on the 
lens of the glasses. This project is a fantastic 
illustration of how new technology can 
radically improve access to arts and 
culture when innovators from different 
fields combine their expertise. 

We tested the service over the course of 
a year on numerous productions and in 
each of our theatres on the South Bank. 
One of the key members of our testing 
group was Dave Finch, an avid theatre 
goer who began to suffer from acute 
hearing loss eight years ago. He summed 
up his experience as a future service user 
very succinctly: ‘I will never get my hearing 
back, but glasses are the next best thing 
to giving you that sense of involvement. 
The biggest advantage of all of this is the 
fact that without these glasses I wouldn’t 
be in the theatre – I’d be sitting at home’. 

Our priority now is to spread the word 
about the service, and this is where 
organisations such as BSHAA come in. 
The process of booking for and attending 
the theatre can be intimidating, and we 
want to make sure that visitors are aware 
of all the services available to them.  

Smart caption glasses are now available 
for any audience member to book for 
free along with their ticket for Hadestown 

// LISA
 BURGER

EXECUTIVE DIRECTOR, NATIONAL THEATRE

> www.nationaltheatre.org.uk

 

The National Theatre  
   launches new  
     smart caption glasses 

http://www.nationaltheatre.org.uk
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The National Theatre  
   launches new  
     smart caption glasses 

and War Horse this Autumn, and on all productions at the 
National Theatre from February 2019. The service will be offered 
in addition to our existing open captioned performances and 
hearing loops which amplify sound for patrons with hearing aids. 

In many ways, we are still at the beginning of this process. The 
technology will continue to improve, and there is great potential 
for further adaptations of our software, including for audio 
description and foreign language translation. We want to explore 
how this technology can be offered at venues beyond the National 

Theatre – perhaps right across the UK. To begin this, we’ve 
partnered with Leeds Playhouse to help them implement the 
service on their pop-up 2019 season.  

We want our audiences to feel comfortable and confident using 
the service, and to build new relationships with those who haven’t 
previously been able to attend. The first users saw War Horse on 
Friday 9 November, and I hope that the smart caption glasses 
allowed them to feel connected with the production and the 
audience, and welcomed to the National Theatre. r

What are smart caption glasses?
Smart Glasses are the National Theatre’s always-on closed 
captioning service. When wearing the glasses, users will see 
a transcript of the dialogue and descriptions of the sound 
from a performance displayed on the lenses of the glasses. 

How do ticket buyers access the service  
at the National Theatre? 
Customers currently need to book the service ahead of 
their visit. This can be done when purchasing tickets  
online, and detailed instructions are available on the 
National Theatre website. Alternatively, customers can 
contact our box office in person, via email, or on the 
telephone. 

Will the smart caption glasses be  
available at other theatres? 
Yes, we are running a trial and glasses will be available as 
part of the National Theatre’s UK tour of Macbeth from 
January 2019 at the Bord Gáis Energy Theatre in Dublin, 
Nottingham Theatre Royal, Hull New Theatre, the Marlowe 
Theatre in Canterbury, and Glasgow Theatre Royal.

In addition, the National Theatre is partnering with Leeds 
Playhouse to pilot the service on their 2019 pop-up season, 
as a first step towards helping to make this technology 
available in theatres across the UK. r

For more information visit  
www.nationaltheatre.org.uk/smartglasses

http://www.nationaltheatre.org.uk/smartglasses
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W             hen Widex launched the first ever machine learning 
hearing aid, WIDEX EVOKE, earlier this year, there was 
a lot of speculation surrounding the possibilities this 

new technology could bring to the industry. Widex have now 
published a paper, ‘SoundSense Learn: Machine learning revisited and 
initial data findings’, which provides some initial insights into user 
experiences.

The paper, written by James W Martin, Jr AuD (Director of  
Audiological Communications, Widex USA) and Oliver Townend 
(Head of Audiology Communications, Widex A/S) delves into user 
experiences of the SoundSense Learn application of the Evoke 
hearing aids and asks how machine learning has benefited end 
users and dispensers to increase user satisfaction.

The study showed some remarkable findings which appear to 
confirm that the use of machine learning in hearing aids can result 
in vastly improved user satisfaction, with 84% of participants 
reporting improved listening comfort and sound quality when 
using the machine learning feature of Evoke, SoundSense Learn, 
over hearing aid programs without personalisation. This number 
increased to 89% when evaluating sound quality using music 
samples (Townend, Nielsen, Balslev, 2018).

In a double-blind experiment, with an auditory intention focus, 
participants listened to nine different pre-recorded sound samples 
through hearing aids programmed to their hearing loss and were 
asked to create programs to optimise sound quality or increasing 
listening comfort, using SoundSense Learn technology. One week 
later, participants were asked to compare these programs against 
two hearing aid programs – with and without an automatic 
classification system (Townend et al. 2018).

Whilst remarkable, the results of this study are unsurprising when 
you consider how SoundSense Learn in Evoke works. SoundSense 
Learn allows users to use machine learning in real time to adjust 
their devices to the optimum settings for their individual listening 
intention in any given environment. 

Martin and Townend explain: “In real life, what an individual wants 
to hear varies depending on many factors that make up the 
auditory scenario at the time. They might want to focus on 
lowering the conversation level around them if they’re sitting by 
themselves in a coffee shop or, conversely, on increasing the 
conversation level if they are in company.”

Research confirms machine learning 
in hearing aids improves user 
satisfaction

Figure 1: SoundSense Learn interface as presented in  
Widex Evoke application for iOS and Android
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This is not a new concept of course – most hearing aids these days 
try to address the issue of audio intention automatically. Whilst 
automation has its advantages, such as allowing users to focus 
more of their cognitive resources on listening, sometimes it falls 
short of meeting the needs of hearing aid users (Townend et al., 
2018). Automation is based on certain assumptions about what a 
user may want to hear in any given auditory scenario – which 
inevitably means that for some users, there will be listening needs 
that are not met by automation – often resulting in a fine-tuning 
appointment in the clinic, where users may struggle to explain the 
issues faced in a specific situation. 

SoundSense Learn in WIDEX EVOKE is a powerful tool which 
allows end users to do fine-tuning in the situation, using real-time 
machine-learning to make adjustments based on their preferences 
and intentions in different environments.  

Martin and Townend explain: “This is made possible by using a 
distributed computing approach, leveraging the power of a 
smartphone connected to a hearing aid to incorporate a live 
machine learning application.” 

Widex SoundSense Learn implements a well-researched machine 
learning approach for individual adjustment of HA parameters 
(Nielsen, 2014). It works by comparing complex combinations of 
settings which are collected from user input into the smartphone 
app. The machine learning algorithm is so efficient that it can find 
an optimal setting in 20 steps or less – it would take over two 
million manual comparisons to achieve the same result. 

Whilst SoundSense Learn will adjust the equalizer settings for 
immediate listening gratification, it is not altering the programming 
that the dedicated hearing healthcare professional has put into the 
fitting. As Martin and Townend puts it: “It is clear that we are 
entering territory of collaboration between clinician, end user and 
machines and, with SoundSense Learn, beginning to go beyond 
what a human can achieve alone.”

As well as the results from the laboratory tests, the paper also 
provides some insights into the initial anonymous data collected 
from real-life users. The findings show that approximately 10% of 
Widex Evoke users wearing hearing aid models that can access 
SoundSense Learn were using this feature on a regular basis 
(Widex internal data, 2018). This suggests that for many users 

Figure 2: AI achieved with machine learning. Applications that achieve AI with machine learning are shown on the left of the  
illustration. On the right, SoundSense Learn is an example of calculations that have moved beyond human potential, by enabling  
a fast and efficient identification of hearing aid settings to meet real life listening intentions.

➜
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Figure 4: Data gathered through the Evoke App shows that users are  
creating programs using SoundSense Learn and reusing them on a 
regular basis. The chart shows the distribution of the names used to 
personalise these programs

Figure 3: Lab data show that SoundSense Learn improves subjective 
rating of sound quality and comfort compared to the hearing aid program 
with and without automatic classification of sound (Townend et al. 2018)

Widex Evoke is automatically providing for most of the 
varied listening situations users encounter, but that 
SoundSense Learn is a useful tool for specific situations. 

One of the specific situations the paper highlights is the 
work environment. The data shows many users are 
creating and reusing specific programs for the workplace 
with their preferred settings. Although the workplace has 
been rated as one of the environments where hearing aid 
users are generally satisfied (83% – MarkeTrak 2015), 
there are still almost 1 in 5 users who are not satisfied with 
the sound in the workplace. This is likely down to the 
varied environments which could constitute a workplace 
– some workplaces will be a highly variable environment 
where the sound to noise ratio is more challenging than an 
office, for example. Such variations in sound, make it much 
more complex for an automatic program to meet user 
needs. SoundSense Learn provides a fast and effective 
solution to enable users to find their preferred individual 
settings within the workplace, and reuse these again  
and again.

From the initial research findings, Martin and Townend 
conclude that whilst automation will always be desirable, 
“there will always be situations where the listening 
intention of the user is better met via powerful and 

effective personalisation in the moment. Widex Evoke and 
SoundSense Learn change the way end users interact with 
hearing aids, providing them with opportunities for  
immediate personalised improvement based on their 
intentions and preferences”. r

The full article, SoundSense Learn: Machine learning  
revisited and initial data findings, can be found at: 
www.bit.ly/widexdata 
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JANUARY
We urged members to have their say in a consultation on a 
new apprenticeship standard for HADs

Our guidance for members on referrals was updated. The 
new guidance was endorsed by the British Society of Otology, 
the British Society of Audiology and the National Community 
Hearing Association.

After consulting with members, we submitted a detailed 
response to the consultation on NICE’s new hearing loss 
guidelines.

We called for a single, statutory regulator to cover all audiology 
professionals in our response to the Department of Health’s 
consultation on reforming regulation in the UK.

FEBRUARY
We staged the first ever joint conference from BSHAA, the 
British Society of Audiology (BSA) and the British Academy of 
Audiology (BAA). Towards A Connected Future was held in 
Leeds and delivered a full day of thought-provoking presentations 
and interactive sessions, an exhibition and end-of-event expert 
panel.

The first in our 2018 professional development webinar series 
looked at GDPR and what practices needed to do to comply 
with the new data protection regulation. Remember that  
recordings of all our webinars are available for members to 
view at www.bshaa.com/webinars  

MARCH
We put female members in the spotlight on International  
Women’s Day through a web and social media campaign.

We joined the calls on World Hearing Day for people to take 
control of their hearing health. Prof David Welbourn said:  
“Caring for your hearing is one of the most valuable commitments 
that you can make to yourself. On World Hearing Day, make 
a commitment to your hearing. Make a commitment to your 
health and your connection to the world. Hearing well is an 
important part of living well.”

APRIL
Dr Gareth Smith Au.D. looked at new evidence around tinnitus 
care in the latest BSHAA professional development webinar.

MAY
The inaugural conference of BIHIMA – the British Irish Hearing 
Instrument Manufacturers Association – was held in Birmingham. 
We supported the event with a series of presentations on day 
two, as well as holding our AGM at the conference.

Dr Stefan Zimmer, Secretary General of the European Hearing 
Instrument Manufacturers Association (EHIMA), talked members 
through the findings of the 2018 Eurotrak survey in this 
month’s BSHAA webinar.

 

BSHAA
review of the year

It’s certainly been another busy 12 months as the Society continues to provide you with professional 
development opportunities, keep you updated in a fast-changing world and provide value for your 
membership.

There was the first-ever joint event with the BAA and BSA, support for BIHIMA’s inaugural conference 
and another year of high-quality professional development webinars, as well as our professional  
development day in London.

We updated our guidance on referrals, produced new caring for hearing aids guides for you to use 
with your clients, and published interim guidance on insurance replacements. There was significant 
work to continue advancing the case for hearing care at a national policy level, too.

➜
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advertisement

BSHAA Wider Wallet
• Save money at supermarkets, high street  

stores and more
• Hundreds of discounts and offers available
• Sign up FREE at www.bshaa.com/wider-wallet

BSHAA Wider Wallet Scheme

JUNE
We called on Public Health England to raise the profile of 
hearing through a national campaign. Our demand followed the 
publication of NICE’s new guidance on treating hearing loss. 
BSHAA chief executive Prof David Welbourn said: “Hearing 
must no longer be consigned to the margins of care. It is a 
major public health issue and must be treated as such.” 

JULY
Our campaign led to a meeting with Public Health England 
chief executive Duncan Selbie, and we’ll continue to press for 
a national campaign in 2019. This was a very hopeful sign that 
hearing will be brought more centrally into the public health 
campaigns.

Dr Brian Taylor looked at consumer-driven healthcare and 
person-centred care in the latest BSHAA professional  
development webinar.

Our Customer Care Scheme annual report was published, 
containing valuable insights for members. You can find this in 
the Members’ Area on our website.

AUGUST
Working with clients to show them how to look after their 
hearing aids was one of the key lessons for BSHAA members in 
the latest Customer Care Scheme annual report. We published 
new guides this month on caring for hearing aids for our  
members to use with clients. Four guides were produced to 
cover the main hearing instruments, and they are available 

http://www.bshaa.com/wider-wallet
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Start your own audiology business
Full support and coaching to get you on the road to success

Take the first step to running your own audiology business 
today. Call 07894 108869 or email rory@kewney.net

Want to set up your own audiology business  
but don’t know where to start? Audibox will  
help you every step of the way. 
Every aspect of starting your own business is  
covered in our bespoke support package, including 

5 Equipment purchased and set up for you
5 High-quality leads supplied
5 Website delivered and digital marketing training available
5 Registration with Companies House and HMRC taken care of
5 Heavily discounted hearing aid manufacturer accounts
5 Training on any aspect of dispensing available
5 Business funding arranged. And much more

When your business is up and running, it’s your business.  
You keep 100% of the profit. It’s our mission to help you get there.

advertisement

to download and print, with A4, A5 and tri-fold leaflet designs 
available. If you haven’t already, you can see the guides in the 
Members’ Area of our website.

SEPTEMBER
Our professional development day in London was a success, 
with a packed programme for delegates, including sessions from 
manufacturers for the first time and a lunchtime workshop.  
Speakers included BSHAA Council member Rory Kewney,  
Dr Hashir Aazh, Dr Harriet Crook, Jay Jindal and Dr Sylvia  
Kewish, our first ever open-entry speaker. Presentation slides 
from the event are available on our website for members.

We published interim guidance on insurance replacements to 
provide some clarity for members and the wider industry. We 
strongly hold the position, supported by evidence, that the  
relationship between audiologist and client plays a significant role 
in achieving successful outcomes from hearing care. 

As a result, a hearing instrument which has been professionally 
fitted must not be treated as a commodity item by the insurance 
industry but as an important medical device, prescribed by a 
highly trained, regulated clinician and protected by legislation. 
You can read the interim guidance in the Members’ Area of our 
website. Full guidance will also be available soon.

OCTOBER
Nominations opened for the 2018 BSHAA Council elections, 
with online voting taking place throughout November. We had 
six candidates for the six vacancies. Three of them – Paul  

Harrison, Rory Kewney and Anna Pugh – sought to re-stand, and 
three members were seeking to be elected to Council for the 
first time: Samantha Dixon, Alan Hopkirk and Heather Kennington. 
This issue of BSHAA People went to print before the end of the 
ballot, but you can find more information on our website.

In our webinar this month, BSHAA chief executive Prof David 
Welbourn provided members with an overview of clinical  
governance and the steps to be taken by practices to be  
effective in this area.

NOVEMBER
We announced that the BSHAA Congress would be returning in 
2019. Our flagship conference took a break this year as we 
developed a new collaborative event with BAA and BSA, and 
supported the inaugural conference from BIHIMA. We’re 
delighted that Congress will be back in 2019, at the Ricoh Arena 
in Coventry on Friday 21 and Saturday 22 June. There is more 
information elsewhere in this issue, and you can also find out 
more at www.bshaa.com/congress. Online registration and more 
details of the programme will be available in the new year.

Our response to NICE’s consultation on quality standards for the 
assessment and management of hearing loss in adults made 
several recommendations. Among a list of recommendations, we 
called for a national public health campaign and the widening of 
access to the proven benefits of direct referral into audiology 
services. We identified 5 key issues that are barriers to progress 
in improving national outcomes in hearing care. The full response 
is in the news section on our website. r

mailto:rory@kewney.net
http://www.bshaa.com/congress
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Last word

In October this year Bose announced 
they were launching a self-fitting hearing 
aid. This may not have come as a 

surprise as everyone has been expecting 
some form of self-fitting product to 
become available since the PCAST report 
recommending an OTC category of 
hearing aids to be created in the US.

Bose has generated quite a bit of 
excitement, not only by announcing a 
product but also announcing it had gained 
FDA approval. This shocked the industry 
as all have been waiting for the FDA to 
announce regulatory requirements for 
over-the-counter hearing aids. Bose has 
used the FDA’s de Novo pre-market 
review pathway which can be used to gain 
approval for ‘new’ devices for some low 
to moderate risk that are novel and for 
which there is no prior legally marketed 
device. The surprising thing about this 
was that the FDA are in the process of 
designing regulation for Over the Counter 
style devices.

What does this mean?
Bose is the first major consumer 
electronics company that has put its hand 
up to say it will be making a self-fitting 
hearing solution. We have heard whispers 
for a year or two, even seen patent 
submissions for ‘hearing aid’ type devices 
from some of the major consumer 
electronics companies. In the short term 
the only people to panic were probably 
the hearing aid manufacturers, as anyone 
who paid attention to share prices will 
have noticed drops for the major 
manufacturers, with the lowest dip in or 
around 25 October. Even these drops 
were short-lived, and all have returned to 
stronger positions after.

Bose is not the only product around that 
could be considered in this category. Most 
of you will have knowledge of Nuhera as 
a producer of wireless ear buds that can 
help you hear. These products are 
self-fitting to NAL NL2 targets, with noise 
reduction and directional microphones1  
– they sound like hearing aids, but they 
don’t look like them, but they do much 
the same job as what a possible OTC 
product could do.

Bose has done something that the big six 
haven’t – announce their intention to 
provide a product. For me this is 
disappointing; although OTC or self-fitting 
solutions have been talked about for a 
while, no major hearing aid manufacturer 
has come out and said they intend to play 
in this category. 

I don’t envisage this having a significant 
effect in the UK short-term, however it 
should act as a wake-up call to anyone 
who isn’t fully awake to the reality of a 
solution that doesn’t involve a clinician. 
These products exist, even if they aren’t 
being advertised yet. Accepting this and 
understanding how you can change your 
business to incorporate them is essential 
to longer term success.

Is this type of product  
the future?
Yes and no (this isn’t a simple answer).  

Yes in the sense that self-care, self-fitting 
and self-adjusting hearing solutions are 
definitely coming. These may take time to 
catch on, we will certainly have early 
adopters but it won’t be long until we find 
more and more people opting for this 
type of product.

// ANDREW
 COULTER

BSHAA VICE PRESIDENT

> andrew@bshaa.com 

BOSE enters the market – and things 
are about to get interesting…

➜
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Although in the medium term this is more 
than likely only going to be focused on 
those who have mild or mild/moderate 
hearing impairment, it wouldn’t surprise 
me if this segment developed further in 
years to come – but that is only a feeling.

Certainly if large consumer electronics 
companies all start providing hearing aids/
solutions this would shake things up quite 
significantly. Bose could be the first in a 
line of huge companies wanting to get a 
piece of the hearing loss pie. If a number 
of new competitors of significant size 
enter and lead innovation, this type of 
product could be the entry point for a 
large number of our patients.

No in the sense that caring for a person’s 
hearing is exactly that… caring. This 
cannot be done by a product or app and 
the connection that is needed to truly 
care for someone can only be delivered 
via human to human contact.  

Over a number of years, improvements in 
service delivery and technology have led 
to a gradual improvement in consumer 
satisfaction2. These improvements have 
not only been down to technology getting 
better, but clinicians improving their service 
delivery and consumers understanding the 
need for improved hearing.

Can a self-fitting hearing solution take the 
place of a professionally fitted one? This 
all depends on the complexity of the loss 
and the consumer’s requirements. Often 
the consumer doesn’t always understand 
these until they have consulted a 
professional, but this is the current reality. 
Will this change? It almost certainly will.

Bose? OTC? Is it a good thing  
or a bad thing?
I believe it’s a good thing. Why, you may 
ask. Well… 

When I first qualified as an audiologist 
almost 15 years ago, I worked in an 
opticians and would tell the optics staff 
that dispensing glasses was easy; people 
wanted them; glasses were seen as cool, 
fashionable… sexy even.  

People used to buy different pairs of 
glasses because they liked different looks 
or just wanted a change. Often you would 
have someone with different colours of 
reading glasses to match different outfits; 
this was all down to affordability of 
product coupled with ease of access.  

This may have been the sign of commodi-
tisation of glasses. However, it does mean 
that more people wear reading glasses 
because they are easy to use and 
affordable. Often they would come in to 
get ‘proper’ glasses when they had to 
wear their ‘off the shelf’ ones more often 
than not.

The above example is simplified, and 
hearing aids are a bit more complicated, 
but having a product that people can 
purchase at a lower price, that is worn 
when they feel they need them and 
makes them feel younger/more  
technologically up to date is a more 
attractive proposition than the traditional 
perception of a hearing aid.

Another reason why it’s a good thing is 
that with a brand like Bose offering a 
hearing aid it becomes an aspirational  
purchase for many. Whether you like it or 
not, brands have power. I, myself, am a 
slave to the Apple brand! If I had a hearing 
loss and Apple brought out a hearing aid, 
sadly, I would be one of those queuing 
outside an Apple store to get one. The 
power of a brand could help people get 
help with mild hearing loss sooner; they 
may even still come to a ‘traditional’ 
product around the same time as they 
would, had they not purchased a Bose/
OTC/self-fitting solution. So having a 
brand make someone ‘want’ to wear a 
hearing aid sooner than they do now is 
only a good thing – even if it isn’t provided 
through a traditional model of delivery.

Finally, something different happening is a 
good thing for both audiologists and 
consumers. For a long time, we as 
professionals have had a small number of 
suppliers to choose from. They also 
compete with each other in terms of 
innovation, design and support offered to 

clinicians. Having more competition can 
only be a good thing for us all. It’s been 
the ‘Big Six’ for quite some time and the 
entrance of Bose could easily make it the 
‘Big Seven’ and if Apple or Google want 
to enter, then it may increase even more. 
Additional competition will lead to increased 
innovation and hopefully better-quality 
products for all hearing aid users.

What does it mean for  
BSHAA members?
It’s a warning shot to take a look at your 
practice and think… is it future proof? If 
you continue to deliver the same service 
that you have done for the last 10 years, 
are you sure that will still be relevant to 
the consumer of the future? A customer 
who could buy a self-fitting hearing aid 
from Amazon or e-bay or even just 
download the file and print it on their 3D 
printer?

What will set you apart?  How can you 
ensure you provide way more than a 
self-fitting product? These are questions 
that should form a review of your activity 
along with how you can incorporate new, 
innovative, potentially self-fitting solutions 
into your business to add to the great 
care you already provide, rather than 
detract from it.

Is your business prepared if consumers 
opt to buy hearing solutions off the shelf 
or over the counter? Have you a price list 
ready for your services if a consumer 
wants extra support for a product they 
have bought from a consumer electronics 
company rather than from an audiologist?

You need to act now to future proof your 
business against the inevitable change that 
will come when more direct-to-consumer 
hearing solutions become available. r

1 https://www.nuheara.com/iqbuds-boost/

2 MarkeTrak VIII: Consumer satisfaction 
with hearing aids is slowly increasing 
Kochkin, Sergei

Last Word (continued)
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Balancing exceptional sales performance with first class customer care, and still putting our dispensers 
at the centre of everything we do isn’t easy. But it’s what we excel at.

We’re focussed on ensuring caring, quality and affordable independent  
hearing care is available to everyone and that’s why we decided to  
change our name from Hearing & Mobility to Hearfocus.

Domiciliary care hearing is what we do, it’s the only thing we do, and we do it  
exceedingly well, even if we say so ourselves. But don’t just take our word for it…

Over the past 6 months, we’ve grown our business by 25%  
Over the next 6 months we expect to see a further 25% growth

In the past year alone, 20 hearing aid dispensers 
have chosen to join us. Why? Because we have:
q Our own lead generation company.
q An expert marketing team that use a multi-channel approach 

to generate quality leads in considerable quantities.
q Our own tele-appointing team – we don’t use agencies.  

Our in-house team have been trained by the best. And what’s 
more, they only appoint for hearing and only for us.  
Does your current tele-appointer do that?

q Our own diary management team who are highly effective 
at not just booking appointments into your diary, but keeping 
them there.

q An exclusively home based service, because it’s nothing less 
than what our customers want or expect. And unlike many of 
our competitors, we ensure our dispensers are fully supported 
for remote working and with remote diary management.

q A highly experienced management team and a sales director 
with more than 30 years’ hands on qualified dispenser  
experience. That means you can be assured we understand 
the industry, your needs and the challenges you face. Most 
importantly, we don’t just listen to your problems, we give 
you solutions! Can you say the same about your existing  
management team?

There’s just one problem…
Our success means our dispenser diaries are full and we just 
can’t help enough of the people, soon enough, who are asking 
us to help them improve their hearing for life.
That’s why we need more hearing aid dispensers. 
Perhaps you can help? We’re looking for dispensers  
nationwide, but if you’re based in London & the Home  
Counties, North East England, on the East Coast, or in  
Scotland, we’d especially love to hear from you.

Now recruiting in Northern Ireland as next phase of expansion

What we can promise you:
q We’ll work with you so you can be the best you can be.
q High quality appointing from a daily supply of fresh hearing enquiries.
q Your own focussed diary manager and tele-appointer – 

working to your needs and caring about your work/life  
balance. If you want more time for a hearing test, you have it!

q An industry leading salary and commission package. The majority 
of our dispensers earn over 4x the UK national average salary.

q A generous car allowance with fuel card.
q Flexibility – we encourage flexible and part-time working.
q Training and support to fulfil your potential, including a  

prestigious annual conference.

If your focus, like ours, is hearing excellence, please get in touch.
For a confidential chat, and the opportunity to talk to our current dispensers, contact:

Martyn Gavaghan National Sales Manager: 07730 052270 
martyn.gavaghan@hearingandmobility.com

Russell Borland HAD, MSHAA, Sales Director: 07789 540579 or 02920 537880 
russell.borland@hearingandmobility.com

We’re focussed on  
hearing excellence…

Are you?

Join us at our February 2019 conference in the iiiii Celtic Manor Resort,  near our Cardiff Head Office

mailto:martyn.gavaghan@hearingandmobility.com
mailto:russell.borland@hearingandmobility.com
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